


Display people are busy these days with the Christmas 
season beckoning. So display planning and thinking turns 
to those colorful and festive display decorations that make 


our retail stores shout, “Merry Christmas.” 


Daten Sea eae: 


But the selling punch of your. merchandise displays can 


not and should not be neglected. Attractive and effective 


eres 


display of all types of merchandise is hardly possible with- 
out suitable display fixtures, the kind that fit the merchan- 


dise in quality and environment. 


With this in mind, the Scheuer line of plastic, wood, and 
wood and plastic display fixtures are a happy combination 
of expert design, quality materials and finest craftsmanship. 
They are your best aid to enhance your merchandise and 


to increase your sales. 


Beauty without sacrifice of practical and functional features 
makes the Scheuer line the finest for your store. Tell us 


your requirements. 








Vey Dy Dee 
CREATIONS, INC 


307 WEST 38+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 


SCHEUBR 
FIXTURES 
aE 





SEPTEMBER, 1951 DISPLAY WORLD 


’ mx Te Snownd 


© Hill AND RANGE SO 


of wondrous lighy ryste 


ae r~ a nded, or 


a » 


7'* 


MAN,” 
sty THE hott Fe Legh is really 
ol bees * orncod pipe. 
SNOWMAN.” 


ate’ 
9 “FROSTY re 








X-710 “FROSTY 
THE SNOWMAN" 
COMURA, 15” x 
90” upright. Silk 
screen processed in 
7 oil colors on reg- 
viar Comura stock. 





X-675-A Re THE SNOWMAN,” 
a x 18° x 13”. Beautifully 

in full-round detail of WLS Crysta- 

foam, cleverly air-brushed, mounted 
on a sturdy Crystafoam base 
Each, 


X-711 “FROSTY THE SNOWMAN” COMURA, 30” x 90” horizontal. Silk screen-processed in 7 oil colors on 
flexible Comura stock. Use with X-676, X-677 and X-679 throughout your windows and interior. . .Each, $7.95 


ADDITIONAL PROPERTIES AVAILABLE IN SEVERAL SIZES AND DESIGNS 
TO FIT YOUR DISPLAY BUDGET 

X-675 “FROSTY THE SNOWMAN,” 29” high 21” wide, 17” deep. Each, $17.50 

X-675 “FROSTY THE pape ee enor = 42” high, 18° wide, 17” deep. Each, $47.50 


BOVE UNITS ALSO AVAILABLE WITH ANIMATION 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
Specialists in Merchandise Presentation * Demonstration * Displays * Exhibits 





Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 


VOLUME 59 SEPTEMBER, 1951 NUMBER 3 


CONTENTS 


Christmas Settings 

The New York Display Scene 

Effects In Christmas Displays 
e Hundred Ways To Paint A Christmas Tree By Ernest F. Young 


By Virginia Roehl 


Yolo-Tide Miscellany 


Christmas Interiors By Michael Scott 


Surrent Los Angeles Displays Mix Past And Present 
; By Sally Sherry . 


Promotions Coming Up! By Louis Gehring 


z 


Geplays Get Results For Chicago Fall Promotions oy Shiloy Were 
Easily Built, Low-Cost Units For The Small Store 
Display . . . On And Off The Record 
Tricks With Turntables By Robert Soman 
nish Store Relies On Display By J. Eckersburg 
) How Wrong Can You Get? 
le Card History Suggests Displays 
New Beach Shop 
Trade Personalities By Jim Tupper . 
Displaying Modern Lamps By Yasha Heifetz 
The Display Parade 
Display Ideas . 


English Display Wins Medal . 


Cy Jim Tupper . 


Reminiscing 

Industrial Design In Display By Bernard Glukes 
aes 

PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


Working with papier mache and 
plaster will be the subject of Ernest F. 
Young's article in the October issue . . . 
W. J. Caddelle describes the results of 
an actual test of display's ability to pro- 
duce sales .. . The display department 
operation at Kann's, Washington, is out- 
lined in still another article, while still 
others will deal with equally interesting 
subjects . . . The October issue, in the 
mail October 15. 


THE COVER 


The display shown on this month's 
cover is by Sidney Ring, Soks-Fifth 
Avenue, New York City. It was photo- 
graphed in full color by Worsinger 
Studios, of the same city, through whose 
courtesy it is used here. 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
@ year. Canadian and foreign orders payable 
in U.S. funds by international money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Member 


ih) 


Audit National 
Bureau of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 














Florentine mannequin | 














Tested and approved by Elec- 
trical Testing Laboratories. 


Installed and successfully used 
by such leading stores as: 


Loft Candy Corp. 

Weber and Heilbroner 
Peck and Peck 

W. & J. Sloane Co. 

Jane Lee Stores 

Lane Bryant 

|. Miller 

Joske's of Texas 

Hecht Bros. 

E. M. Loew's Theatres 
Sterling Lindner-Davis Co. 
Hochschild Kohn Co. 
Modernage Furniture Co. 
S. Kann Co. 

Sears Roebuck Co. 
Bloomingdale's 

Polsky's 

May Co. 


Write Now for free Illustrated 
Brochure! 
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ou Brighter — More 
g Ordinary Bulbs! 


prdinary bulb oe) 


2 replacement! a 


your merchandise! heed. even natural flood lighting brings out 
true colors and textures! 


@ Permanent! Lifetime finish will not corrode, discolor or tar- 
nish due to Patented Miroflector process! 


@ Adaptable! Easily and quickly fits into any regular 
electrical installation! Nothing to change! No additional equip- 
ment to buy! 


®@ Practical! Less heat—cooler burning! Lamps last longer— 
less relamping. Patented vibration damper. 


@ Economical! You save important display dollars 
since Miroflector utilizes ordinary bulbs! Harnesses more direct, 
natural light with far less current! 


MIROPFLECTOR 
"The Brightest Idea in Lighting” 


1775 BROADWAY °¢ GENERAL MOTORS BLDG. N. Y., N. Y. 
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Line-O-Scribe 
SIGN MACHINES 
MAKE EXTRA PROFITS 


ERS 


JA BY INCREASING SALES 
JABY DECREASING COSTS 


No waiting or going without signs 
to put on your merchandise when you have the 
Line-O-Scribe machine. Signs can be made 
at once that tell shoppers about the quality 
and values you are offering. All items can be 
signed at little cost and sales can be pushed 
without irritating customers. 








MODEL M711 MODEL M1422 
Copacity 7 x 11 inches Capacity 14 x 22 inches 


THERE’S A Line-O- Scribe 
FOR EVERY SIZE STORE 


MODEL Mi4il MODEL M2228 
Capacity 14 x 11 inches Capacity 22 x 28 inches 


VAVVVVVALALAAAL A 











MODEL MS7I1 
Capacity 7 x 11 inches 


MODEL MK1I422C 
Copacity 14 x 22 inches 
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*% WRITE TODAY 
FOR FREE CATALOG 
which gives full de- 
tails and prices on all 
models . . . also tells 
you how Line-O-Scribe 
signs can increase 
your sales. 
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ILLUMINATED PLASTIC UNITS, LAWN DISPLAYS, 
FESTOONING, STREAMERS, AND OTHER DECORATIONS 
FOR STREETS, BUILDINGS, STORES. HOMES, TREES, ETC. 











Double Face Illuminated Plastic 


A--GP35-23.-36” Santa Face 
B -GP24-24-24” Red Triple Bell 
C--GP30-24--30” Old English Lantern 
D--GP39-14--39” Holly Wreath with Santa-Bell 
Candle-Deer, or Merry Christmas- 
Seasons Greetings centers 
GP22-12—-22” Holly Wreath 
E GP36-24--36” Star of Bethlehem 
GP60-40—54”" Star of Bethlehem 
7 F -GP40-60--60” Santa 
Send for these special bulletins on other dec- G -GP36-36-—36” Red Bell 
erations. 
No. 525-—Paul Bunyan Holiday Trims Cc it Ch i ¢ T E bi 
No. 531—Northern Festooning, etc ommunity ristmas tree Ensembie 
No. 539-—Seuthern Festooning, ete. (NOT SHOWN) 


weszss 


Ra) Le 


R 


SARI 
saa 


- 540--IHuminated Decorations GP20-35--Ensemble consisting of 12--12” Balls, 
. 541—Wonder-Art Magicast Santa 36-8” Balls, 1—36" Star of Bethle- 
o. 542—Outdoor Bethlehem, Santa, hem, 3--35” Santa Faces, 3 spot lights, 
Caroleer Scenes 49 sockets, 300 ft. wire and 300 lac- 

Outdoor Giant Size Scene quered flitters, complete ready to set up — $287.50 

“Display World” Ad (June ‘51) 

. 545—Spirolum Whirler Streamers 
;. 546—Plastic Unite In Colors Floodlighted Lawn Scenes 


». 548-—-Featuring Outdoor Scenic Displays 


ee 


Santa and Deer, (illustrated at bottom right) Caroleers. 
and Bethlehem displays in medium size, ideal for homes. 
Santa and Deer, Nativity, Caroleers, and Coach and Horses, 
in giant size for large lawns, public buildings, ete. Com 
plete with lighting units. Write for bulletins giving com 
plete description and prices. 


Pealing Red Bells 


Interior illumination with flasher gives ringing 

effect. 5 ft. high, 10 ft. wide. 

GP3-38D-——Double face $157.50 ea. 
GP3-38S— Single face 147.50 ** 


~ 


q 


Send for catalog number 51 illustrated in color and deseribing 


our full line. 


TENEANL MLNS CORPORATION 


MARION, INDIANA 
1400 N.WASHINGTON ST. PHONE 4870 


WEST COAST OFFICE ...LONG BEACH 6G, CALIFORNIA 
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CASH IN ON 
YOUR TALENT FOR DISPLAY! 
$2,100. IN CASH PRIZES! 


Your Idea For A Window On Coro “DUETTES” 
Can Win One Of 16 Awards! 


Capture a big cash prize with your window featuring Coro “DUETTES.” “Duettes’ 
brooches that can be taken apart and worn as clips. Jewelry makes traffic-stopping windows, and the 
glittering glamour of Coro “Duettes” inspires the most eye-catching window displays. “Duettes” are 
so important a jewelry fashion this coming season, that Coro is devoting a full page in the November 
issue of MADEMOISELLE to advertise them all over the country! 


* 


are patented 


Sl. 


Talk to your jewelry buyer about Coro’s "“Duettes" — about your 
window ideas for them now. Start planning your winning windows now! 


Fol ’ 


» 


NO ENTRY BLANKS NEEDED — JUST FOLLOW THE CONTEST RULES 





THREE GRAND PRIZES TO 
DEPARTMENT AND 
SPECIALTY STORES 
FIRST PRIZE $500.00 
SECOND PRIZE = $200.00 
THIRD PRIZE $100.00 


TEN HONORABLE MENTION 





NO UNFAIR COMPETITION! 


THREE GRAND PRIZES 
TO JEWELRY STORES 


FIRST PRIZE 
SECOND PRIZE 
THIRD PRIZE 


PRIZES . . . $50.00 EACH 


$500.00 
$200.00 
$100.00 





HERE'S ALL YOU HAVE TO DO: 


1. Submit a photograph and description of a window, 
or windows, built around Coro “Duettes.” 

2. All photographs must be 8” x 10” or over. Photo- 
graphs not meeting this requirement will be re- 
jected. 

. Your name, store name, street address, city and 
state must appear on the back of each photograph 
you send in. 

. A blow-up of the-full.page Coro MADEMOISELLE 
ad on “Duettes” mfust appear in all windows. Coro 
will supply these blow-ups free. (Send for one 
immediately, attention of Display Dept., Coro, Inc., 
New York 1). 

. Your window display must be shown to the public 
anytime during November | through December 15. 


. All entries will be judged on originality, beauty 
and sales appeal. 
Be sure your entries are postmarked not later than 
January Ist, 1952. The winners will be announced 
shortly after that date. 
. Address your entries to 
Display Window Contest 
Coro, Ine. 
47 West 34th Street 
New York 1, N. Y. 
. Photographs submitted cannot be returned and be- 
come the property of Coro, Ine. 
. All entries will be judged by our panel of distin- 
guished judges, comprised of three topflight display 
authorities, and their decisions will be final. 


MEET THE JUDGES 


LESTER GABA, considered the world’s 
foremost display columnist. Mr. Gaba 
is with Women’s Wear Daily. 


CECELIA STAPLES, head of Staples 
Smith, one of the largest display manu- 
facturers in the country, and one of the 


thority and editor 


of Display 
Magazine. 


finest display designers in the field. 





J SEWELRY 








R. C. KASH, well known display au- 
World 
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TO Dome C ifts 


FROM YOUR STORE 


AN UNUSUAL AND ATTRACTIVE CHRISTMAS THEME 
FOR THE WINDOWS AND INTERIOR OF YOUR STORE 


<+C-5137 ABSTRACT DOORWAY UNIT AS SHOWN 


This unit is very clean in appearance. Constructed of wood and 
heavy board. Door panels and scroll top in handcrafted finish. 
Door knocker in gold, bronze finish in third dimensional effect. 
Cutout letters with "Your Store Name" in white. Has green 
Holly foliage with red berries and a red satin bow. Has natural 
white flocked branch at bottom. Ribbon of metal board white 
flocked with gold lettering. Size overall 7'4" x 41" x 11". Base 
11" x 2344". Door knocker 25" x 38" 

Abstract Doorway $41.75 

Door Knocker with Store Name 12.50 

Foliage and Bow 2.00 

Ribbon . 3.50 

Flocked Branch 6.75 

Complete . $66.00 each 
(SOLD TO ONLY ONE STORE IN EACH CITY) 





PORE IIL ELD 





C5141 Welcome Gift Abstract > 


SIZE OVERALL: 47" x 29" 
SAME CONSTRUCTION AND MAKE UP AS C-5137 


Panel Abstract $ 7.50 
Ribbon 3.50 
Door Knocker with Store Name 12.50 
Foliage and Bow 2.00 


Complete $25.50 each 


ORDER NOW! 
EARL W. GASTHOFF CO. 
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KORRECT-WAY LEADS AGAIN! 


N PAT. APPLIED FOR 


10. KIC 
FOLDING SUPER "X” HEAVY DUTY RACK 


All-chrome hanging rails, fittings and uprights. Heavy walled 
1%” steel tubing throughout. Tapered fittings on hanging 
rails fit tightly on tapered ends of uprights. Rack is 5 feet 
long, 63” high, 23” between hanging rails. Circular wood 
fittings are constructed of heavy laminated oak finished 
Frosted oak. Rack ships knocked down 79.50 
No. R366F — HEAVY DUTY ALL STEEL “FOLD-X” RACK 
Not illustrated 

Made of 1%” tubing throughout. All chrome plated with 
black wrinkled enamel turn parts. Hanging rails have taper- 
ed fittings that fit snugly on tapered uprights. Rack is 5 feet 
long, 63” high, 23” between hanging rails 


Distributed by 


EDDIE ALLAN, Tampa, Fla. -» THE ART PRODUCTS CO., Detroit, Mich. - 
BADER’S DISPLAY HOUSE, Honolulu, Hawaii - BALTIMORE DISPLAY IN- 
DUSTRIES, Baltimore, Maryland + C. BARRANGO CO., San Francisco, 
Calif. » MR. ROD CLANCY, Portland, Ore. -» ART R. COHAN CO., Pittsburgh, 
Pa. » COMMERCIAL DISPLAYS, Salt Lake City, Utah « SAMUEL C. DUTCH 
& SON OF FLA., Miami, Fla. « SAMUEL C. DUTCH & SON, Buffalo, N.Y. - 
EASTERN DISPLAYS, INC., Boston, Mass. + GENERAL DISPLAY CORP., 
Cincinnati, Ohio « HECHT FIXTURE CO., Chicago, Ill. » L. &. HIER DISPLAY 
EQUIP. CO., INC., Minneapolis, Minn. » B. A. JACOBS COMPANY, Los An- 
geles, Calif. » KEHOE DISPLAY FIXTURE CO., San Francisco, Calif. » WAL- 
TER W. MARTIN, Denver, Colo. - MIDWEST DISPLAY EQUIP. CORP., St. 
Louis, Mo. + MILLER’S DISPLAY FIXT. LTD., Montreal, Canada - NA- 
TIONAL EQUIP. CORP., Kansas City, Mo. » NAYTHONS DISPLAY FIXT. 
CO., Philadelphia, Pa. - MELVIN S. ROOS & CO., Atlanta, Ga. » MR. LEON- 
ARD STARK, Dallas, Tex. « MAC THIGPEN, Burlington, N. C. »- WRAY 
WILLIAMS DISPLAY CO., Memphis, Tenn., New Orleans, La. 


Garment Rack Desigu 


The practical features of these new 
all Steel “X” type garment racks are 
evident at first sight. They fold com- 
pactly for storage and shipping. They 
support heavy loads and will stay 
smart and beautiful for years. Their 
modern appearance coordinates with 
present day store design. 


Buy the Racks 
of the Future, “Today! 











No. 365 PAT. APPLIED FOR 
LIGHTWEIGHT ALL STEEL “FOLD-X” RACK 

Made of 1” tubing throughout. All chrome plated with black 

wrinkled enameled center disks. Extended hanging rails are 

5 ft. in length, 63” high, 23” between hanging rails. 2. 3@ 


No. R365R — also available with rigid, non-folding type 
construction 32.50 


KORRECT-WAY DISPLAYS 


Division * AMERICAN FIXTURE & MFG. CO 
2300 LOCUST ST . ST. LOUIS 3, MO 
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| We'll Be Seeing You! 


Starting August 25 our traveling specialists in retail 
display effects will begin a tour as outlined below. 
The purpose of these calls is to prepare stores for holiday business by showing them 
Colonial's new Christmas line. Keep this ad for handy reference—here's the set-up of 


places and dates: 


WILLIAM E. KAY 
Cincinnati, Ohio Netherland Plaza Hotel Aug. 


27-30 


Louisville, Ky. Kentucky Hotel Aug. 31-Sept. | 
2-4 


Dayton, Ohio Gibbons Hotel Sept. 


Cleveland, Ohio Statler Hotel Sept. 
Toledo, Ohio Commodore Perry Hotel Sept. 


Detroit, Mich. Book Cadillac Hotel Sept. 
Grand Rapids, Mich. Morton Hotel Sept. 
Buffalo, N. Y. Hotel Lafayette Sept. 


Rochester, N. Y. Seneca Hotel Sept. 


Syracuse, N. Y. Onandaga Hotel Sept. 


Albany, N. Y. Ten Eyck Hotel Sept. 


CHARLES COHEN 


5- 8 
9-10 
11-15 
16-18 
19-20 
21-22 
23-25 
26-28 


Baltimore, Md. New Howard Hotel Aug. 26-Sept. | 


Washington, D. C. Harrington Hotel Sept. 


2-8 


CHARLES COHEN 


Philadelphia, Pa. Benjamin Franklin Hotel Sept. 9-13 


Pittsburgh, Pa. William Penn Hotel 
St. Louis, Mo. Statler Hotel 
Milwaukee, Wis. Plankinton House 
Chicago, Ill. Palmer House 


MERT MITTELMARK 

Charleston, W. Va. Kanawha Hotel 
Indianapolis, Ind. Claypool Hotel 
Birmingham, Ala. Tutwiler Hotel 
Atlanta, Ga. Henry Grady Hotel 
New Orleans, La. Roosevelt Hotel 
Houston, Tex. Texas State Hotel 
Dallas, Tex. Adolphus Hotel 
Kansas City, Mo. State Hotel 
Minneapolis, Minn. Dyckman Hotel 
Ft. Wayne, ind. Van Orman Hotel 


Sept. 14-19 
Sept. 20-25 
Sept. 26-29 
Sept. 30-Oct. 5 


Aug. 26-29 


9-12 
. 13-15 
. 16-18 


Sept. 23-26 
Sept. 27-29 


The new line is bigger, brighter, better than ever —with everything you'll need to give 
your store the cheery holiday flavor that pays off in big sales volume. To insure un- 
divided attention—please contact any of these men for an appointment. And be sure 


to see the showing nearest you. 


4 
& 


; 
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ot i fe DECORATIVE DISPLAY CO., Inc 
FOR HOLIDAY 


and . 


FESTIVE DISPLAYS 7 
NEW 


Perma BUG’ Lites 


20 Bulbs to Set 
Glow Like Neon 
_5 Colors and White 


ee ME: 
he 


aaty TO 
Li LB OLY 


a 
Yl M. 


a7, 


e@ GUARANTEED 5 YEARS 
each lamp replaced free if 
it burns out in normal use. 

e INDIVIDUAL LAMPS 
if one goes out—others stay lit. 
Save time, trouble. 


e ECONOMICAL LONG LIFE 


6 v. lamps need no transformer, 
use less current, last longer. 


UL apptoved 


READY NOW 
Write for Descriptive Folder and Prices 


70 WEST 40th ST. 





» NEW YORK 18 e WI 7-0230 
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Giant Outdoor 


Reindeer and 
Sleigh Set 
60 Feet Long 


No. FX-85—Set consists of eight No. FX-75 


& 
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Stop Traffic and Build Sales 


Weatherproof .. . Breakproof . . . Chip-proof.. . 


Now you can build your sales of Christmas merchandise by tieing in with the smash 
hit Christmas promotion that’s making juvenile history, “Rudolph, the Red-Nosed 
Reindeer”*. Capitalize on an estimated $3,000,000 in advertising to be re- 

leased across the nation during the Christmas buying season. Cash in on 
“Rudolph’s* tremendous popularity — on the radio, on television, in 

feature articles in newspapers and magazines. Plan now to display 

this traffic-stopper in your windows, on your store, on your 

\ streets or public buildings or in your public square or parks. 
All displays are moulded full-round of “Plastex”, a 

special rubber and plastic compound which is weather- 


washable rubber lacquer that will retain 
its full color through many years of 
outdoor service. All figures may 

be used indoors or outdoors, as 

floor standing or hanging 


Ps 
Ww displays. 
1 \ oe 
“~ 


proof, breakproof, lightweight and _ washable. 
\\ y ~ ee Figures are finished in a natural colored 
> “ t 
| am 


—s 


Reindeer with 


Antlers, one No. FX-57—“Rudolph, the Red-Nosed Rein- 
deer”* with red painted nose, a green plywood sleigh, 
aluminum garland reins, an upper half of a full-round Santa Claus for bolting to 
seat of sleigh. Each “Rudolph”* and Reindeer, 60 in. long, is constructed of 
“Plastex” and finished in natural color lacquer. Choice of ground stands or air 
suspension harness. Lightweight sled furnished for aerial suspension; heavy sled 


for ground use. Entire display when set up is 60 ft. long. $489 30 


Price, complete 


| No. FX-84—Price, complete Reindeer and Sleigh as described above. $ 9 50 
44. oe 


but less Santa for sleigh 


LIFE SIZE FULL-ROUND SANTA 
No. FX-171—Giant 5 ft. self-standing Santa 
Claus moulded full-round of “Plastex” and 
finished in a weatherproof lacquer. Figure 
will retain its coloring through 
years of outdoor use. Price $89.50 

F. 0. B. Milwaukee 


Both F. 0. B. Milwaukee 


Illustration below shows the No. FX-85—Giant Outdoor Reindeer and Sleigh 
Set, which is illustrated and described above, used in a rooftop display 
in Skokie, Illinois. “Rudolph”* is finished in natural color; the eight 
reindeers have a white painted finish, which is available on request. This 
Giant Outdoor Reindeer and Sleigh Set is an ideal decoration for depart- 
ment stores, community squares and parks, public buildings, stores. 
restaurants and industrial plants. 


GARRISON - 


2018 Washington Avenue 
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with “Rudolph, the Red-Nosed Reindeer”’ Displays 


Lightweight ... Washable . . . Full-Round . . . Moulded “Plastex” Displays 


22 INCH REINDEER AND 


60 INCH “RUDOLPH”* AND __ SLEIGH SET 
REINDEER WITH ANTLERS 16 FEET LONG OVERALL 
OUTDOOR POST TRIMS No. FX-82—Here he is! The children’s storybook hero 


tay cath = ert at Christmas. “Rudolph, the Red-Nosed Reindeer”* 


colored washable lacquer. “Rudolph”* available with red leading a team of eight reindeer and a sled. This 
“flasher” nose or red painted nose. Units may be supported set, designed for outdoor, window or interior dis- 
by a post bracket, air suspension harness or ground stand, all plays, consists of eight reindeer and one “Rudolph”*, 
available at slight additional cost. Post bracket is shown in each approx. 22 in. by 30 in. and one plywood sled. Full-reund 


illustration below right. is ay : Lelgen tie 
No. FX-58—“Rudolph the Red-Nosed-Reindeer™* with red figures are moulded of “Planen” and are oak e Wehatl 


flasher nose. Price, complete with bulb, cord and plug $43.25 wari sa —— — ogy te beauty chrongh poms of ennioer 
No. FX-57—“Rudolph, the Red-Nosed Reindeer™* with red ; oe sleasat 


painted nose. Price $39.75 Complete as shown $199.50 


No. FX-75—Reindeer with Antlers F.0. 8. Milwenhes 








Price $38.85 


All F. 0. B. Milwaukee 





New 22 Inch Size Weatherpoof Displays 


Self-standing, 22 inch, full-round 
“Rudolph”* and Reindeer with Antlers 
displays ideal for indoor or outdoor 
use. Use them indoors in window, 
ledge or floor displays. Use them out- 
doors in store front, ledge or lot dis- 
plays. The “Rudolph”* is available 
with a red “flasher” or red painted 
nose, each with either of three head 
positions facing left, facing right or 
facing straight ahead. The Reindeer 
with Antlers is also available in any of 
the three head positions mentioned 
above. 


No. FX-53—*Rudolph”™ with red “flash- 
er” nose. Price, complete - 

with bulb and cord $25.50 
No. FX-52—“Rudolph”* with red paint- 


d * 

Price $22.50 
No. FX-72—Reind itl 

Antlers. Price... S2N60D 


No. FX-72— Specify head position desired. 
Facing Straight Ahead All F.0.B. Milwaukee No. FX-52—Facing Left 
*Copyright MCMXXXIX by Robert L. May 
For Complete Information on These and Other Size "Rudolph"* 
and Reindeer Displays, Write for Broadside No. 17-D. 


For a Complete Line of Alumalite, Fiberglas and Moulded Plastic 
Christmas Decorations, Write for Broadside No. 18-D. 


Life-size 61-inch Reindeer with Antlers used as 
a post trim at a downtown intersection in Tulsa, 


Oklahoma, last year. This unit, which is sup- 
- ported by a post bracket, is illustrated and 
St. Louis 3, ee described above left. 
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SANTA CLAUS Wit ( Dk ARI} sels 


made of 100% Du Pont N Y L 0 N 


* FLAMEPROOF 
* WASHABLE 


* COMBABLE 


Get Your SANTA 
Ready for XMAS 


ORDER NOW! 


These superbly styled Santa Claus 
wig and beard sets of 100% DuPont 
Nylon Hair are completely ventil- 
ated and wefted by hand, giving 
them the most natural appearance 
possible. They are soft, absolutely 
non-inflammable, and can be 
washed, recombed and recurled. 


The wigs and beards are the purest 
white ever made, and will not fade. 
Nylon hair is twice as strong as 
natural hair. 


The beard is approximately 15 inches in waved length, and the complete 
set is available at the low price of only 


$25.00 FOB. N. Y. 
MAKE CHILDREN BELIEVE IN YOUR SANTA — GIVE HIM THAT "REAL" LOOK 


MEYER JACOBY CORPORATION 


34 WEST 20th STREET 
NEW VORR tie wes. 
CREATORS AND MANUFACTURERS OF AMERICA'S MOST BEAUTIFUL DOLL, DISPLAY, AND COSTUME WIGS 
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Lazarus Celebrates its 100th Anniversary 
with a Year of Extra Effort 


The F. and R. Lazarus Store of Columbus, Ohio, founded 
100 years ago, is today the largest as well as the oldest de- 
partment store in Ohio’s capital city. From one store room, 
20 feet wide, the Lazarus store has spread out to occupy six 
large buildings with a total floor space of 32 acres, and the 
$3000 worth oj stock in the original store has pyramided into 
a $50,000,000 volume of business a year. The progressive, for- 
ward-looking spirit back of this tremendous growth has been 
perpetuated in a terse, two-word slogan—EXTRA_ EFFORT 

adopted as the keynote of the store’s Centennidl Celebra- 
tion that began in February this year. 

“Extra Efforts” during the first six months of the celebra- 
tion have included a window display of Historical Dioramas, 
$o lifelike they are now a prized, permanent exhibit of the 
State’s Archaeological Museum; the personal appearance in 


the store of dozens of leading celebrities; a 100th Anniver- 
sary Sale, largest sale in the history of the store, and a 
$100,000 outright Centennial gift to the Columbus’ Commu- 
nity Chest for a permanent home for the Chest, plus “Extra 
Efforts” in merchandise in every department and in service 
by the more than 3000 associates of the store. 


The fall portion of the Lazarus Centennial Program was 
touched off in August by a second set of window Dioramas 
depicting 360 Ohio born men and women who became Na- 
tional Leaders, and a store-wide “Exposition of Leadership.” 
Presentation of “Extra Effort” merchandise, personalities 
and events have been scheduled for the next two months as 
a climax to the Centennial Year of one of the nation’s lead- 
ing department stores. 


COLUMBUS STORE 
NEARS COMPLETION 
OF FIVE-YEAR 

REBUILDING PROGRAM 





@ The Lazarus store began a complete modernization 
program in 1945 in anticipation of the store’s 100th An- 
niversary, being celebrated this year. Plans include re- 
vamping of every floor and department in the three 
buildings of the main store, the conversion of a former 
city sports arena auditorium into a complete Annex store 
for household appliances in 1946, the building of a 1000 
car parking garage, adjacent to the Annex, in 1947, con- 
struction of a new Bulk Service Building for the handling 
of all Bulk merchandise in 1949, a modernistic new front 
of Georgia marble and an eight-door revolving entrance 
in 1950, a special “Young America Center” on the 6th 
floor, a series of high-fashion shops on 3rd, and a popular 
priced women’s apparel and a men’s department on 2nd 
being the major improvements. 


@ Three Reynolds hydraulic Printasign machines were installed in the sign shop as 
part of this program which has now made the 100-year-old Lazarus store one of the 
most modern department stores in the country. 


REYNOLDS PRINTASIGN CO. 


608 SO. DEARBORN ST. * CHICAGO 5, ILL. 
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Lick “Old Man Overhead” with a c# Dept. 


EVERY DISPLAY STUDIO SHOULD HAVE ONE 
“Celastic” is easy to use! 


DIP IT! into “Celastic” Softener for about 3 seconds, remove 
it and allow the excess liquid to drain from the fabric. It may be 
dipped by the yard or in small pieces cut to any size or shape. 
Now it is ready to be worked. 


DRAPE IT! —hang “Celastic” to avoid wrinkles and allow 


fabric to set. In about 2 minutes, when material is not tacky to 
the touch, you can drape it as you would the most workable fabric 
and “Celastic”’ will permanently hold any shape. however fanciful 
or realistic. 


SHAPE IT! freely into any desired form when “Celastic” 
is set and almost dry. ‘‘Celastic’” Sculpture goes far beyond the 
limitations of paper sculpture because it eliminates backing and 
stapling, has the firmness of metal, achieves and holds shapes here- 
tofore impossible with paper sculpture. If “Celastic” hardens 


before completion of sculpture (or other work), moisten with 


softener and continue working. 


CAST IT! —“Celastic” can be used in negative or positive 
moulds. Dampen mould liberally with water and apply “Celas- 
tic Parting Agent” #737 on raw plaster mould and allowing 5 
minutes before applying “Celastic” in strips or one piece 
(wherever possible). When “Celastic” is bone dry it lifts easily 
and cleanly from the mould. One layer is sufficient. 


“Colastic ‘ is packed in 25 and 50 yard rolls 


Outmodes papier mache—makes possible hundreds of new techniques 


e@ No Pastes .. . No Hot Rooms 
@ No Weather Problems 


e Dries to Stonelike Hardness 
Minutes 


e@ Featherweight 


e Unbreakable 


e An Unbelievably Powerful Adhesive 
in 20 e Cuts Overhead, Labor Costs up to 


75% 
@ It's Weatherproof Too! 
COLLOID TREATED FABRIC 


WRITE TODAY FOR DETAILED LITERATURE . . . IT'S A DISPLAY MUST! 


alters inc. 


NATIONAL DISTRIBUTORS — U.S.A. AND CANADA 


* 
eZ DISPLAY AND ALLIED INDUSTRIES 


125 WEST 26TH TREET, NEW YORK CITY 1 


Trade mark of the Celastic Corp. 





SEPTEMBER, 1951 DISPLAY WORLD 


FOR YOUR CHRISTMAS PLANNING 
TUBES! CANES! BOWS! 


ORDER NOW! 


METALLIC RED STRIPE WITH WHITE TUBE 
DIAMETERS 


LENGTHS i ? 2 4" 

3 Ft. long - 7 ¢ 1.20 
4% Ft. long : é s 1.60 
6 Ft. long z f d 2.25 
9 Ft. long 1.75 2.25 3.15 
12. Ft. long ‘ 2.50 3.00 4.50 


RED AND WHITE TUBES 

DIAMETERS 
LENGTHS bs Hi a 
3 Ft. long 5 d 70 
4% Ft. long : d 1.00 
6 Ft. long : a 1.40 
9 Ft. long . 1.50 1.80 
12 Ft. long - 2.15 2.60 


¥4" x 5 FT. TUBES 
Metallic Colers 


Gold & White Copper & White Red & White 
Blue & White Green & White 
BOXED 24 ASSORTED .. . OR ALL ONE COLOR 


$12.50 BOX OF 24 
F.0.B. CLEVELAND VIA PARCEL POST 


Write Us Direct or See Your Display Jobber 





PAPIER MACHE BOWS 
Painted Any Color 


SMALL (1"—2"'—3" canes) $1.35 ea. 
MEDIUM (3"—4" canes)... 1.65 ea. 
LARGE (6"—8" canes) 2.00 ea. 


METALLIC RED 
STRIPE & STARRED CANE 


Length 
Diameter Overall Price Doz. 
1 2% ft. $ 3.50 $39.00 
2 3 ft. 5.50 49.00 
- 3% ft. 6.50 69.00 
4" 5 ft. 10.50 110.00 
6 7 ft. 15.50 165.00 


CHRISTMAS RED 
STRIPE & STARRED CANE 


Length 
Diameter Overall Price Doz. 
1 2% ft. $ 3.25 $35.00 
2 3 ft. 5.00 45.00 
i 3% ft. 6.00 66.00 
4 5 ft. 9.75 104.00 
6 7 ft. 14.00 148.00 


MUTUAL DISPLAY Co. 


1101 POWER AVENUE ABOVE ITEMS F.0.8. CLEVELAND CLEVELAND 15, OHIO 
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Have you checked 
your “sales pulse” lately? 
... We Have—With 1,290,000 Customers! 


Available — Report No. 2 — the second in our Visual Merchandising 
Research Series. The results of a nation-wide study of 
display, covering 1,290,000 customers —- believed to be the 
largest sampling group in any marketing research. 


Varied merchandise was used in 58 test windows in a 
store in each of twelve cities. This 128 page bound volume 
is fully illustrated and gives complete details on traffic, 
readership and sales effect. 


Sales increases from 18 to 67% were obtained during this 
study, by the use of displays of merchandise totally 
unpublicized in any other way. The ability of display to start and 
sustain sales was conclusively proved! Check your own 
“sales pulse” against these records. Send coupon below 
for your copy of Report No. 2 — or if you haven't seen 
Report No. 1 — send for both, $5.00 per copy. 


MAIL COUPON TODAY! 


National Association of Display Industries 
203 N. Wabash, Chicago 1, Illinois 


Please send me . copies of N.A.D.I. Visual Merchandis- 
ing Research Series Report No. 2, at $5.00 each. Enclosed 


is my check for $ 


PROGRESSIVE 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash MERCHANDISE Chicago 1, Illinois City....... SRS ES ees mS 
PRESENTATION ZA4BBB EBB ES SERBS BES a 


Name....... 
Store 


Address 








BLOUSE AND 
SWEATER DISPLAYER 


CLEAR PLASTIC 
BEAUTY FORMS GALORE! 
PLUS A SPARKLING PLATED 


CONVERTIBLE HEAVY DUTY STAND 


Sensation of the Display World! 


Your Landlord knows the value of Display 
Space—you'll find your “front foot” 

cost on your rent bill . . . To get the most out 
of costly prime location, window dressing, 
and customer lure of every conceivable 
kind, you've got to Mass-Display . . . That is, 
Display More of the Merchandise you 
have to sell and Display it Better. In brief, 
to create impulse buying, and to catch 
extra profit dollars, bait the hook six-fold 
and watch sales soar. Imagine! In 

the smallest possible space, a dominating 
display of a full half-dozen Blouses and 
Sweaters! Sparkling Plastic Beauty Forms 
lend a luxury note, yet last a Lifetime, 

will not chip, peel, crack or discolor, can 
be changed about to suit your Display 
Space. They Swivel! Tilt! Turn! They move 
up and down, side to side. The most 
flexible, most downright sensible, most 
reasonably priced, most profit building 
display equipment you've ever used. 
Order MULTIVIEW Units for your Windows 
and Interior today. Immediate Delivery. 





HULTiView tant 


ere? 


stiaulaliof 





MULTIVIEW 





6900 


$3990 








CT nee ea ee 





sees Ssonloaial 





Ked Wing Vooducls 


BELLEROSE, N. Y. 
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Deca Poles Aid Needlepoint Display 


Deca Poles played a leading part in the New York 
showing of the “Old Vienna” Needlepoint display at 
R. H. Macey & Co. The display, which is currently 
touring the country, centers around a 1951 Buick 
“Roadmaster” Riviera sedan which is upholstered 
with “Old Vienna” needlepoint from the ; world- 
famous studios of Madame Ida Jolles. 

Deca Poles, which had previously been used in Macy’s 
window and interior displays, again proved their 
versatility and flexibility. Although used in an open 
selling area where traffic was particularly heavy, 
Deca Poles stood solidly, and securely held a series 
of panels exhibiting the needlepoint and descriptive 
panels. 

Deca Poles aided the display, not only by! adding 
vertical lines, but by exhibiting the needlepoint in 
the open and at customer eye level. 

PBecause of the “module type” construction of the 
poles, the display was quickly and easily erected 
without any alterations. Deca Poles left no unsightly 
marks on the floor or ceiling. In addition, once the 
exhibit was over the poles could be used over and 
over again in other window and interior displays, 
thus paying for themselves over and over again. 
For special exhibits, for year-around window and 
interior displays, no other display prop offers such 
variety of application or durability as “Module 
Type” Deca Poles. Give them a trial in your display 
department. 





A closeup of one section of the needlepoint display showing the interesting 
method used to display the individual pieces | of needlepoint. 

t fastened to them. 
In this illustration you can see how 
the Deca Poles accommodate varying ceiling heights—one from the floor 
to the ceiling, and the other from the pedestal top to the ceiling. 





shaped panels were constructed and the 
descriptive cards were placed nearby. 


by Frank Sauter, interior display manager, Macy’s-New York. 


An overall view of the needlepoint exhibit in one corner of the rug depart- 
ment of the Seventh Avenue Building of Macy’s-New York. The featured 
Buick “Roadmaster” sedan is at center with needlepoint exhibited behind 
and to the right of the automobile. Notice how Deca Poles hold the panels 
describing the exhibit, and notice too, how the poles can be used with two 
different ceiling heights. Displays by Frank Sauter, interior display 
manager, Macy’s-New York. 


Order a Deca Pole “Store-Test’” Set Today 


The best way to measure the value to you of the new 
“Module Type” Deca Pole is to “store-test” it in your 
own display department. To help you do this, we 
have prepared, as a package unit, two Standard 
“Module Type” Deca Poles with an assortment of 
accessory fittings sufficiently complete to enable you 
to fully explore the possibilities of these dramatic 
display props at a relatively small cost. The com- 
plete set consists of: 
2—-MS-36—-Standard “Module Type” Deca Poles to 

accommodate ceiling heights from 31 in. to 

12 ft. 6 in. Price, each 
2—MS-34-S—Card or Frame Holders. 
2—MS-35—Face Plates without Flange. 
2—MS-39—Face Plates with Flange. Price, each 
2—MS-33—Drapery Clips. Price, per dozen 
2—MS-38—Pole Clamps. Price, each 
2—MS.-32—-Batten Brackets. Price, each 
2—MS-31—Picture Hooks. Price, per dozen 


$14.95 

Price, each $ 1.50 
Price, each $ .75 
$ 1.00 
$ 2.50 
$ 1.00 
$ .75 
$ 2.00 


Total 16 pieces, all in ice blue baked enamel finish. 
Price for the complete “Deca Pole Store Test Set” 


$ 39.95 Fos. st. touts 


To accommodate ceiling heights over 12 ft. 6 in., 
extra 30 in. modules are available at $2.75 each. 


Various 
Small 


Displays 


For Complete Information on Deca Poles, Write for Picture-Packed Broadside No. 13-D. 


ARRISON- 


2018 WASHINGTON AVENUE 


WAGNER CO. 


ST. LOUIS 3, MISSOURI 





SEPTEMBER, 1951 DISPLAY WORLD 


As Universal in Appeal as Christmas Jtself 
Maharams 4 Merrie Christmas Tree 


GLITTERING 


a 


be 


Now —in time for Christmas 1951 —and thereafter 
for untold Holiday Seasons—Maharam comes up with 


the brightest Christmas inspiration in years. 


It is a low-priced revolving 
Christmas Tree, designed with 
glittering beauty and gay holiday 


atmosphere — @9 


An excellent display item—in 





choice of standard and jumbo 
sizes—ready to help create “eye 
appeal" for your counters, win- 


dows, aisle displays, and ledges. 


Model X —161/.” H, 9” max. dia, Order now at your 
Model XJ—-29” 1H, 16” max. dia, local display jobber, 
Colors: Red, White, Blue, Green or at any Maharam office. 


*® Plugs in to 110-120V socket 


The New Maharam Merrie Christmas Tree (no motor) — illuminated 
nothing to get out of order 


from within turns at a slow even rate —rotates silently and grace- 
*® Permanent Christmas accessory : 2 . 
fully, creating a matchless feeling of life, gaiety, beauty, and 
* Equipped with a 1,000-hour ‘ yates y 
cleats Wily & & tant cond warmth. It sparkles! It glows! It reflects surrounding lighting like a 


Seen tree of jewels. Here at last is the perfect ‘Christmas finery’ for your 


Laboratories’ label store. Order enough, as preview showings have indicated a sen- 


* Sturdily packed for shipping sational demand. 


NEW YORK: 130 West 46th Street 

(in OV. NOLO 115 South Wabash (Wurlitzer Bldg 
LOS ANGELES: 1113 So. Los Angeles Street 

ST. LOUIS: 927 Century Building 
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For the most powerful display of special hosiery features, use forms that 
sharply focus the prospect's attention on those features. 

The illustration shows how effectively this is done with the range of 
lengths available in the glamorous Tip-Toe line of Fairy Forms. The smart 
finishes include the sensational new natural-looking, easily-washable Nu-Vel 
finish. 

Similar effects can be created with the complete line of weighted-toe 
Fairy Forms that require no bases or supports. 


For increased hosiery sales, 
send the coupon today! 


SHOE FORM CO. INC. Auburn, N.Y. 
IN CANADA: United Last Co., Ltd., Montreal 


Please send catalog showing complete line of Fairy Forms for the most effective 
display of women’s, men’s and children’s hosiery. 


[) Please also send catalog of Fairy SHOE Forms. 





Firm 
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For that Christmas Sales Appeal. 


Get that New Colorful Look! 


SEE OUR NEW CHRISTMAS 
DISPLAY GUIDE! 


Cut yourself an added share of Christmas profits 
by building store traffic the proven way 
— the display way! Sherman has all the colorful, 


sales-getting new displays for your Christmas business! 
REINDEER PANO-MURAL 


Make this a really profitable 
Christmas, — sell with these 
exciting, attention-getting displays. 
These cut-outs, panels, 

valances and background designs 
have all the punch and color 

to draw more profits 

your way this season! 





NEW IDEAS! NEW DESIGNS! 
NEW COLORS! NEW MATERIALS! 


COACH AND FOUR PANO-MURAL 
Giant 10-ft. Repeats 


Four color Valances 

Die Cut Valances 

Four color Pano-Murals 
Santa and Reindeer Cut-Outs 


72” Giant NU-CURVE 


Get your copy of the Sherman 
Christmas Display Guide NOW! 


Shewme 


NEWTON UPPER FALLS 64, MASS. : SHERMAN PAPER PRODUCTS CORP. thd 8 
HIS 156 Oak Street 
CHICAGO NEW YORK LOS ANGELES a . SoeteisiRkaiar Celts 64, Sues: 
Gentlemen: 


Please rush my copy of the NEW Sherman 
Christmas Display Guide! 
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Christmas 


DING off this group of 16 Christ- 
mas displays from last season is a 
scene from the interior of Wm. Filene’s 
Sons Company, where Lee W. rt is dis- 
play director. Great spirals of icicle-laden 
snowbanks swept up and around the pillars, 
each curve holding miniature Christmas 
trees and elves. On top of cases stood 
rotund Santas of papier mache, holding 
stacks of gifts in their outstretched arms. 
Also on the cases were elaborate Christmas 
trees being decorated by still other elves. 
Filene’s is located in Boston. 

One of the interior attractions at The 
Belfast, Johannesburg, South Africa, during 
the 1950 holiday season was a_ telephone 
booth on the main floor from which children 
could talk directly to Santa Claus in the 
toy department on the second floor. The 
hook-up was such that parents could 
listen in on the conversation. Santa in- 
vited each child to visit him personally 
at his throne in the toy section, and when 
they did so their names and wishes for 
Christmas gifts were inscribed in his per- 
manent record book. H. Edel is display di- 
rector for the store. 

The third photograph is of one of the 
Christmas windows used by Swern & Co., 
Trenton, N. J., where Tom Comerford is 
display director. Walls were finished in 
teal blue, while the proscenium was formed 
by white branches heavily flocked and spiked 
with bee lights; the snow-covered floor 
also had bee lights scattered here and there 
in the snow. The cabinet was in an open 
book design in gold and white. Glassware, 
china and general housewares were the 
merchandise shown in this particular dis- 
play, one of a series given similar treat- 
ment. 

At the lower left is a window by J. F. 
Irvin for Rosenberg Brothers, Albany, Ga. 
Top coats were shown against a flag blue 
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Settings 


background on which giant snowflakes were 
appliqued. Stylized trees framed the rustic 
park bench on which one mannequin was 
placed. Blue and green lighting was used 
to give the setting a wintry atmosphere. 

For the principal interior prop at Au Bon 
Marche, Brussels, Belgium, graceful leap- 
ing deer were selected by A. Moonens, dis- 
piay director. There were affixed to posts 
as pictured, and connected by swags of satin 
all around the interior perimeter of the 
store. 

From Rankin’s, Santa Ana, Calif., comes 
the interior scene at the upper right, with 
the Christmas motif brought out by flocked 
wire bells and crinkly oak branches. The 
view shown is looking toward the front 
entrance, with the curved wall areas in 
verdure green and the straight planes in 
deep violet, accented with indirect lighting. 
The ceiling is of sulphur yellow, with 
store-length bands of egg-crated “Slimline” 
and recessed spots. An all-glass entrance 
provides a panorama of the interior, and 
usually during closed hours a portable dis- 
play is placed before the doors for the 
benefit of late pedestrians. 

An unusual presentation of men's over- 
coats is seen in the next display, by Heinz 
Hoffman, display director for Alsterhaus, 
Hamburg, Germany. Nine mannequins, each 
with a Santa Claus mask before its face, 
served as a chorus which was led by Father 
Christmas. 

Maison Blanche, New Orleans, uses a 
character known as “Mr. Bingle” for its 
Christmas promotions. The photograph 
shows one of a series of five displays telling 
how Santa Claus found “Mr. Bingle”. Each 
display was in the form of a papier mache 
book opened to show a rhyme in the story. 
with mache figures on the other page. Here 
Santa equips “Mr. Bingle” with an ice cream 
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cone for a hat. Emile Alline is display 
director. 

Building its Christmas promotion around 
the famous “Kukla, Fran and Ollie” tele- 
vision program, the Dayton Company, of 
Minneapolis, went all-out last y in its 
holiday merchandising push with 12 windows 
devoted to animated reproductions of the 
figures, four especially erected record and 
phonograph sales booths at strategic loca- 
tions within the store, and personal appear- 
ances of the “Kukla, Fran and Ollie” cast. 
According to RCA-Victor, it was the first 
major department store promotion built 
around a TV show. The Dayton company 
also used the promotion to push its phono- 
graph records based on the show; they 
were sold at the four special booths as 
well as in the record department. 

“Christmas is a Jewel” was the slogan 
used in the windows of Carson Pirie Scott 
& Co., Chicago, where Clement Bradley 
is display director. The elaborate central 
figure took the form of a goddess sur- 
mounted by a candelabra head-dress, 

A simple scene with a home-like atmos- 
phere was used by Nancy Davis, F. & R. 
Lazarus & Co., Columbus, Ohio, for a series 
of Christmas displays; one is pictured at 
the lower left. A group of children were 
posed before a background simulating a 
window, behind which could be seen a 
sleigh and reindeer passing through the 
air. A cluster of bare white branches part- 
ly obscured the deer. 

Layer after layer of gossamer-like fabric 
made up a Christmas tree used by Solly 
Sollenberger, Neiman-Marcus Company, 
Dallas, in the display seen next. The tree 
was given the semblance of a human figure 
by two outstretched arms, and was adorned 
with plastic snowflakes of large size, as 
well as Christmas tree ornaments. Two 


—Upper left, from The Dayton Company, Min- 

neapolis . . . Center, by Clement Bradley, 

Carson Pirie Scott & Co. Chicago .. . 

Lower left, by Nancy Davis, F. & R. Lazarus 

Company, Columbus, Ohio . . . Below by 

Solly Sollenberger, Neiman-Marcus Company, 
Dallas— 
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children holding dolls stood at one side 
of the display. 

At the upper right is a view of the main 
floor theme done by Howard F. Gruzelier 
for Milne & Choyce, Ltd., Auckland, New 
Zealand. White, green and silver made up 
the color scheme. The ballerinas were madc 
from wallboard, padded, and then covered 
with several layers of cellophane. Skirts 
were made of green crepe paper covered 
with a full overdress of tulle trimmed with 
silver stars. Tinfoil holly garlands held 
fringes of silver tinsel ending in green anil 
silver aluminum drops. 

Even reception rooms can be given a 
touch of the holiday season, as witness the 
display for Line Material Company, Mil- 
waukee. The display covered an entire 
wall. As a visitor came through the door 
a trip-switch started a wire recording and 
two voices, seeming to emanate from the 
characters in the display, welcomed him with 
a Yuletide greeting in rhyme. 

Directly below 1s one of a series of un- 
usual displays used by Gene Moore, Bonwit 
Teller, New York City, last year to promote 
the sale of perfumes as Christmas gifts. 
Here the featured perfume was “Fille 
l'Eve” and of course an apple tree had a 
prominent place in the setting. The oval 
was outlined in plastic snowflakes. 

Concluding the group is a display by 
Russell C. Kehrt, Jenny's, Cincinnati. Pink 
was the dominating color; pink snow cov- 
ered the floors of the five windows involved; 
pink trees and pink sleds were in the smaller 
windows, while in the center window was a 
pink sleigh trimmed with pink pearls and 
mauve tinsel and silver bells. The sleigh 
was drawn and pushed by four tiny elves. 
The figure in the sleigh represents Hilde- 
garde, who was appearing in the city at the 
time the display was used. 


—Upper right, by Howard F. Gruzelier, Milne 
& Choyce, Ltd., Auckland, N. Z. . . . Center, 
from Line Material Company, Milwaukee . . . 
Lower right, by Russell C. Kehrt, Jenny's, Cin- 
cinnati . . . Immediately below, by Gene 
Moore, Bonwit Teller, New York City— 
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New York 


ULCCH of the charm indigenous to a 
general country store was translated 
by Henry Callahan, window display 


director, into a window set at Lord & Tay- 
lor’s when the copy read, “1951 Trademarks 
of the Young New Yorker Shop — The 
Cracker-Barrel Look of Country 
Clothes.” 

Four mannequins were pleasantly 
pied in the nostalgic atmosphere of an old- 
fashioned coffee grinder, a wall telephone, 
bright red step-ladder, large and decorative 
containers marked “cayenne” and “mustard”, 
and other such interesting bits and pieces 
associated with this one type of store. The 
shirts worn by the girls were repeat pat- 
terns of some of the bolts of colorful cotton 
fabrics stacked on the shelves to the left. 
The backwall was white. 

Attention was also called to “The Dandy 
Shirt” shown on the large table with ruler 
and ledger casually placed nearby. Cards 
also identified by name and department lo- 
cation the shoes, stockings and cosmetics. 


real 


occu- 





The elegant look was portrayed with cal- 
culated restraint by Display Director War- 
ren McCurtain in a Gunther Jaeckel window 
with the headline setting the theme: “The 
social butterfly—in a whirl of black that 
knows no season.” 

Carrying out this thought, three “social” 
butterflies were executed with great charm 
by Mike’ Miksche, the exaggerated sizes 
painted in blues and white on black lacquer 
panels. Crowns, painted in gold on the 
designs, added a festive touch. 

The three plaques were mounted on nar- 
row ladders which were painted a dull 
black and spaced from the pale blue back- 
drop. The floor was covered in white faille 


—Upper left, by Henry Callahan, Lord & Tay- 

lor . . . Upper right, by Warren McCurtain, 

Gunther Jaeckel . . . Lower left, by Winston 

Jones, Franklin Simon & Co. . . . Lower right, 

by Edward von Castleberg, Bloomingdale's. 

. » » (All photographs by courtesy of Virginia 
Roehl Studio, New York City) — 


Display Scene 


intormation on 
made part of the display. 

The catchy window copy as well as the 
decor drew attention to the Franklin Simon 
windows when the legend used by Display 
Director Winston Jones read, “Have you 


and price each dress was 


heard the latest shaggy coat story? The 
most fabulous yarn ever spun. See it in 
unabridged versions at much abridged 
prices in our special August collections.” 
The haughty, shaggy dogs, representative of 
the elite in the canine family, were of black 
papier mache and their leashes were purple 
velvet ribbons. 

Gold was introduced into the floor cover- 
ing, into the low horizontal panel—spaced 
from the light blue backwall—and in the 
display prop for the window card; this latter 
was gold finished and tied with purple 
velvet ribbon bows combined with purple 
and fuchsia roses. 

The three mannequins wore black coats 
and hats. The center figure held a blue 
velvet rose with the purple leash and the 
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—Upper left and center left and right, by 

Gene Moore, Bonwit Teller . . . Upper right, 

by Sidney Ring, Saks-Fifth Avenue . . . Be- 
low, by Walter Hazeltine, McCreery's— 


figure to the right was posed to show the 
pale blue taffeta lining of her black coat. 

A complete college wardrobe was effec- 
tively presented by Display Director Edward 
von Castleberg in a series of six windows 
at Bloomingdale’s, each display featuring 
the type of costumes to be chosen for the 
specific occasions making up the cycle of 
college life. So with appropriate display 
atmosphere for each individual scene were 
presented apparel for campus wear, for 
lounging indoors, for classroom and library, 
for shopping at the “Campus Closet”, and 
for week-end travel. 

In the accompanying illustration the topic 
was laboratory work and the legend aptly 
remarked “College is a science, is the chem- 
istry of fashion in the new Explosive 
Skirts.” The skirt thus described was a 
bright red plaid, worn by the student with 
a black sweater. 

Before a white backwall a chemistry lab 
was well suggested, replete with Bunsen 
burner, mortars and pestles, test tubes, test 
tube racks, chemicals and other such equip- 
ment. Complementary accessories in red 
were grouped on the pickled cypress frame 
to the setting. 

Display Director Gene Moore gave quite 
a scholastic touch to the eight Bonwit Tel 
ler windows when the college theme was 
carried out with the streamer message ad 
vising that “Bonwit believes the well 
dressed college girl is simply the well- 
dressed girl.” 

The floor of each window was quite 
literally covered with opened textbooks. 
The mannequin, posed off center on this 
novel floor, showed her extra-curricular 
prowess in balancing on her head a group 
of books in colorful bindings . . . the wire 
for holding the books in place being truly 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


invisible. For this special subject she wore 
a brown suit, red shoes, red handbag, cro- 
cheted gloves in beige, and on the suit 
pocket a large gold pin which matched the 
leaf earrings. Large horn-rim glasses were 
included in the make-up of the majority of 
the mannequins in the series. 

A forecast of the autumn season, both in 
fashion and display theme, was reflected in 
the Saks-Fifth Avenue windows for: “Our 
exclusives . . . thistle tweeds that Davidow 
makes.” The “exclusive” in this instance 
was a tailored type mixed green tweed suit 
worn with a hat in matching shade, sweater 
in navy blue and bag and shoes in black. 

A woven garden basket held with a shep- 
herd’s crook was generously filled with 
autumn leaves and meadow grasses. Two 
little lambs were made from the green 
tweed suiting. One, characteristically wist- 
ful looking, was perched over the side of 
the basket, while the companion lamb posed 
at the base of the crook had an appealing 

[Continued on page 60) 
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IMITATIONS of space and budget may 
make it impossible for many stores to 
; use spectacular displays for the Christ- 
Imas shopping season, but for those which 
ian the effects possible invariably become 
conversation pieces in their respective com- 
munities. And from dramatic treat- 
scale 


Sateen A PERI 


such 


prents come display ideas for smalle 


DISPLAY 


Special 


many a displayman can 
adapt to his own use. Such, for example, 
is the enormous gift package on the store 
front pictured here; the same idea could be 
used effectively for counter, ledge or win- 
dow displays. 

The front of Herpolsheimer’s, of 

and Rapids, is a most unusual one and 


creations ~which 


store 
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Effects In 


especially well adapted to dramatic treat- 
ments on a grand scale. At one end of 
the building a large section of the structure 
is almost entirely of glass, as seen in the 
photograph at the lower left on this page: 
it extends from the sidewalk level to the 
top of the building. For a Christmas dis- 
play in this big space Richard Kester, dis- 
play director, installed the Santa, sleigh 
and reindeer ensemble, curving down to the 
house-top against a background of vari- 
colored foil. All the major pieces in the 
unit were made of styrofoam in pure white 
Santa rode in a gold sleigh, and the reins 
and harness for the reindeer were strips of 
foil. Gift packages, made large to fit the 
proportions of the setting, were suspended 
in the air above the house as if dropping 
from the sleigh. Curved sections of styro- 
foam were placed in the lower left angle of 
each division of the window to simulate 
drifted But this was just the be- 
ginning of the dramatic scenes at Herpol- 
sheimer’s : 

As part of the same Christmas treatment, 
Kester used enormous treasure chests on 
the upper part of other sides of the store 
as seen at the top left. These boxes were 
in three dimensions and were open to dis- 
play candy canes, and other items 
associated with the holidays. Each box 
bore a large tag reading: “The new Her- 
polsheimer’s treasure chest of gifts”. Flank- 
ing the chests were metallic stars in different 
colors. 

At the upper right on the same page is 
a setting from Neiman-Marcus, Dallas, 
whose holiday decorations planned by Guy 
Malloy, display director, have become almost 
legendary for their beauty and lavishness. 
For the 1950 season Malloy turned the store 
into a glittering land of enchantment in 
which sparkling jeweled snow crystals dom- 
inated the decorations and the color scheme 
was crystal, white, pink and aqua. 

On the landing of the stairs to the mezza- 
nine stood a large snow crystal tree sur- 
rounded by frothy white spun-glass clouds. 
Every few minutes “Tinker Bell”, a Christ- 


snow. 


toys, 
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Christmas 


mas fairy constructed of plastic, papier 
mache, jewels and tulle, floated out of the 
clouds to the accompaniment of tinkling 
chimes; as she circled the tree hundreds 
of tiny, flickering lights came on to turn 
the tree into something straight out of 
fairyland. 

In the shoe salon at Neiman-Marcus was 
an 18-foot revolving snow crystal tree lighted 
by hundreds of tiny bulbs which went on 
and off at irregular intervals of a few sec- 
onds each. Behind this tree curtains of pale 
pink tulle were draped. 

The wall above the elevators was banked 
with snow crystals ranging in size from 
tiny to huge, and these also were equipped 
with the flickering, diminutive lights. Around 
the crystals was swirled white vitranet 
covered with minute aqua sequins. These 
snow crystals, like those used on the trees 
and light fixtures, were constructed of hand- 
painted plastic snowflakes, crystal pendants, 
pink and aqua sequins, and small pink and 
Christmas balls. 

Trees used on Neiman- Marcus ledges were 
white flocked manzanita branches, trimmed 
with crystal snowflakes, pendants, beads and 
jewels. Each tree was lighted by hundreds 
of clear aqua bulbs, and the trunk of each 
stood in a cloud of white vitranet dotted 
with aqua sequins. 

To complete the Christmas decorations 
at the store, snow crystals of various sizes 
were suspended from the ceiling and moved 
gently at the touch of every air current. 

Maison Blanche, New Orleans, is another 
store noted for its spectacular Christmas 
display effects. As part of the program 
for 1950, Emile Alline, display director, 
placed over each of the three entrances a 
three-dimensional sign of heroic propor- 
tions showing Santa and his reindeer high 
over the rooftops as he carried ‘ ngle”, 
the store’s Christmas character, and a load 
of gifts to the city. 

Above the main entrance to the store 
Alline used strings of colored lights form- 
ing giant Christmas trees. The background 
lights were red, the trees were green, and 


aqua 
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Displays 


different colored lights simulated ornaments 
and decorations. Between the two 
was a panel welcoming visitors to the annual 
Sugar Bowl football classic. 

The Baltimore store of Sears, Roebuck 
& Co. enjoys the distinction of having the 
largest display window in the world 
big enough so that Randolph Irwin, display 


trees 


director, was able to build within it a two- 
story house for last year’s holiday season. 
Visitors were seen at the front door, while 
others were on the sidewalk outside the 
house. Other figures were visible through 
the second floor windows, and behind the 
big picture window in front could be seen 
a Christmas tree and stacks of gifts. 





UTSTANDING among Christmas dis 

play specialties is the glamorizing 
{ (and flameproofing) of winter foliage. 
ressed into special Yuletide service this 
ear will be a great variety of natural ma- 
rials‘such as trees, bough, sprigs, bare 
ranches, tumbleweed, pine cones, thistles, 
ate stamens, and driftwood. 

They will be painted, dipped or piled up 
bith flock, dusted with diamond dust and 
Datent aluminum bronzes, and used singly 
r assembled in sprays, wreaths, garlands, 
xr larger units. They will appear in show- 
@ase and niche settings, on main floor col- 
@mns and ledge units, in major spot dis- 

ays and windows or wherever they can 
e color and frosty outdoor enchantment 
to the season’s festive mood. 
> Queen of the Christmas trees is the blue 
Spruce, whose longer needles give it a 
fuller, dressier appearance. Available in 
Most areas only as nursery stock, it is 
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quiie expensive unless small sizes can be 
used, or separate branches. As explained in 
DISPLAY WORLD for December, 1950, 
such separate branches can be reassembled 
on an artificial trunk or “frog” consisting 
of diamond mesh expanded metal formed 
in a tapered cylinder. Heavier and more 
symmetrical effects than found in nature 
are possible with this method, as are “up- 
side down trees” with the limbs curving 


upwards. 


—Left, in the ledge unit based on turquoise 
and white flocked driftwood stump and ma- 
drona branch, a “Tinkerbell sprite points 
out a gift by means of his flashing light. . . 
Right, deer and pink gowned child suspended 
over the main floor of the Bon Marche; 
horns of the deer are flocked madrona 
branches. Note the post decoration of 
flocked vine maple trees . . . (All photo- 
graphs by Martin Moyer, Seattle} — 
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—'Two-gun" application of piled up flock, as 
described in the text, and the application of 
crushed glass by Clifford Early and Ernest 
Young of the Bon Marche display shop crew— 


Humbler varieties of spruce and even the 
blue spruce are immeasurably helped dis- 
play-wise with a coat of spray paint. Their 
natural dull green is a receding, outdoor 
color; it doesn’t show up well or register, 
and does little to help a color scheme 
Where a “natural” effect is desired — even 
on a blue spruce — a good choice of color 
is turquoise blue. A tree so painted be- 
comes controllable from the display stand- 
point, reflecting its quota of light and 
color, although the uninitiated might not 
realize that it had been painted at all. 

More readily available than blue spruce 
are Colorado and Canadian spruce, Douglas 
fir, and white fir. New Hampshire pine 
presents a full, long needled effect of great 
Cedar, while lacey and effective in 
generally unsatisfactory be 


beauty. 
appearance, is 


One Hundred Ways To Paint 


cause of its fire hazard. Many city codes 
forbid the use of hemlock, balsam, and 
cedar because of their high pitch content 

Where tight city codes rule against the 
use of natural materials, metal and glass 
substitutes can be investigated. A material 
resembling New Hampshire pine is manu- 
factured by the bristle-wire brush people 
It can be worked into giant sprays, painted, 
and piled high or dipped end-wise in flock 
Expanded aluminum in light gauges is 
ideal for garlanding. With the proper 
preparation (as described in the above 
mentioned December 1950 issue) it can be 
made to look quite frilly and delicate. Spun 
glass is now available in puffy white blan 
kets for free form clouds, halo backgrounds 
for glass ornaments, etc. 

Flameproofing of trees is best accom- 
plished with special paints or sprays con- 
taining sodium silicate, aluminum or am- 
monium sulphate, or other retardant. Set- 








SEPTEMBER, 1951 


A Christmas Tree 


ting the base of the tree in a bucket of 
retardant over night for sap replacement is 
a good idea if the tree is freshly cut. For 
the market, however, Christmas trees are 
cut after the first frost and by the time 
they reach the lots are quite dormant. 
Treated as another prop with color to be 
assigned from the merchandise in mind, 
the Christmas tree or evergreen bough is 
unexcelled for ease and success of use. 
Of equal importance with the painting is 
the choice of color for the tree ornaments. 
One hue only should be selected for maxi- 


—Where fire prevention codes make natural 

greens impossible to use, metal can be sub- 

stituted. In the arch above, color on one 

side of the metal is turquoise, with the re- 

verse side aluminum . Top, right, vine 

maple trees painted turquoise and white, 
with white flocked twigs— 
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mum effectiveness, especially in display 
work where controlled color schemes are 
essential. To stretch the point, two values 
of the same hue are also successful (e. g., 
orchid and violet in a turquoise tree). 

Effective also is the painting of the tree 
in a color identical with that of the orna- 
ments, as peach ornaments in a peach tree. 
The contrast in texture between the mir- 
rored ornaments and the flat paint is suffi- 
cient to lend the variety needed. 

The tendency of late has been away from 
the traditional evergreen to flocked or iced 
dry branches. Fir twigs, lycopodium, clipped 
tumbleweed, lacey date stamens and huckle- 
berry twigs have been developed for gar- 
landing, the relative expense determined by 
the distance from the source of suppiy. 
They have been used for tailored arches, 
for wrapping steel rod sleighs, and for the 
framing of Yuletide windows, to name a 
few. Mirrored ornaments, strings of 





By ERNEST F. YOUNG 
Display Shop Supervisor, The Bon Marche, Seattle 


Christmas tree lights, or twinkling firefly 
lights can be added. 

Last year in the main floor decorations | 
of The Bon Marche, 50 columns were made 
up into giant “trees in an enchanted forest” 
with the addition of 1,200 vine maple trees 
and branches. They were painted white 
with turquoise shading, and flocked with 
white snow. About 700 pounds of flock was 
required. A single color was selected for 
the ornaments on each tree (gold, orchid, 
blue, peach, purple, chartreuse, green) so 
that no two neighboring columns had the 
same hue. 


[Continued on page 66] 


—Lower left, pale green huckleberry garland- 

ing with white flocking and plastic snow gave 

a frosty touch to an “Eisenberg Ice" acces- 

sories window . . . Lower right, a Bon Marche 

window with piled up flock on vine maple 

branches and fir trees sprayed turquoise and 
given a light flocking in white— 
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ule-fide 
“ of the most popular displays at 
Dickson-Ives Company, Orlando, Fla., 
“Christmas 


last holiday season was a 

Dolltime” window by Russell Shaw. Dolls 
of all types were shown on a_ build-up 
fixture at the left, while others were placed 
here and there in the snow covering the 
floor. Three papier mache elves, one using 
candy canes for skis, were props in the 
foreground. Chief prop, however, was a 
mache Santa mask on the backwall, com- 
plete with fabric cap, curled paper eye- 
lashes, and whiskers of spun glass. 

At the other end of the country was an 
animated display used by Lee W. Court, 
Wm. Filene’'s Sons Company, Boston, as 
seen in the second photograph. The setting 
was “Santa’s Castle”, with the old gentle- 
man making regular appearances on_ the 
balcony. At the left of the window a figure 
stirred a big bowl of Christmas pudding, 
while two others below him were busily 
sawing candy logs into convenient lengths. 
A small feminine figure tugged at the reins 
of a deer hitched to a sleigh, from which 
a Christmas fairy extended a pole and a 
dangling apple to encourage the reindeer. 

As has been the case for the past five 
years, The Hecht Company, Washington, 
used over-sized Walt Disney characters for 
its animated display and as an added attrac- 
tion last season Earl W. Dorfman, display 
director, masked the outside of the build- 
ing to resemble a ranch house. The dis- 
play’s theme was “Christmas Round-Up”, 
and a portion of it is pictured in the third 
illustration. 

Christmas song-books were displayed by 
Frank Burgard, Jenkins Music Company, 
Kansas City, Mo., as seen above. The prin- 
cipal props were a reproduction of a stained 
glass window for the background, a stylized 
angel, Christmas candelabra, and a Santa 
ma 

The marquee of Neiman-Marcus, Dallas, 
provides Guy Malloy, display director, with 


—Left column, top, by Russell Shaw, Dickson- 

Ives, Orlando, Fla. . . . Center, by Lee W. 

Court, Wm. Filene's Sons Company, Boston. 

. Left, by Earl W. Dorfman, The Hecht 

Company, Washington . . . Above, by Frank 

Burgard, Jenkins Music Company, Kansos 
City— 





Miscellany 


an opportunity for spectacular decorations 
for the Yule-tide. Last year he installed 
on it the beautiful tree pictured here. Giant 
in height, it stood 35 feet tall and rested on 
a revolving base. The tree itself was made 
of base metal garlands in silver and was 
studded with hundreds of Christmas orna- 
ments in red, blue, amber and green. Other 
decorations were giant metal-mirror balls 
in gold, red, blue, amber and green. The 
star at the top was semi-detached from the 
tree and seemed to float in space. 

Dainty and delicate figures of plaster were 
seen on ledges and cases at Lipman Wolfe 
& Co., Portland, Ore., during the 1950 sea- 
son, connected by long strands of pearl-like 
beads. Other decorations included crystal 
candle-holders and flocked branches from 
which hung strands of pearls. 

Deep blue and silver backgrounds were 
used by Tom Watkins, Ellis Stone & Co., 
Durham, N. C., for his Christmas windows, 
supplemented by giant snowflakes of plas- 
tic. Spun glass covered the floors and 
each window was framed in manzanita 
branches heavily flocked in white. Each 
display had a suspended globe from which 
rods protruded as seen here; the rods were 
tipped with small electric lamps that flick- 
ered on and off at irregular intervals. These 
small lamps were attractive in themselves, 
resembling twinkling stars in shape. 

Concluding this group of Christmas dis- 
plays from here and there is one by George 
M. Allen, Castner-Knott Company, Nash- 
ville. For it he placed a roof-top at the 
front of the window and slanting to the 
rear. Merchandise was spread on _ the 
shingles, and one mannequin sat a-top the 
chimney while another stood on the sloping 
roof. Light thrown upward from behind the 
roof illuminated small reindeer dropping 
down from the sky. Plastic snowflakes were 
affixed to the dark background and _ the 
entire window was framed with garlands of 
Christmas greens. 


—Above, by Guy Malloy, Neiman-Marcus 

Company, Dallas . . . Right column, top, an 

interior treatment used by Lipman Wolfe 

& Co., Portland, Ore. . . . Center, by Tom 

Watkins, Ellis Stone & Co., Durham, N. C. 

. . « Right, by George M. Allen, Castner- 
Knott, Nashville— 
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ITH all the work and worry and 
W woe, Christmas is still a lot of fun 

and a challenge to most display 
people. 

To get a few ideas ticking for the season 
ahead, we rummaged around in our annual 
“Christmas Display Review” package, and 
came up with several choice bits of 1950 
display to look at this month and next in 
our regular space. 

Dramatic treatment was given Santa’s 
headquarters at Gimbels, New York City. 
Santa’s majestic throne stood on a platform 
overlooking a vast maze where crowds of 
youngsters awaited their whispered get- 
togethers with the grand old man. White 
paneling, with roof and icicle-laden eaves, 
backed up the throne. A reindeer head was 
perched over Santa’s chair, and rows of 
small Christmas trees were set on both 
sides. Along the walls a street of quaint 
little houses in a rainbow of colors kept the 
attention of the children while they were 


Christmas Interiors 


By MICHAEL SCOTT . 
Retail Reporting Bureau, New York City 


counters in the center of the main floor 
(second photograph). Columns were cov- 
ered with brick wallpaper. The store’s ex- 
citing bridges over the aisles last year 
were repeated between the columns, with 
the distinctive medieval figures on the 
bridges holding a departmental sign which 
was lettered in Old English on a piece of 
silk. White branches, glittering with orna- 
ments, were wound around the columns 
and along the base of the steel wire bridge. 
Plenty of chairs were provided so that 
customers could examine the cards in com- 
fort. Interior display at Lord & Taylor is 
directed by Edgar Tallman. 

At The Crescent (Spokane, Wash.) the 
feature attraction was “Bozo”, the clown. 
Display Director Del LeSage very imagina- 
tively made the columns and standpipes in 
the toy department disappear into a world 
of fun and magic. Gaily colored wood 
poles were built on bright bases to support 
animals, clowns and other circus figures. 


ww 





waiting. Dolls were displayed in shop 
windows of several of these houses. Special 
yellow and red lampshades added to the 
colorful treatment which Luke Maletich, 
Gimbels’ display director, gave his Santa- 
land (first illustration) 

Equally important as the special features 
in the early planning are the Christmas card 
shops which get busy in October and in 
some stores even in September. Often these 
are simply the regular card shops trans- 
formed into Christmas card headquarters. 
In some stores special departments are 
established. 

Lord & Taylor, for example, used several 


—Top, by Luke Maletich, Gimbels, New York 

City . Center, by Edgar Tallman, Lord 

& Taylor, New York City . . . Right, 

De! LeSage, The Crescent, Spokane . . . 

photographs by courtesy of Retail Reporting 
Bureau, New York City) — 
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“Bozo” himself was animated and cavorted 
joyously in the center of this wide aisle 
Up and down the aisle. on small platforms, 
colorful giant spinning tops added an air 
of festivity. Indirect lighting was supplied 
from trays beneath the tops. 

Fowler, Dick & Walker (Binghampton, 
N. Y.) built a little house for Santa Claus 
in which Santa gave each child his indi- 
vidual attention (fourth illustration). The 
exterior of the house was covered with plas- 
tic snow blocks. The interior was done in 
pastel green with a beamed ceiling and a 
fireplace faced with gray simulated flag- 
stones. A big bay window gave full view 
of the goings-on inside and accommodated 
a sign announcing Santa’s visiting hours 
V. D. Weaver is the display director. 

The Christmas card shop at Abraham & 
Straus (Brooklyn) was done in green and 
red, with white branches as an interrupting 
influence. A stuffed doll was set above the 
display cases between two framed, three- 
dimensional representations of Christmas 
ecards. Display Director John A. Rosenberg 
arranged cards in the cases according to 
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—Left, by V. D. Weaver, Fowler, Dick & 

Walker, Binghampton, N. Y. . . . Center, by 

John A. Rosenberg, Abraham & Straus, Brook- 

lyn . . . Below, by Walter Spiro, Gertz, 
Jamaica, L. |., N. Y.— 


brand, with a case devoted to each of the 
major groups: American Artists, Norcross, 
Hallmark, etc. 

Similar brand identification was used at 
McCreery’s where each case featured a rural 
mail tox with cards tumbling out, and a 
sign to identify the particular group. 

An eye-compelling garland, flashing lights, 
baubles and the very attractive use of cute 
figures called attention to the card shop at 
Gertz (Jamaica, N. Y.) Walter A. Spiro, 
who was Gertz’ display director at the time, 
used four little papier mache elves to help 
sell cards. The elves were seated on a 
scaffold of ladders and boards, inspecting 
the cards, placing the departmental sign in 
position, and otherwise doing their level 
best to attract interest. 

The following are not illustrated: 


It is obvious that Christmas isn’t just 
plain Christmas any more. That's not 
necessarily bad, for many stores have de- 
veloped traffic-building schemes above and 
beyond the call of Santa Claus himself. 

Hearn’s (New York City), for example, 
staged an elaborate “Magic Wonderland” 
last year. A veritable fairyland of Arabian 
Nights was set up in the store. Animated 
animals were exhibited inside, and the l6c 
admission fee went to the March of Dimes. 
At the entrance, a desert traveler with his 
camel pointed to the mosque-style ticket 
booth and to the entrance where another 
mannequin in Arab clothes collected the 
tickets. Charming designs of Turkish motif 
were painted onto the walls. The entire 
project was created by an outside display 
firm with directions from Nat Friedman, 
Hearn’s display manager. 

Macy’s (New York City) not only fea- 
tured Santa Claus, but a small zoo of live 
animals as well. Pigeons, pigs, goats, rab- 
bits, kittens, lambs, chicks, ducks, calves 
and doves delighted the kids—and the 
adults as well. 

Frank Sauter, director of interior display, 

[Continued on page 78) 
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Current Los Angeles 


Los 


NUMBER of recent 
A windows reflected the glamour of 
earlier eras in both fashion and 
home furnishings displays. Mannequins with 
hour-glass figures displayed gowns our 
grandmothers would have envied, and ma- 
hogany antiques were set off by Victorian 
bric-a-brac. Gay Nineties finery was re- 
membered with a modern flair, and light- 
weight dusters recalled the whims of the 
turn of the century 
MGM's picture how Boat” inspired a 
record album window done by Paul C. 
Smith, display director of J. W. Robinson 
& Co., and shown directly below. Two 
mannequins clad in the original costumes 
worn in the motion picture stood at one 


Angeles 


DISPLAY WORLD 


side, the man holding his large straw hat, 
and the woman's gloved hand daintily 
gathering her checked skirt. A dozen 
“Show Boat” albums were placed about the 
floor along with still photographs taken 
during the making of the movie. A scroll 
said, “Have records of the wonderful tunes 
from Show Boat’. In the background was 
a poster advertisement of the movie to- 
gether with nautical props such as life pre- 
servers, ropes, and a white helm with a 
record in the center of it. 

Smith used a moving word news sign on 
a cut-out building in the background of a 
recent Robinson sale window (first photo- 
graph). The sky-scrapers were cut out and 
lighted from the rear, and smaller buildings 
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were silhouetted in front of them. The 
moving words on one of the buildings said, 
“When Robinson's has a sale it is a sale!” 
A cut-out newsboy of wood, wearing a 
red cap and a striped T-shirt, held issues 
of the Los Angeles Times with new’s head- 
lines reading: “Annual August Sale!” 
Three mannequins wore green dresses, and 
a window card stated: “New fall dresses 
of the green persuasion sale priced!” 
Branches of fall leaves were on _ either 
side of the window, and artificial roses and 
strings of pearls were draped over a plastic 
fixture near the newsboy. This was one of 
a series of windows in each of which 
appeared the newsboy and the moving word 
sign. 

The same copy as seen on the moving 
sign was also used by Smith in cut-out 
lettering on a bronze backboard with a 
brown and bronzed lattice-work backing for 
household wear (not pictured). Hampers, 
toasters and cookers were displayed in 
movable kitchen cabinets and on drop-leaf 


Displays Mix 


tables. Silverwear was mounted on a back- 
board and also laid out upon the floor. An 
electric cooker was spot-lighted and the 
illumination cast the shadow of the lattice 
on the backwall. 

“The duster returns” proclaimed a card 
in a Beverly Hills window done by Henry 
Jampol, display director of Haggarty’s. An 
enlarged photograph of an early model 
automobile was cut out and superimposed 
on the glass in front of a mannequin wear- 
ing a black dress and a white duster. The 
figure stood on a glass-top fixture under 
which “Lilac Champagne” cologne was dis- 
played. 

In the store at 


downtown Haggarty 


—Top and immediate left, by Paul Smith, 
J. W. Robinson & Co. . . . Above, by Henry 
Jampol, Haggarty's— 
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Past And Present 


Seventh and Grand streets, Jampol showed 
a silver gray hung on a_ wicker 
hanger mounted on a T-stand while the 
accompanying mannequin clad in a 
fancy black corset. This latter display is 
not illustrated. Little white flowers dangled 
from ribbons in back of the silver dress 
and both were shadowed on the backwall 
by a spot. In free brush-stroke script a 
scroll read, “No woman is 
without her corset!” 

Also at the downtown store Jampol had 
“Classic Gray with a modern approach”. A 
white-plaster male figure in a black shadow- 
box was mounted on a backwall upon which 
was painted an abstract design. The man- 
nequins wore gray suits and coats. 


dress 


Was 


well-dressed 


“California Home Month” was dramatized 
by William C. Lambert, display director of 
Barker Brothers. Both interior and ex- 
terior furnishings were shown by means of 
open windows and French doors, as pic- 


tured. A pair of brass lamps were lighted 
on either side of the golden ochre sofa. 
The stood on antique-mirror end- 
tables. Walls were light gray and outside 
the striped awning draperies were of light 
gray and dark blue. Fresh flowers, potted 
ivy and various plants were used. 

\lso in connection with the California 
Home Month promotion, Lambert used float- 
ing white planes against a dark pink back- 
wall to display Hoover vacuum cleaners. 
White gravel was scattered on the floor, and 
a split-leaf plant was the sole prop for this 
simple display. 

Rose, jade, beige and gold were the four 
colors used in carpeting in a lower-than- 


lamps 


—Both displays above are by William Lam- 

bert, Barker Brothers . Lower left, by 

T. W. Floers, W. & J. Sloane's Beverly Hills. 

Lower right, by John Flotten, Phelps- 
Terkel— 


By SALLY SHERRY 


street-level window by T. W. Floers, di- 
rector of display at W. & J. Sloane’s, in 
Beverly Hills. The handhooked broadloom 
was lighted by a gold lamp and shown with 
Chinese furniture. “Sculptured in four 
colors” read a scroll in Chinese style let- 
tering. 

John Flotten, display director of Phelps- 
Terkel, had a blow-up photograph of the 
Plaza hotel in New York City in back of 
a men’s wear display “for travel, sports or 
business”. The large window card said, “For 
vacation and travel, wear Country Squire 
by Lebow” and a smaller card by the mural 
read, “In New York visit the famous 
Plaza ... Central Park and Fifth Avenue.” 
This is one of a series of windows each 
showing a leading hotel in a large Amer- 
ican city. 

Not pictured are the following : 

“Barker srothers’ California 

[Continued on page 60) 
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by is ehring 


Display Designer and Consultant 
New York 


Arrangement: This first of a series of Christmas 
displays consists of three definite units in a well- 
balanced arrangement. It has story-book Christ- 
mas charm that is sure to attract attention. 


Properties: The two little children singing Christ- 
mas carols are enclosed on either side by red 
brick walls. Angels constructed of papier mache 
appear at their sides. Tall columns banked with 
Christmas greens act as a frame for the setting. 
Large copy card simply says, ‘Noel’. 
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Arrangement: ‘Give her the things she dreams 
about" is the theme for this appealing Christmas 
display which consists of one definite unit. 


Properties: Milady's boudoir is seen through a 
large wreath which acts as a frame for the setting. 
A warm, bright atmosphere is created. The cap- 
tion is lettered across the upper part of the wreath. 
Lingerie is the merchandise used in this setting. 
Copy card is shown at left of window. 
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Arrangement: Two definite units are noted in this 
women's colorful shoe display. Merchandise takes 
on a gay holiday atmosphere in this setting. 


Properties: Garlands of many-colored Christmas 
balls are suspended in interesting loops from the 
ceiling. Beneath is a very pleasing arrangement 
of a pine branch ornamented with brilliant, over- 
sized Christmas balls. Shoes are displayed on this 
unit with a limited number on the floor. Copy card 
is shown in center foreground. 
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Arrangement: This men's shoe display is made up 
of one definite unit in an interesting arrangement. 


Properties: This display may be used as a spot 
set-up, designed to lend holiday atmosphere to a 
corner window. A reindeer head is attached to a 
pecky cypress backdrop. Skis are criss-crossed and 
serve as supports for the shoes. Copy card is 
shown in center. 


Arrangement: ‘Give him comfort for Christmas’ 
is the suggested caption for this men's display con- 
sisting of two definite units, merchandise and 
property. 





Properties: The background is air-brushed with 
over-sized Christmas ornaments in gay colors. 
Lounging robe and pajamas are selected for this 
display. Toiletries tie-up may be shown in win- 
dow foreground. Copy card is displayed in center 
foreground. 














Arrangement: This men's miscellaneous gift display 
consists of two definite units, simply arranged. 


Properties: The interior is a study with shelves of 
books. The ladder is used to display items to 
‘Make him stay at home and like it'—a suggested 
copy caption for this window. Mannequin is seated 
in chair at right. Copy card is shown in center 
foreground. 
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HE peculiar 


has 


summer which 


has 


Chicago 
experiencing retarded 
turned displays unusually 
early toward a new season in an effort to 
attract shoppers. With so much and 
undependable weather, seasonal sallies for 
summer apparel did not reach expected pro- 
portions. In addition to earlier than usual 
fur fall-to-winter fur-trimmed 
millinery, and ap- 
the display induce 
early buying Snow scenes were rushed 
into the selling picture and State street 
even tried on one of its lamp post figures 
which will be used for this coming Christ- 
mas Displaywise, all signs point to 
an early fall and winter in Chicago. 
Baskin’s lured the college crowd with 
four scenes in its Adams street window, 
showing four requirements for a 
wardrobe from of departure. 
study periods, functions: the 
plays designed by Georgette 


been 
sales and 


cool 


coat sales, 


coats, men's overcoats 


peared upon scene to 


season. 


basic 
time 
to social dis- 


were Lasson 


Displays 


under the direction of Fred 
manager (first photograph) 
in use many ago in railroad stations 
were of interest as props; a Victorian 
steeple and an elaborate baroque clock were 
mounted on gray fabric panels along with 
items related to the activities around which 
the displays were planned. “Train time 
overseeing all activities until the trunk 
arrives” suggested traveling needs; “Class 


Rude, display 
Antique clocks 
years 


through 


Df Srtion Y 
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et Results For Chicago 


likely to succeed as 
featured a_ knit “leisure 
carefully planned casuals that mix 
and for “date time . the 
sheath from high full 
The wood chip flooring and back- 
vel- 


time 
favorite, 
time... 
with ease”, 
jacketed 
moon.” 
ground draperies picked up the 


< os, 0ST 


dress ; 


noon to 


citron 


low accents that sparked the four models of 


black or gray. 
John Moss, director of design at Marshall 


nynorsk 


your 


Field & Co. 
ing down from the 
ting for an early 


used long tree branches sweep- 
ceiling in a wintry set- 
fall promotion of all-black 
misses’ and hats of citron yellow. 
An all-white fence, as seen in the illustra- 
tion on this page, was composed of chicken 
and barbed and adorned with snow- 
balls; the posts were decorated with sprays 
of delicate flowers. In the background 
dressmaker forms of chicken wire were 
housed in shadow-boxes, lined with black. 
Plastic snow covered the floor to complete 
a striking composition titled, “Black beauty 
captures the flash of citron yellow for its 
autumn complement.” 

In a 


dresses 


wire 


four windows Reed 
Schlademan, display manager of The Fair, 
sought to attract both the career and the 
college girl by the simple means of an 
object familiar to shoppers in either classi- 
fication. The props were constructed of 
plywood boards with black line drawings 
(third photograph). For the college group, 

bust of a staid professor and a fragment 
of a dormitory building were significant, 
and for the career girl, an office desk sig- 
nalled that the toned-down fashions and 
colors were appropriate for business wear. 

Goldblatt Brothers’ annual fur coat sale 
winterized by a cyclorama of film, 
studded with ice-blue metallic snowflakes 
(not illustrated). The background motifs 
were repeated in the foreground by snow- 
flakes of rattan and the copy announcing a 
lay-away plan rested against a unit of 
white tree branches. 

3: Boghosse, display manager who created 
the series of fur coat displays, also offered 
“Headlines by day, by night . a fall 
showing of hats from $8.94 to $39.94,” 
pictured next. The display unit represented 
a large plant of copper leaves and peacock 
feathers and copper-colored millinery heads 


sequence of 


was 


—Upper right, by Georgette Lasson, Baskin’ > 


under the direction of Fred Rude . . . Left, 
John Moss, director of design, Marshall Field 
& Co.— 
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—Left, by Reed Schiademan, The Fair Store. 
. . « Center, by J. Boghosse, Goldblatt Bro- 
thers . . . Below, by John Moss, of Field's— 


windows (last photograph) Moss employed 
flocked white twigs with a lavish hand, 
completely covering two side panels of 
white chicken wire for a dramatic presen- 
tation of fur-trimmed coats, titled “Pure 
", Stressing the “elegance of color 
green plum” and “rich brown with 
and the “elegance of line . . . the 
pared-down pyramid”; and the “elegance of 
long-haired furs”, the luxurious fashions 
were embellished with candelabras of crys- 
tal, china, or the twigs were molded into 
a dazzling white lighting fixture. 
The following displays are not illustrated : 
To drive home to customers the present 
day speed with which imports are received 
in this country, Chas. A. Stevens & Co. 
employed props from the Royal Dutch Air- 
lines. Four units were shown in the long 


Fall Promotions By SHIRLEY WARE 


and narrow State street window for a pro- 
motion of soft textured coats that arrived 
from the Netherlands in just 18 hours 
tingling with fashion news freshness. A 
map of Holland, a flag of that country, 
Dutch boy and girl dolls, a wooden shoe 
airplane, and a traveling bag from the air- 
lines were identifying insignia that immedi- 
ately brought to mind that imports are now 
available directly from top-ranking coutur- 
iers in a matter of hours. 

An authentic eighteenth century grouping 
of furniture from a series of room settings 
of various periods was faithfully coordi- 
nated with wallpaper and fabrics of the 
period at Goldblatt Brothers. The windows 
were complete room arrangements with 
suites quoted at a price and the extra pieces, 
such as night-tables, quoted separately. The 
annual sale of home furnishing displays 
were fully accessorized as in an actual 
home under the direction of the display 
manager, J. Boghosse. 


were abloom with sharp colors. Additional 
color came from wood chips of yellow and 
brown that were formed into a_ pleasing 
design for floor decoration. 

Black and white furnished another arrest- 
ing display by John Moss at Marshall Field 
& Co. that reflected the rhythmic movement 
of music. Three little acrobatic cherubs 
wove black ribbon around tall white pillars 
from a wire trapeze suspended between pil- 
lars. The copy, “Magnificent moire weaves 
fall predictions”, was in tune with the 
spirit of the props — these including black 
and white musical instruments and a black 
mask. Black and white stones covered the 
floor. The riser where two mannequins 
were posed and the cherubs’ cone-shaped 
caps were striped with the two colors. 

One seldom sees a fashion window at 
Field’s without the versatile props of twigs 
or tree branches. They are a decorative 
accoutrement with which John Moss is able 
to give full expression to his impressive 
handling of color. In a series of four 
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Easily Built, Low-Cost Units . .. 








ADVERTISED 


nee SS ae Oe 
aden. Bae a 

WS deg pe-o . 

toa? Fes ; 
























































i-? 


Eek ol As 
f 




































































W4 
al 











SEPTEMBER, 1951 


DISPLAY WORLD 


... For The Small Store 


DVERTISED brands of merchandise 
reflect the integrity of both the man- 
ufacturer and retail merchant and 

many repeat sales will result from satisfied 
customers coming back and asking for the 
same brand. 

(A) This hosiery unit embodies the main 
principle of all good display: Something 
to tell the story at a glance. 

Your local sign man can furnish the art 
work, and a standard hosiery form is used 
pushed through the paper which is tacked 
on the 1 by 2-inch frame. 

The male head can be painted on the 
paper or a separate card cutout could be 
used; this plus the sign copy will tell the 
eye-catching story. Note how two side 
units, easily made out of %-inch plywood, 
can be used to display more sample hosiery 
on standard hose forms. Each unit can 
be placed on small electric turntables and 
the addition of motion will add much to the 
display. The three-panel unit in the rear 
can be wallboard or %-inch plywood 
mounted on a 1 by 2-inch frame; the center 
panel can be painted to simulate a large 
box of the particular brand to be featured. 
The two side panels can be painted or 
covered with a suitable fall colored dis- 
play paper. 

(B) Many stores operating on a limited 
display budget can not afford to install 
expensive prestige types of window displays, 
but this sketch shows a modern design unit 
specially designed so it can be built at low 
cost. The three plaques tacked on the left 
upright and the one at the top can be cut 
out of scrap wallboard and lettered to carry 
a sales message, or left plain, painted in 
soft, blending fall colors. The uprights are 
suitable lengths of 1 by 2-inch lumber and 
the base used to support the unit is out of 
lengths of pine board. The assembled unit 
can be used as a center piece for a fall 
fashion display and a piece of wallboard cut 
to the required shape can be used as a base 
for both the unit and a mannequin. 

(C) In previous issues we have shown 
how various size picture frames make ex- 
cellent display props. This sketch shows 
how three frames can be suspended on 
wire from the ceiling, to hang in a suitable 
position over a bank of counters on which 
fall blouses are displayed. Work out a 
fall color scheme and tack on a piece of 
colored scrim on the back of the two side 
frames, and use a showcard bearing a fall 
design in the center frame. The scrim will 
allow you to attach plastic blouse forms 
and to clothe them in attractive fall blouses. 
A few sprays of processed fall leaves will 
complete the setting. 

(D) Flying geese or ducks cut out of card 
can be used in many window and store 
interior spot displays and this squared off 
drawing will help you draw them on the 
card to any required size. The design 
showing four ducks rising off the water 
can then be cut out using a sharp mat knife 
or the indispensable “Cutawl” machine. 

The fall season is one in which the mer- 
chant with a limited amount to spend on 
props and displays can really go to town; 


a trip to the surrounding countryside 
will enable you to secure corn shocks, 
autumn leaves, branches, and many other 
useful props for fall window and interior 
displays; if you want the autumn leaves to 
last any length of time, spray them with thin 
shellac; a “Flit” gun will do the trick. 


Sherman Paper Products 
Opens Chicago Plant 

Sherman Paper Products Corporation re- 
cently opened in (Chicago its third and 
newest plant. This new production unit, 
including a sales office and warehouse, 
will service the rapidly growing midwestern 
area. With this increased production, east 
and west coast Sherman plants will now be 
able to give even greater, more efficient 
service to their respective areas. 

Regarding the new Chicago location, 
George Sherman, president, said, “We have 
long had faith in the midwestern area as 
a prime market. We have acted on that 
faith by making this substantial investment 
in our new Chicago plant. Not only will 
corrugated and specialty paper users in the 
Chicago area benefit from our strategic 
location, but consumers of our products all 
over the country will benefit from our new 
distribution set-up and be assured of greater 
service.” 

Sherman Products Corporation, 
whose home office is located at Newton 
Upper Falls, Mass., has gained nation- 
wide recognition as one of the leaders in 
the paper industry with the company’s wide 
diversification of paper products. Maker of 
the flexible corrugated packaging material 
“Corroflex”, Sherman also produces the 
Sherman “V-Lines”—moisture-vapor-grease- 
proof barrier papers. Production for the 
packaging industry includes “Corrodek”, a 
versatile corrugated protective packaging 
material, available in die-cuts, colors and 
printed patterns. The firm supplies the 
display field with a complete line of “Cor- 
rodek” corrugated display materials. Sher- 
man is also active in the food field. 

The new Chicago plant, constructed only 
after months of intensive study, is a model 
of efficiency. Designed from a visual lay- 
out in miniature, all machinery was posi- 
tioned long before its arrival in Chicago, 
so that a perfect plant flow production sys- 
tem existed from the start and production 
is not interrupted with the installation of 
new equipment. Located on a single floor, 
the plant occupies 65,000 square feet, in- 
cluding a large warehouse for the storage 
of raw materials. “Within the plant” rail- 
-31 suoneisdo Suiddiys yustoya ‘yoinb ains 
-ur skeq yond} pue uwoyjeld Suipro, pros 
gardless of weather conditions. 


Change Of Location 
For Joseph Displays 

Joseph Displays, formerly operated as 
Werner L. Joseph, has moved to new and 
larger quarters at 866 Madison avenue, 
Bridgeport, Conn. In addition to the win- 
dow display service offered by the company, 
a new department has been opened for the 
buying and selling of new and used fixtures. 
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DISPLAY 


_..on and off the record 





—Three Pensylvanians re- 
lax during their vacation 
at Grossinger's, New York: 
Mr. and Mrs. Henry R. 
Rudolph and Miss Eileen 
Rudolph, of Consolidated 
Display Sales, of Philadel- 
phio— 


—Eddie Nunan, Jas. K. 
Wilson Company, Dallas, 
says he had a fine time 
fishing and sightseeing dur- 
ing his vacation in Corpus 
Christi, Texas, but here 
he is more interested in 
siesta than fiesta— 


—Union Pacific Railroad's 
display director, Joe Gal- 
lagher of Omaha—on the 
left—visits with Joyce Hol- 
den and John Lund at 
Cheyenne during the city's 
famous “Frontier Days”. 


Lund and Miss Holden were 
on location with Universal- 
International at the time, 
shooting "Bronce Buster" in 
which the former is starred 
and Miss Holden has the 


—Bo Mead, display 
director for Rice's, 
Norfolk, Va., and 
John McCarter at 
Orlando, Fla. Me- 
Carter, at the right, 





feminine lead— A ue “a ete Rog’: is a salesman for 
 - vases ‘a : : Adler-Jones Com- 
pany, Chicago— 


—The gentleman in the pug- 
nacious pose is George F. 
Tibbetts, display director of 
Forbes & Wallace, Inc,. Spring- 
field, Mass., while his lovely 
companion is Mrs. Harry E. 
Graves. The photographer 
was Harry Graves, New Eng- 
land representative for Nat 
Siegel, Inc., and the picture 
was made during a vacation 
at Hyannis, on Cape Cod— 


—Neil Petree, left, president 
of Barker Brothers, Los An- 
geles, presents William Lam- 
bert, display director of the 
store, with the gold plaque 
which was ewarded Barker's 
for its outstanding display in 
the 1951 Carpet Fashion 
Opening— 
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Giant Size 


15 Piece Outdoor 
Nativity Set 


e@ WEATHERPROOF 
oe CHIP-PROOF 

e BREAKPROOF 

e LIGHTWEIGHT 

@ WASHABLE 


GIANT SIZE 15 PIECE “PLASTEX” OUTDOOR NATIVITY SET 


No. FX-115—Giant size Nativity Set, standing over 5 feet high and 
12 feet wide with 38 in. standing figures, will attract attention and be 
the talk of your community. Use it in windows, on indoor or out- 
door ledges, in the store’s parking lot, or, in the case of one or two 
story buildings, on the roof. Used as a community Christmas dee- 
eration in public squares, parks or on the lawn of public buildings 
or institutions, it will be a real traffic stopper with people coming 
from neighboring communities to see it. 


Fifteen colorful, self-standing, full-round moulded “Plastex” figures 
authentically colored in life-like detail in your choice of gloss or flat 
finish with a weatherproof lacquer that will retain its beauty for 
many years although exposed to the most severe winter weather. 
Complete set consists of the following figures: Christ Child, Joseph, 
Mary, Herald Angel, Shepherd, Bearded Shepherd, Boy Shepherd, 
Three Wise Men, Ox and Donkey. Standing figures are 38 in. high; 
kneeling figures, 30 in. high with recumbent figures in proportion. 
Set also includes three sheep in your choice of any of the three head 
positions shown, or one each of the three positions, a manger, and 
an adjustable wooden stable 5 ft. high. 12 ft. wide and 4 ft. deep. 


Price, complete as illustrated and $485 00 


described, F.0.B. Milwaukee 


BtiSrLAY WORKED 47 


@ Full-Round, Self-Stand- 
ing Moulded “Plastex” 
Figures 

e Authentically Colored 
with Weatherproof 
Lacquer in Choice of 
Gloss or Flat Finish 

e@ Made to Withstand the 
Most Severe Winter 
Weather 


Set May Be Purchased 


as a 
Complete Unit 
Or Figures May Be 
Purchased individually 


FULL-ROUND MOULDED “PLASTEX” NATIVITY SET FIGURES 
SOLD INDIVIDUALLY 


Start building an outd Nativity Set by purchasing several figures 
this year and adding to the set from year to year. Essential figures, 
such as the Christ Child, Mary, Joseph and Herald Angel may be 
used together as a smaller Nativity Set. 





Self-standing figures are moulded full-round of “Plastex” and colored 
in life-like detail in your choice of gloss or flat finish. Please order 
by stock number and name of figure as listed: No. FX-100—Joseph 
(kneeling), No. FX-101—Mary (kneeling), No. FX-102—Wise Man 
(kneeling), No. FX-103—Shepherd (kneeling), No. FX-104—Ox (size 
42 in. long), No. FX-105—Donkey (size 30 in. long), No. FX-106— 
Herald Angel (size 34 in. high), No. FX-107—Wise Man with Chest 
(standing), No. FX-108—Wise Man with Gift (standing), No. FX-109 
-Bearded Shepherd (standing), No. FX-110—Boy Shepherd (stana- 
ing) and No. FX-111—Christ Child (size 16 in. long). Manger is 
part of Nativity Set and is not included in price. All standing figures 
are 38 in. high; kneeling figures are 30 in. high. All 
other sizes as indicated. F.O.B. Milwaukee, each $29. 50 


No. FX-112—Moulded sheep with heads in either of three head posi- 
tions—-facing left, right or straight ahead. Specify. Size 20 in. long. 
F.0.B. Milwaukee, each $12.50 


FULL COLOR REPRODUCTION SENT ON REQUEST 
For a Complete Line of Outdoor Christmas Decorations, Write for Broadsides No. 17D and 18D. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE 


ST. LOUIS 3, MISSOURI 











LTHOUGH most turntables can be used 
as they come from the packing box, 
and many are, this article is written 

to suggest methods of combining standard or 
easily obtainable accessories and materials 
to increase their effectiveness. In a previous 
article (DISPLAY WORLD, October 1950) 
attention was given to the types of turn- 
tables available and the loads to be carried 
by each size. The 100-pound and 250-pound 
types mentioned there are the most suitable 
for the purposes of this article, although 
the 40-pound type may be used for very 
light displays. In any choice, breakdown 
should be avoided by getting a larger ca- 
pacity turntable than needed for the immedi- 
ate job so as to leave a margin of safety 


and room for expansion. 
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No. 1, left: Disk and skirt cover the turn- 
table to blend with the background . . . 
No. 2, below: Three-tier turntable with aaded 
disks ond skirts . . . No. 4, right: Division of 
disk top to separate displayed items— 
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out. The outlet is usually just under the 
turntable top or in it and is arranged with 
special electrical connections so that a light 
or cord plugged into this outlet will rotate 
with the turntable top and wires will not 
become twisted. Electric light bulbs can be 
added under the second or third tier if the 
basic models have this rotating electrical 
outlet. These bulbs highlight the merchan- 
dise underneath and are shielded from view 
by the skirts. Care must be taken to tape 
wires properly and to keep bulbs away from 
inflammable surfaces. 

Merry-go-rounds may be built in two or 
three shelves using tier turntable elements. 
The cone top, made of heavy paper, for 
instance, sets on the top disk and overlaps 

[Continued on page 70] 


Tricks With Turntables 


By ROBERT SOMAN 


The simplest change in turntables is made 
by placing another disk on top of the exist- 
ing one. This disk is usually a little larger 
than the furnished top and may be of corru- 
gated paper, fabric, plastic, glass. 
mirror, etc. Beside being well secured to 
the turntable top, it should be within the 
size limits recommended by the manufac- 
turer to avoid the possibility of tipping 
over and the temptation to overload a larger 
disk 


wood, 


Brevel Products Corporation, New York City 


A skirt is sometimes attached to this 
disk to cover the mechanism and give full- 
ness without sacrificing strength. The skirt 
should end about 1 inch above the ground 
to avoid the possibility of dragging, give 
the mechanism air, and should not show 
slight unevennesses. Sales messages, pic- 
tures, animals and other designs have been 
worked in on these skirts. 

Center posts, either attached to the turn- 
table structure base of their own 
may be used as supports for card holders, 
or backbones for the group of hosiery, 
colored textiles, beads, and the like, reach- 
ing from the top of the post to the disk 
edge. 

Tier structures are available as standard 
equipment through turntable manufacturers, 
or a stand may be placed on the center of 
the disk to carry merchandise on a second 
or even a third shelf. A combination of 
the material mentioned above can be worked 
out. using as a backbone a tier turntable 
with the disks covered and skirts attached 
to them. In this way no matter whether 
the basic turntable is large or small, dis- 
play area may be increased and decorated 
to blend in with the background. 

Built-in rotating electrical outlets are 
available with many turntables so that light 
and motion combinations worked 


or ona 


can be 


—No. 3, left: Merry-go-round with tiers as 
backbone; a paper cone for the top is 
dropped in place, resting on the top tier; 
posts are held in place by a piece of wood 
or cardboard with uprights piercing roof, and 
decorated with any type of ribbon skirt on 
the bottom ... No. 5, right: Wire Christmas 
tree with tiers as backbone— 
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Illustrated are just a few of the colorful and economi- 
cally priced series of Christmas Decoratives created and manu- 
factured by ARROW. Outstandingly different and beautiful 
designs for every window and interior display use. 
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6" x 72" Facile Each $1.50 
48" 1 per ctn. 
XS-348 $4.50 
= 2 per ctn. 
$5.25 
7 7 $ : 
FS-229 6" x 72" Facile 7 S. 


“ie. i ae 
Merry Chris 
FS-319 6" x 50" Facile 
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42°°W X 54°H X12" D 
XS-522 Each $21.50 


Angel and Bell Christmas Ball 
Flocked Mural Paper Flocked Mural Paper 
3color binati ilabl 3colorcombinationsavailable 
Rolls 40°’ wide x 25’ Rolls 52°’ wide x 25' 
Each $11.95 Each $14.95 38"'W x 62"HX 1270 
XS-520 Each $24.50 





DISTRIBUTED EXCLUSIVELY BY 


ANKERUM JAMES A. COLE Contact the listed distributors for complete 

19th and Arch Streets Nee sak Wea. information on the ARROw line or drop in to see 

Philadelphia 3, Pa New York 3. N.Y your favorite local display jobber who can show 
you samples of these beautiful decoratives. 


For consistently BETTER DISPLAYS be sure it's 


manufactured in re Fn ae & OW 


philadelphia by 
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Danish Store Relies On Display 


others in 
interest 
venture 


displaymen and 
field find of 
account of a new 


may 


; MERICAN 
the retail 


this short 
in Denmark. 

In spite of the high cost of living, re 
strictions and shortage of goods, there is 
constantly something happening in the Co 
penhagen business world. In the middle ot 
the worst spring season that the shops have 
had since the war, with the government's 
conservation efforts and measures for limi- 
tation of consumption in full swing, a new 
store has been opened in the center of the 
city and seems to fulfill all conditions for 
growing up into a new department store. 
Created by one of Copenhagen’s most ex- 
perienced department store directors, 5. 
Bogelund-Jensen, on the foundation of the 
old, well-reputed firm for house furnishings, 
A/S Otto Piper, and Bogelund-Jensen’s own 
hardware store, the new store should find 
it easy to become popular with the clientele 
one likes to deal with—a class a little be- 
low middle to a little below high. This 
business policy demands that one have a 
pretty large selection of goods, and not at 


By J. ECKERSBERG 


many places in Copenhagen will you see a 
correspondingly large stock. 

Of the various distinguishing marks which 
characterize the new firm, I should think the 
location is the interesting. Copen- 
hagen has at the moment two business cen- 
ters, a new and an old which lie in 
continuation of each other, only broken by 
the stretch between Raadhuspladsen and 
the central railway station. The new busi- 
ness—in connection with a new building by 
the central station—will, however, break 
this separation and combine the two shop- 
ping centers. It means that the new store 
can count on profiting both by the stream of 
people on Vesterbrogade and “Stroget”. A 
strongly contributing cause to this is that 
Raadhuspladsen marks the traffic center for 
transport to and from both shopping centers, 
as 13 of the city’s 18 tramway lines and 
half of the city’s bus lines pass this square, 
or less than 250 meters from the square. 
That the square is also Copenhagen’s en- 
tertainment center naturally gives the posi- 
tion an extra publicity value of no mean 
importance. 


most 


one, 


For the same reason, great importance is 
attached to the store's window display. The 
open front window should be specially men- 
tioned. The deep department for dress ma- 
terials with the long shelf of various colored 
materials gives a flattering background, be- 
sides which it rouses curiosity and inclina- 
tion to go in for a closer inspection of the 
large selection. But also the other win- 
dows facing Vesterbrogade are well utilized, 
in spite of the scanty window depth. The 
main entrance itself, of glass and steel, 
gives an open front effect, and also is 
employed for individual displays after clos- 
ing hours. 

The idea of the glass doors — borrowed 
from England and the United States — is, 
by the way, something new in Copenhagen. 
There is no doubt that it is a decided 
success, which pretty quickly will enter 
into the consciousness of the public as an 
integral part of the store’s modern and 
pleasant atmosphere. 

Towards Raadhuspladsen and Jernbane- 
gade there are a number of windows with 

[Continued on page 68] 
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24 INCHES 
~ OUTSIDE 
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These Natural preserved Holly Wreaths are made in Italy to our own exacting specifica- 
tions. Loaded with brilliant red berries . . . closely clustered leaves. Same wreath in 
larger size—30 inches outside measurement, $90.00 per dozen. Packed individually. 


THESE WREATHS 
ARE 
DIRECT IMPORTS! 


In order to supply thousands of these 

wreaths we import them ourselves from 

one of the worlds finest sources—that’s 

why they are priced so attractively. 
Order some today. 


“Lreouaue Plate 


CORPORATION 
136 WEST 24th STREET, NEW YORK Hf, N.Y. 
WAtkins 4-4405 
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Just How 


BLAST at window display was let 

loose the other day by a New York 

advertising agency in its brochure 
called “Grey Matter”. The statements would 
be funny if it were not for the fact that 
many of the recipients retailers who 
may take the arguments at face value in- 
stead of bothering to analyze them. 

“Window display, in a few retail fields, 
is marching toward the same limbo that 
retail floor salesmanship has _ already 
reached,” said the brochure, published by 
Advertising Agency. “We think it is 
time to re-evaluate window display. We 
think the store display trend is toward the 
interior. We think manufacturers must be- 
gin to pay more attention to 
interior display.” 

And then below the heading “Twenty 
Skids Under Window Display” the adver- 
tising agency —and note that word “adver- 
tising’” particularly—lists the following 
arguments for its contention; DISPLAY 
WORLD’s comments appear in parentheses : 

1. “The new planned shopping areas are 
designedly designed to speed shoppers from 
their autos to the store interior. The whole 
architectural concept discourages window 
shopping.” 

(This is not true, for many 
of the pioneer stores in such new shopping 
centers would not dream of denying window 
display its customary place in the retailing 
scheme, just as in their main stores. How 
about the brand-new Southtown store of 


are 


Grey 


more, more, 


necessarily 
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Famous-Barr, St. Louis, which opened two 
weeks ago with 19 display windows? But 
even if it were wholly true, have the rela- 
tively few new shopping centers suddenly 
become the be-all and the end-all of retail- 
ing? Have the downtown stores become a 
thing of the past? Why does their promo- 
tion planning continue ta give window dis- 
play a leading role? Why do their buyers 
continue to fight for window display repre- 
sentation, and why does their use of windows 
show absolutely no sign of this alleged 
“trend” toward limbo?) 

2. “Impulse buying used to be created 
almost exclusively in the window. Now it 
is created at least as often inside the store 
where there is less time lag and _ friction 
between the creation of the buying impulse 
and its satisfaction.” 

(The increasing attention to interior dis- 
play —and this is in addition to, not at the 
expense of, window display—has indeed 
restilted in exposing more merchandise in 
more favorable settings, for which every- 
one concerned should be glad. It is simply 
a highly desirable extension of the display 
function and definitely is not a trend toward 
the abolition or curtailment of window dis- 
play in favor of the interior.) 

3. “As the buying tempo becomes faster 
and faster, with less time-per-person-per- 
transaction the mutual aim of both shopper 
and retailer—the window pause is no longer 
considered either so refreshing or so nec- 


essary. The younger generation, in par- 


Wrong Can 


AN EDITORIAL 


ticular, in large numbers has neither the 
time nor the inclination to window shop.” 

(Who doesn’t consider it so necessary? 
Not the retailer, surely, for display research 
has proved that shoppers see and remember 
window displays and that contact with such 
display enables them to enter a store with 
enough knowledge of the merchandise to 
eliminate a considerable part of the selling 
time which would otherwise be necessary. 
Not the shopper, surely, for to many of 
them shopping is a pleasant occasion and 
savored — beginning with the 
window display. As for the second part of 
the Grey comment, on what research is 
based the statement that the younger gen- 
eration hasn't the time or inclination to 
window shop? A single shopping expedi- 
tion with one teen-ager would probably 
change the Grey writer's mind.) 

4. “As all large retailers rush to one- 
stop shopping, they tend to put more re- 
liance on in-store layout and display to 
build up the average check —rather than 
window display.” 

(Again we say that increased attention to 
interior display is a good thing — but there 
is no indication whatever that it is re- 
sulting in less attention to window display; 
each has its own important part to play, 
and the two combine to form the whole.) 
5. “The open-back window, which makes 
the entire store a ‘window display’ visible 
from the street, automatically obsoletes the 
most traditional window display practices. 


one to be 
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In the food field, the ‘open’ window is 
almost universal among super-markets.” 

(The open-back window has not by any 
means made window display practices obso- 
lete. Usually confined in the apparel field 
to small specialty shops, the open front is 
few in numbers compared to the closed type 
and there is no evidence that this proportion 
will change. Indeed, the open front is by 
no means new and some think that it saw 
its limited growth shortly after the war 
simply because some architects wanted 
“something different” rather than because 
the basic merits of the open front are so 
good. As a matter of fact, a lot of open 
front shops make provision in one way or 
another for backgrounds to be used from 
time to time. Furthermore, display in the 
open front window is just a modification 
of the so-called traditional type, rather than 
a new form which automatically makes the 
latter obsolete. As for super-markets, where 
display is usually given pretty poor treat- 
ment anyway, why lump this type of store 
in with the department store and specialty 
shop and come up with a generality sup- 
posedly applying to all?) 

6. “The exact opposite of the open-back 
window —the completely closed-in store 
front —also tolls a bell for window display. 
A considerable number of the post-war store 
units of various types of chain stores have 
no windows at all, or practically no win- 
dow space. Indeed, Safeway Stores recently 
reversed the retail food field with its new 


You Get? 


tradition of huge open-back windows, by 
opening, to date, almost 300 new store units 
that have no windows. The architectural 
design allows for only three or four tiny, 
shallow, outside panels for the display of 
special items. The closed front vs. the open 
front —but both tending in the food field 
to relegate window display to yesteryear.” 

(Again we have an attempt to generalize 
about all window display by what is being 
done in a radical experiment in the food 
field where good window display is a rarity 
at best.) 

7. “When practically all purchases were 
carefully considered, window shopping was 
an important part of the buying process. 
But more wage earners and more families 
with the financial ability to gratify more 
wants, plus confidence in advertised brands, 
means less consideration is given to each 
purchase. Result—less window shopping.” 

(Since when has the average shopper been 
making purchases so carelessly? There may 
be more money in the average pay-check 
these days, but taxes and the cost of living 
have gone up to where many families in 
the middle and lower income brackets 
actually have trouble in making both ends 
meet. The bulk of the shopping public to- 
day thinks carefully before buying almost 
any kind of merchandise, and scrutinizes 
each purchase even more thoroughly than 
ever. Hence the importance of window 
display is increased, just as is that of in- 

{Continued on page 80] 
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G-516—The Snow Man, with a candy cane in one hand 
and a bright yellow broom in the other, sways to and 
fro while the stars twinkle in the sky. Santa and his 
reindeers are pictured in the distant background. 

This is a light and action display ready for immediate 
use, printed in seven bright colors, and is supported by 
sturdy redwood frame. 

Size 1944” x 24” x 5”. Current 110 Volts A.C. or D.C. 
Price $20.00 F.O.B. our factory. 





CHRISTMAS 


| 12 COLORFUL DISPLAYS 
CTION! ror 
a Write for Pictures of Our Complete Line 


Santa at the Chimney 


G-517—Santa with his pack of toys stands 44” 
nigh and 29” wide and is supported by a 
sturdy wood easel. He waves a friendly greet- 
ing as he enters the chimney. 


This display is printed in 5 bright colors and 
the motor is run by 110 volt A.C. or D.C. 
current. Price $25.00 F.O.B. our factory. 


Carol Singers with 
Santa Claus 


G-518—This delightful Christmas scene is a 
light and action display. It shows Santa 
Claus nodding his hearty approval to the 
children as they sing their Christmas Carols. 
The action shows the trumpeter swaying at 
the shoulders as he plays his horn, the 
fiddler drawing the bow across the fiddle 
strings as the boy in the center tips his hat. 
The stars in the sky and the lights in the 
church flash on and off. Supported by a 
sturdy redwood frame. 


Size 32” x 48” x 5%”. The motor is 


operated by 110 Volts A.C. or D.C. current 
and the price is $37.50 F.O.B. our factory. 


FOR CANADIAN PRICES CONSULT WALTER DICKINSON & CO., LTD., 184 BAY ST.. TORONTO, CANADA 


GREGORY MOTORS Ine.  siooxtw new vor 
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ISP ITY 


Build a career in this well paying, uncrowded 
profession. Learn every phase of window trim- 
ming and interior display. Study under out- 
standing faculty. Practice in full length windows. 


CURRICULUM 
Cloth, Crepe Paper and Painted Backgrounds, 
Drug Windows, Men's Wear, Children's Wear, 
Women's Ready to Wear and Specialties, Small 
Wares, Window Design, Mannequin Draping, 
Interior Display, Lighting, Show Card Writing, 
Silk Screen, Papier Mache Fabrication, Prop 
Construction. 
Outstanding Faculty of prominent oa 
men ond recognized artists. 





COURSES IN SIGN PAINTING AND SILK 
SCREEN PRINTING ALSO AVAILABLE. 








@ Tuition payments arranged to suit your 
convenience 

@ Approved for Veteran Training 

@ Free Placement Service—over 
graduates placed in well 
positions. 


“The Nations Center for Display Education” 


85% of 
paying 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 








XMAS DISPLAY ACCESSORIES 


Send for catalog showing our assortment of Foil 
Bows. Stars, Chain Links, Holly Sprays, Gems, 
Candles and Fans. Also have Xmas Half Lanterns, 
Xmas Candle Plaques, Pipe Organ Plaques and 
Large Pipe Organs. Full line of Plain and Em 
bossed Foils and Papers 


THE MULDNER COMPANY 


397 BRIDGE STREET BROOKLYN 1, N. Y. 














DISPLAY JOBBERS 


Send for literature and photographs of our com- 
plete line of Xmas Vines, Garlands, Sprays, etc., 
in brightly colored foil papers. 


LOUIS RAFFAELLI 


3906 Bergenline Ave. Union City, N. J. 
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Yule Card History 


Suggests 


OR the displayman in search of ideas 

for interesting Christmas card settings 

during the coming season, a review of 
how such cards originated and the present 
trend in their design may be of help. 

On a December day in 1846 a middleclass 
Englishman, Henry Cole, sat at the library 
desk of his London home addressing to his 
friends what were probably the first Christ- 
mas cards ever printed. The cards, pictured 
above, depicted a Victorian family assem- 
bled at the festive board and the traditional 
Christmas customs of giving to the poor. 
They also bore the now-classic greeting: 
“A Merry Christmas and a Happy New 
Year”. 

Cole, in a historic move, two months be- 
fore had commissioned John Calcott Hors- 
ley, a Royal Academy artist, to paint the 
illustration for the card and had struck off 
a thousand lithographed copies. He sent 
them that December. 

The British museum has a_ collection 
which contains the Horsley card mentioned 
above and many others. Only a few years 
ago among skating prints in the same mu- 
seum was found a card attributed to one 
William Maw Egley, a 16-year-old en- 
graver's apprentice, which bore the date 
1842. A descendent of Egley’s subsequently 
cited his forbear’s diary, however, to estab- 
lish that the card originated in 1848 —two 
years after Henry Cole’s. Too, some re- 
searchers say that Cole’s card should be 
attributed to the year 1843. 

There is dispute about whose Christmas 
card came first, but hardly any about plac- 
ing the origin of the Christmas card in the 


—The first Christmas card, probably, is the 

greeting seen above. It was painted by John 

Calcott Horsley for Henry Cole, of London, 

in 1846. Cole sent out a thousand copies 
thet Christmas— 


Displays 


London of the 1840's. Curiously, the first 
cards coincided almost exactly with the in- 
troduction of the first Christmas tree to 
London by Prince Albert, Victoria's consort, 
and the publication by Charles Dickens of 
his classic stories, “A Christmas Carol” and 
“The Cricket on the Hearth”. 

Christmas cards appeared in America only 
shortly thereafter, but the origin of the first 
ones is clouded. One story, which provides 
a nice American contrast to the British tale, 
gives credit for the first Yule greeting to a 
New York State dry goods merchant, R. J. 
Pease of Albany. Pease designed, printed 
and mailed one of the first examples as an 
advertisement for his “Great Variety Store 
and Temple of Fancy”. 

The best early Christmas art in America 
came, not unexpectedly, from Boston in the 
1870's through Louis Prang, a sensitive and 
art-loving lithographer whose ideas were 
years ahead of his time. Prang published 
his first Christmas card in 1874 and his last 
less than 20 years later. But in that brief 
interval he established a collection among 
the most prized in the world today. 

Prang reproduced the fine art of his day 

work by Elihu Vedder, Douglas Volk 
and J. Alden Weir among others, all long 
forgotten but capable artists. He even held 
art competitions. Curiously, the great Cur- 
rier and Ives lithographs depicting nine- 
teenth century America did not appear on 
Christmas cards until the twentieth century, 
but their popularity today is unflagging. 

Toward the turn of the century a postal 
card craze swept the country, carrying 
Prang and most other card publishers be- 
fore it. It lasted for nearly two decades 
and it was not until about 1908 that Christ- 
mas greetings of the type we know today 
reappeared. The resurgence of fine paint- 

[Continued on page 97) 
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THE MANNEQUIN THAT REQUIRES NO PINS TO DRAPE! 





1440 BROADWAY, NEW YORK 18, N. Y. « LAckawanna 4-5014 
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Grederich Iuternational  “Ginst Again” 
with Display Value 
“RUDOLPH” The Red-Nosed Reindeer And Team-Mates in “NEW” Holiday Regalia ! 


Newly Designed .. . Sturdier ... Larger .. . Finer Detail .. . Greater Personality 


ALWAYS SOMETHING NEW .. . Experience and comments received from the sale of thousands of our 
RUDOLPHS since 1949 resulted in the creation of a NEW and SENSATIONAL RUDOLPH this season. 
Note the new poise and perky personality he has acquired! YOU will want to immediately include RU- 
DOLPH and his colorful team-mates with their large antlers in f 

your own display program. Guaranteed to serve as EYE-CATCH- 

ERS and TRAFFIC STOPPERS! 


ONCE AGAIN IT’S HERE .. . Frederick Iaternational 

displays are once again being produced from the original 
widely-accepted “FREDEX” weatherproof compound. Far greater 
durability and simplified construction are keynoted in every unit. 
Frederick displays carry a three-year weatherproof guarantee. Use 
indoors or outdoors. 


ANOTHER FIRST... A complete brilliantly-colored four- 
teen piece NATIVITY SCENE. Full-round figures produced 
from “FREDEX” compound. Guaranteed for three years. Com- 
plete with manger background. YOU can’t duplicate our prices! 


A real display bargain! 


WRITE, WIRE, OR PHONE US TODAY FOR CATA- 

LOGUES, COLORED PHOTOGRAPHS AND PRICES. 
Frederick International has a complete line of versatile Christ- 
mas decorations for every INDOOR or OUTDOOR need. 


AAA NO ee eM en 


RT aa 


* PLUS ATTRAC- 
TIONS 


\ 


Old English Carol Singers. \ g 
Town Criers, Santa Clauses. a ae 
Red Plastic Bells, Red and 4 


White Candy Canes. 7 or 


Fd 
Displays Created, Designed, and Pro- 


duced by R. Frederick and Staff Have 
Been Used by Over 1,000 Cities for Com- 
munity-Wide Decorations. 


Grederich International, Jac. 


316 E. Silver Spring Drive Milwaukee 11, Wisconsin 


Coun fors— Designers PP, roducers Disp lay Advertising 
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Display Uses Seen 
For "Polyplastex" 

Unusual possibilities for use in the dis- 
play field are seen for a new product 
called “Polyplastex”. Consisting of an 
artistic fusion of plastics and fibre glass, 
the material can be had in a number of 
different patterns and colors. One pattern, 
for example, has a deep red background on 
which thin black lines are laid by hand. 
Another has a_ semi-clear background 
against which strands of hemp appear. 

The material can be had in sheets for 
all patterns, and in rolls for some. Sheets 


range from 42 to 48 inches in width and | 
up to 68 inches in height. “Polyplastex” is | 
not affected by atmospheric conditions, can | 
be washed with soap and water, can be | 


made flame resistant, and is dimensionally 
stable. It is obtainable from Polyplastex 
United, Inc., 1385 Commerce avenue, Bronx 
61, New York City; the company will send 
literature on request. 


Colonial Decorative Display 
Markets "Bug" Lights 


An addition to the line of Colonial Dec- 
orative Display Company, Inc., 70 West 
40th street, New York City, is “Bug” 
lights for holiday displays. Containing 20 
bulbs to a set, the lamps are available in 
five colors and white and are guaranteed 
for five years. The 6-volt lamps need no 
transformer. Others in the circuit remain 
lighted in case one lamp goes out. De- 
scriptive literature will be sent on request. 





On the opposite page are those who at- 
tended a dinner given by L. A. Darling 
Company, Bronson, Mich., for distributors 
and their salesmen during Display Market 
Week in Chicago. 

No. 1, left to right: Val Mikesell, Tony 


Cooper, Al Parke, Irving Segall, Charlie | 


Stanford, A. Patterson. 


No. 2. Jack Castle, Lyle Ireland, C. B. | 
Devere, Harry Walters, Edward Murphy, | 


William Prior, Frank McDonough. 

No. 3. Sam Estroff, Herbert Blatt, Mrs. 
Maurice Cohen, Maurice Cohen, Bob Carey, 
Frank Gordon, Harry Berendt. 


No. 4. Al Wingrove, Irving Vierheller, 


Jay McMillan, Flint Vierheller, Harry 
Benge, Roy Truley, Henry Rabock, Joe 
Mercurio. 

No. 5. Pete DeLuca, Mac Mathews, S. A. 
Trau, Mrs. S. A. Trau, A. Kelley. 

No. 6. Richard Sinsheimer, Ted Stokes, 
Joe Ryan, Bill Wottrich, Elmer Broll, Erich 
Schwengel, Tom Mullen. 

No. 7. L. Blasi, George Krotz, Nick 
Petruci, Ralph Ferdinand, Bernard Secor, 
Harvey J. Maxwell, Jess Maxwell, I. T. 
Vierheller. 

No. 8 Foster Kesl, Mrs. Foster Kesl, 
Haydn Devol, Mrs. Pete Peterson, Linda 
Peterson, Pete Peterson, Bill Miller, Ken 
Ikerd, L. Strows. 

No. 9. Bill Laing, Morty Fay, Mrs. Morty 
Fay, Charles Slack, W. J. Kichirillo, Frank 
Harrison, Tom Hughes. 

No. 10. LeRoy Fryman, Paul Lugger, 
Mrs. Paul Lugger, Mrs. LeRoy Fryman, 
John Jester, L. Carl O’Keefe. 
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Just an example of the low-cost, 
three-dimensional effects you 
can work out with Masonite 
Hardboards. They're highly 
resistant to moisture; withstand 
cold, rain and snow. 





better displays faster 
with MASONITE HARDBOARDS 


How about a really original Christmas setup 
this year? One that you plan and build around 
the particular display problems of your store. 

Let Masonite® Hardboards help you. It’s a 
lot easier to create unusual, crowd-stopping 
windows, traffic spots, and back-of-the counter 
displays when you put these strong, tough, all- 
wood panels to work for you. 

Want a brick chimney ?Masonite Hardboards 
and some paint will do the trick. Want a mini- 
ature village for toy trains? Base it on Masonite 
Hardboards. Want a series of colorful cut-outs, 
like those shown here? Masonite Hardboards 
can be cut, planed, beveled and drilled. You can 
even bend them to simple, graceful curves. 

See your lumber dealer now and get set for a 
stand-out Christmas season. 


MASONITE 


CORPORATION 


BOX 777, CHICAGO 90, ILLINOIS 


“Masonite” signifies that Masonite Corporation is the source of the product 
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Y fMUMMMMeeeeedddddddddldyy LOS ANGELES DISPLAY 


[Continued from page 39] 


j Month . . . Dramatic Sale!” was the sign 


Y in a lamp window by William Lambert. 


4 es 
Mannequin and Display Hands WY The wall color was in medium blue and the 
MN. d. PA. : /* lamps (all lighted) were suspended at var- 
ade o, asticri ious heights. Yards of Chinese silk were 
FINGERS ASSUME AND HOLD ANY POSITION draped in the background the colors in 





the fabric being gray, antique white and 
maroon. A Chinese ancestral print hung on 
the backwall and several of the lamp bases 
were of Chinese figurines. 

Paul Smith showed six little-girl manne- 
quins in two Robinson windows featuring 
red corduroy against white louver screens. 
A red corduroy suggestion for each day of 
the week was displayed. The cards went: 








A new and exclusive development of the Wiasicril Corp., 
this display hand permits fingers, hand or wrist to be bent jacket with sk t-sleeved bl ¥ N 
inte any position and then REMAINS IN THAT POSITION. | Same as the All-Position models, made Jacke beg 2 shor “sleeved rouse . . . Mon- 
It can be made to point, eatery or hold gr ROR of Plasticril, completely flexible, 0 day: Corduroy jumper with long-sleeved 
and permits resetting innumerable times without injury. snaps back to original position when ¥ er EN . pay = 
The material used in this hand is PLASTICRIL, a flame'| released. blouse ..» Tuesday: Corduroy jump skirt 
resistant non-breakable plastic substance that won't fade,| sPLA with short-sleeved blouse . . . Wednesday: 
k “ete The hand om hed. h mr Model I--DISPLAY 3 
crack, or arden. e an can washed, as paintec < ss " * » 4 > > Py a > TT ¥ ‘ 
fingernails, and is supplied with balancing plugs fer at- Women's, Men's, Children’s sizes @ the eee goes it alone ey Thursday : 
taching to walls, fixtures, or counter displays. $5.00 per pair. The Eton jacket and jump skirt... Friday: 
Display men acclaim this model as the most LIFELIKE and (Women’s extra long 14” size @ $6.00 the jumper teams with the blouse.” Books 
practical display hand on the market today! per pair). i is ea ia My 
ALL-POSITION MODELS (described above) Scie ta: “AOA saa aan globes and toys served as props with each 
Model Lag emag : 2.58 Glowing Rose Pink. little girl, and with one a small radio and 
omen’s, Men's, Children’s sizes @ e per pair. - p > wit 3 
(Women’s extra long 14” size @ $7.75 per pair) ope. ; og ANNEQL iN (wie spe- record play er were placed by albums of 
en Sie een: eae Walt Disney’s “Alice in Wonderland” rec- 


Supplied in Flesh or our exclusive Glowing Rose Pink : 
i fit~ Ww ‘ i Men's si s ° 

Model IV--MANNEQUIN (with oon oo metal fit Se caae and Men's sizes @ $4.75 ords. Beige draperies served as a backdrop 

ALL AVAILABLE FOR IMMEDIATE DELIVERY *Patent Pending to fore-shorten the windows. 


SINGLE POSITION MODELS < “Sunday: Corduroy jump skirt and Eton 





ting). Women’s, Men’s sizes @ $5.7: pair. 


y ai Coro Offers $2,100 
ds | Pe Po ; In Display Contest 


A total of $2,100 in cash prizes is being 
offered by Coro, Inc., 47 West 34th street, 
New York City 1, in a nation-wide window 
display contest which begins November 1 
and concludes December 15. Two separate 
divisions will be awarded identical prizes, 
one including department and _ specialty 
stores, and the other being limited to 
jewelry stores. First prize in each division 
is $500, second is $200, and third is $100 
Ten honorable mention awards of $50 each 
will be made. 

Displays entered must be created around 
Coro’s “Duettes”, patented brooches that 
can be taken apart and worn as clips, and 
may be on view any time during the con- 
test. A blow-up of Coro’s full page ad in 
the November issue of Mademoiselle must 
be included; these will be sent free on re- 
quest. Entries must be in the form of photo- 
graphs, 8 by 10 inches in size or larger, 
and will be judged on the basis of origin- 
6 continuous color changes--totally ality, beauty, and _sales appeal. Contest 
enclosed — absolutely safe — com- judges are Cecilia Staples, head of Staples 
pletely automatic — compact and Smith, well known display firm, Brooklyn: 
handy — 500 watt brilliance — Lester Gaba, display consultant, New York 
sturdy base—adjustable beam size. City, and R. C. Kash, editor, DISPLAY 
500 watt—500 hour long life lamps WORLD 
available. Pipe clamps, and siaene ee eae 
ceiling hanging brackets also sup- 
plied at nominal cost. Screen Process Association 


a Ideal for store windows, To Hold Convention : : : 

displays, exhibits, shops, The third annual convention of the Screen 
hotel lobbies, theatres, etc. Process Printing Association will be held 
at the Bellevue-Stratford hotel, Philadelphia. 


ald R o t o ¢ h ro mm e October 21-24. Joseph E. Podgor, of the 


Philadelphia firm of that name, is con- 
S Pp 0 T L ] G H T vention chairman. Screen processors, sup- 
Write for free bulletin, No. 471 pliers, and manufacturers from the United 
States and Canada are expected to attend: 

prot cTION about 3,000 are anticipated. A feature of the 
fIiGHt convention will be an exhibit of screen pro- 


GoldE Manufacturing Co., Dept. DW-1220 W. Madison St., Chicago 7, Ill. ' ““** work from all over the world. 


K 


' PLASTICRIL 











The GoldE Rotochrome creates in- 
terest, attracts attention, gives every 
display colorful life. Remember, 
moving color moves merchandise! 


HTEST NAME jy 
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The minute we introduced our Scribble Sculpture 
we knew we had a tiger by the tail. 


Display directors find this filigree of du Pont’s Celastic 


_-converted by our special technique 


—fascinating as a pretzel. It’s durable, light-weight, 


shape-retaining. It arouses customer curiosity, 
points up the merchandise. It sprays easily, 
showing a remarkable affinity for color. It’s a Williams exclusive: 
Ask to see photos of our Scribble Sculptured mannequins, 

bust forms, butterflies, birds, rabbits and such. 


10 4 
Da Whew hue, 498 Seventh Avenue, New York 18 * Dot Williams, president 


MARY BROSNAN MANNEQUINS 











A NATIONAL FAVORITE 


Displaymen across the nation are using 
8-ft. high Curvo Wallboard for window 
and interior modernization. Write today 
for a “Curvo Catalog" and learn how 
Curvo can help you too. 





Greggory Products Co. 


203 N. Wabash Ave., Chicago |, Ill. 











OUR 3 FT. CHRISTMAS TREE 


Pot red 
Tree dec- 
White 


Made of flame-proofed green fibre. 
or magenta (specify color desired). 
orated with eighteen Christmas balls. 


$70 Ea 


Send for our 
Christmas Catalog 


175 First St. 














Elizabeth, N. J. 





Ballou’s oe 


Products will add eye 
appeal and pep to your 
holiday displays 


GLASS TINSELS 
Silver, Gold, Red, 
Black—five finenesses. 
to order. 


DIAMOND DUST 
Beautiful snow effects can be obtained 
with this product. Obtainable in five 
finenesses. 


Blue, Green and 
Special shades 





CRYSTAL BEADS 
Make your own signs using our special 
bead adhesive and obtain wonderful 
results at less than one-fourth the cost 
of “glue-on" reflectorization. 


PLASTIC FLITTERS 


Non-tarnishing. Gold, Silver and many 
colors. 


GOLD, ALUMINUM POWDERS 
AND ALUMINUM PASTES 


Send for color card showing seven 
beautiful shades made in the correct 
fineness to give maximum brilliancy. 


Write for Samples 


EDWARD C. BALLOU C0. 


116 Hudson St., New York 13, N. Y. 


| 
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Chester Thomson Joins 
Einson-Freeman 


Chester L. Thomson, 
vert Distillers Corporation, 
pointed vice-president and 
manager of Einson-Freeman Company, 
Long Island City, N. Y., display lithog- 
raphers. His appointment was announced 
by Albert Hailparn, president, who also 
made known the inauguration of a cus- 
tomer’s display merchandising service to be 
directed by Thomson. 

The 
from Calvert, 


recently with Cal- 
has been ap- 
general sales 


new vice-president recently resigned 
where he served as director 
of sales promotion for its “Calvert” and 
“Carstairs” brands. Previously he had 
held various executive positions in the cor- 
poration’s sales and merchandising divisions. 

Hailparn described Einson-Freeman’s new 
display merchandising service as “the cul- 
mination of long deferred plans to coordi- 
nate creation, production and merchandis- 
ing of retail store and window display ma- 
terial. We recognize that our responsi- 
bility does not end with the shipment of 
displays to the customer, any more than our 
customer's responsibility to his retailers 
ends with the shipment of merchandise to 
jobber or dealer. 

“The promotion-wise manufacturer knows 
from experience that he must help his re- 
tailers move the merchandise that he him- 
self has ‘half-sold’ the consumer through 
his general advertising. Einson-Freeman 
shares the manufacturer's responsibility in 
aiding the retailer to do this merchandise- 
moving at the point-of-sale, where buying 
decisions are made. 

“It is our job to help our manufacturer- 
customer merchandise to his own _ sales 
organization the displays that we have cre- 
ated and produced for him so that his sales- 
men will be in a better position to show 
their retail dealers how to use the display 
material most effectively. 

“Strategic use of displays—in the store as 
well as window displays—can help the re- 
tailer increase his dollar volume on sales 
lof the display advertised products. 

“Chester Thomson through his ‘feeling’ 
or store display, as well as his years of 
xperience merchandising point-of-sale dis- 

lay material, will be of incalculable help 
in heading up this new Einson-Freeman 
activity.” 





St. Louis Display Guild 
Resumes Meetings 

Meetings of the St. Louis Display Guild, 
which had been discontinued for the sum- 
mer months, were resumed on September 12 
when the group met at the Forest Park 
hotel. 

The speaker was James A. Firth, assistant 
professor of retailing at Washington uni- 
versity, who spoke on “How People Read 
Interior and Window Displays”. 


Patterson's Appoints 
Harry Quinley 

Patterson's, Moberly, Mo., has named 
Harry L. Quinley to the position of dis- 
play manager. He was formerly in a simi- 
lar post with J. C. Penney Company and 
Roebuck & Co. 


Sears, 


Your New York 


Acrylite Plastics, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 
Plastic — Wood — Metal 


BUYING GUIDE 


Victor Haida | 
149 West 24th St. Supteys. cH 3-3540 


DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Allied Display Materials, a 
65 Madison Ave. U 5-6487 
NOVELTIES, ARTIFICIAL iowa & 
DISPLAY MATERIALS 
For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





i] ° 
Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Ities and A ies 





Display N 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Ladies’, Misses’ and Children's Models 


PE 6-3593 





_ Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2.3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 27th St. WI 7-1687 


ARTIFICIAL FLOWERS 
Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





Colonial Decorative Display Co., Inc. 


70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 
Decorative Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 

506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 
Decorative Display Novelties 
Sell to Jobbers Only 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
350 West 3Ist St. LO 4-8440 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-848 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 








Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 
pee ee & ACCESSORIES 


N. Dearborn St., Chicago; 
424 Book Bigg. Detroit; 819 Santee St., Los Angeles 





Ben Walters, Inc. 
125 West 26th St. AL 5-2308 
DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


*Trad k of 
manne wage’ < See it demonstrated 


Celastic Corp. 


It’s Always MARKET WEEK in New York 


A STI 








Sf OLLQGICEL ard, 


* ee 
CP Materials of display are wrought from 
every source, from tropical leaves to filigreed 
steel . . . to enhance, to beautify . . . 
to sell. Plan your display buying 
to guarantee delivery in the critical 
days to come . . . when ships and sealing wax 
will vie with gossamer and lace for 
precedence. New York, and only New 
York, can guarantee the safety of your 


display orders. 


SS 
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THESE NEW YORK DiS- 
PLAY CONCERNS ARE 
READY TO SERVE YOU. 














DISPLAYS[ 
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UE 
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PLASTIC 
DISPLAY FIXTURES 


Over 500 Stock Units 


LUSTRA-CITE 
INDUSTRIES, INC. 


249 W. 34th St.. New York City 1 








perforated. 
shardboard 


The Versatile Display Panelboard 
with Universal Wire Fixture 


¥%" thick tempered hardboard. Perfora- 

tions 3/16" dia. 1" and %4" hole spacings 

available. Furnished in 36x48" panels only. 

PER PANEL — 36''x48"'—on 

$3 os orders of six or more pan- 

a Less than six p s, 

ch F.0.B. Chicago. 

include crating. 

Specify hole spacing desired—'/,"" on center or 

1 on center. Panels of both spacings may be 

combined to make up order for six or more at 
the $3.95 price. 

Universal Wire Fixture, 6" and 8" 

Pemgths .cccccccccccscccces ea. 

PLAN TO VISIT OUR SHOWROOM DURING 

YOUR NEXT VISIT TO CHICAGO. 

730 S. Wabash Ave. Chicago 5, Ill. 


| 
| 


| 
| 
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New Beach Shop 


'MMER or winter a visit to Jones 
S Beach state park, 33 miles from bus- 

tling mid-town Manhattan, is always 
rewarding. Though on some hot summer 
Sundays nearly 150,000 people come out to 
relax and cool off, the 2,400 acres have been 
planned with recreation, parking, 
and swimming facilities spread 
out along the three-mile stretch of beach 
that there is rarely a feeling of crowds. 
Many of the facilities remain open in winter 
and even a February holiday may bring as 
many as 12,000 persons out to stroll on the 
beach, play shuffleboard, roller skate or just 
sit with coffee and sandwiches behind the 
glass wind-screen which is put up along the 
boardwalk in front of the central Mall 
cafeteria. Just one indication of the care 
and thought which have gone into the de- 
velopment of Jones Beach is the fact that 
there are nine beach shops providing every- 
thing from postcards and aspirin to bathing 
suits and playing cards. 

The largest of the nine, the new Mall 
Beach Shop, was designed by Dana O'Clare, 
of Dana O’Clare, Inc., well-known display 
and interior designer. Formerly located in 
a small, temporary frame building, the new 
quarters are in the west wing of the Ad- 
ministration building on the central Mall. 
The shop will remain open all year ‘round. 
It is in keeping with the Long Island State 
Park Commission's high standards in plan- 


so. well 
restaurant 


—The long showcase at the right, above, 
holds souvenirs, novelties, etc. The case at 
the end has baby and children's apparel. 
Cubicles hold beachwear and hats according 
to size . . . Right, rear section of the shop. 
The curtain separates the shop from dressing 
and stockrooms and sets the color scheme by 
stripes of moss green, coral pink, gray and 
white— 


ning and developing all its parks and pub- 
lic buildings that a man of O’Clare’s ex- 
perience was retained to do the beach shop. 

Before World War II, O’Clare served 
as display director for Lord & Taylor; such 
innovations as the Christmas bells and the 
artificial snowstorm that swirled a coat sale 
to record figures were his. During the war 
he served in the Psychological Warfare 
Division of SHAEF. He arranged informa- 
tional exhibits on world affairs for Euro- 
pean cities which had been under Nazi occu- 
pation. After the war he formed his own 
business specializing in the design and 
production of showrooms, exhibits and store 
interiors. He has created windows for all 
A. S. Beck Shoe Stores and designed show- 


Seine aattin ers ee 
Seer « tn oan, 
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rooms for such manufacturers as Van 
Raalte and Cannon Mills. 

In creating the new beach shop O'Clare 
wanted to provide a cool and restful atmos- 
phere and offer attractive displays with 
sufficient space to show a diversity of stock. 
He felt that floor space should be kept as 
clear as possible so that volume traffic of 
summer customers could shop in comfort, 
yet have a good view of the available mer- 
chandise. 

Inside the shop the color scheme is pleas- 
ant relief after the sun's giare on sand and 
sea. O’Clare derived the color scheme from 
a striped chintz which curtains the stock 
and dressing rooms from the shop itself. 
Shades of moss green ranging from bluish 
through olive to the palest tone of newly 
budding moss are accented by coral pink, 
gray and white. The wood finish is a light 
walnut. 

The ceiling is painted in the palest green 
while display shelves and niches are in the 
deeper greens. A wide soffit extends around 
the entire shop approximately 2 feet below 
ceiling height. Narrow fin-like dividers are 
used to support the soffit and separate dis- 
play shelves and niches. Soffit and dividers 
are in the soft-toned walnut finish. Along 
the soffit above the windows is a gay striped 
dado in shades of coral, gray and white. 
Topping the soffit along the other walls 
ride gilded sea horses, the symbol of Jones 
Beach state park. 

Conversation piece of the decor is a large 
French horloge on the center rear wall. It 
hangs suspended from a curving wrought 
iron support sunk into the back of the soffit. 
The fob and rim are gilt and a gilded rope 
decorates the olive green case. Other high- 
lights which O’Clare introduced are enor- 
mous pink coral sprays used to display 
jewelry both in the windows and on the 
showcases. Necklaces dangle from the 
branches and pins and earrings are shown 
on round glass platforms resting in the 
arms of the branches. 

Shelves and racks were planned by 
O'’Clare to show a maximum amount of 
merchandise in a minimum space. Stock is 
easily accessible both to customers and 
clerks, yet there is no feeling of clutter. 
Beach robes, peasant skirts and bathing 
suits hang from racks along the east wall. 
3elow are deep shelves for beach bags and 
beach shoes and sandals. Foot square 
cubicles in the rear wall hold shirts, 
sweaters, bathing trunks and caps. Lower 
shelves behind glass showcases contain 
sundries. The west side of the store is 
devoted to children’s toys and clothing. 

There are three attractive display niches. 
One, in the center of the east wall, is 
painted olive green and has a trompe l'oeil 
mural in the center. The mural looks like 
a page torn from the sands of time, with a 
beach stretching to a distant sea. The beach 
is scattered with starfish and shells. Real 
starfish sprayed in pastel tones are tacked 
to the mural and lie on the sand which is 
strewn on the niche floor. A charming little 
girl in a harlequin pattern bathing suit 
kneels ready to dig in the sand. 

Though the shop is fairly small, 39 feet 
long by 28 feet wide, O’Clare has left a 
large area of free floor to give a feeling of 
spaciousness. There are just three chairs, 
a pair of writing desks and a pair of ash 
receivers on the shop floor. The black 
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No longer a display man’s dream, 


the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 


Please write for 
further information 
and for prices. 





460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 
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BRUNO’S 


Vari a Sas Was 


There's no doubt about it! Investigation shows that 














Vari-Shape Mannequin Wigs are superior in quality. 
And not only that’. . . Vari-Shape wigs are stylishly 
coiffured . . . attractively finished . . . and long in 
value. So... step up your displays; give them a 


promotional boost with Vari-Shape wigs. 


No Measuring Necessary 


Designed with a special base, Vari-Shape wigs fit 
absolutely snugly and securely on the skull. No 


Need For Measuring! Come in any color desired. 


Request New Style Chart—Just Out_ 


HERZBERG-ROBBINS, INC. 


457 West Broadway, New York 2, N. 














HERZBERG-ROBBINS, INC. 

457 West Broadway, New York (2) 
Gentlemen: 

Please send me your latest wig-style circular. 


Store Name 
Address 
City... 
Attention: 
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RUBNER 


1951 XMAS SAMPLE BOOK There's Always Something Ne 
NOW AVAILABLE! 5925 Broadway, New York 63 
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wrought iron chairs have white cushions 
covered in a damp-proof fabric. Ash re- 
ceivers are large, sand-filled, black wrought 


iron basins on low tripod legs. The sand, 


a delightful decorative note, has been dyed 
coral to harmonize with the color scheme. 
High writing desks are fixed to the window 
walls; they were designed by O’Clare and 
have high, wrought iron legs with three 
curved braces under either side. The 
wrought iron is painted light moss green 
and the pen shelf and slanting top are in 
walnut finish. Desks are provided for post- 
card writing and for addressing gift cards 
for packages. 

O’Clare has set the nautical air of the 
shop with his window displays. Goose- 
necked spots attached to the interior soffit 
light the windows from above. Golden ropes 
with sailor's knots stretch across the back 
of the windows and are tied to the fin- 
shaped interior uprights. Bouquets of dried 
reeds, grasses, scalloped green leaves and 
tiny field flowers are also fastened to the 
uprights. Here again starfish sprayed in 
various shades, as well as real beach sand, 
accent the seaside atmosphere. The center 
window has a large display platform on 
different levels. The diagonal window has 
a figure in a yellow bathing suit seated on 
a low white stool. In creating the windows 
O'Clare used the floor, various height plat- 
forms and coral branches to achieve dis- 
plays of a variety of objects at different eye 
levels, yet the underlying nautical theme 
serves to give entity to each window. 

The total effect of the interior of the new 
Mall Beach Shop is one of freshness and 
coolness, yet there are bright, cheerful 
touches. The basic color scheme, with pre- 
dominant shades of green, shows off the gay 
colors of bathing suits, caps and beach bags 
to full advantage. 


100 WAYS TO PAINT 
A CHRISTMAS TREE 


[Continued from page 33] 


On other years fir branches, painted white, 
have been hung from the tops of the same 
pillars, their butts secured in special strap 
iron and poultry netting baskets built for 
the purpose. These baskets were hung 
from massive hooks built into the capitals. 

The finishing problem on all of these 
materials is basically the same. A produc- 
tion type spray gun is essential, with pres- 
sure available up to 90 pounds for the use 
of heavy water based paints and_ thick 
sodium silicate or water glass. For eff- 
ciency one coat must cover, because in 
specialty finishes several steps may be 
necessary. 

To illustrate: Tall sprays of huckleberry 
are arranged like ostrich plumes in a fan 
7 feet high, mounted on a roll-away bed 
chassis for a fashion show. They are 
painted white, with relatively non-inflam- 
mable water thinning paint. They are then 
shaded with orchid color. Now, working 
with two guns at once, a flock which fluo- 
resces blue when in the neighborhood of 
ultra-violet light is piled up on the tips of 
the twigs. This is accomplished by spray- 
ing clear sodium silicate simultaneously 
with the flock, so that the droplets of spray 
pick the flock fibers out of the air and 
deposit them on the work. Snow or wool 
can thus be piled up as high as its weight 





SEPTEMBER, 1951 DISPLAY WORLD 





will permit, the result hardening into a 
fairly durable piece. Pastel snow can be 
deposited on white branches for a novel 


Z : 
% - 4, 
twist. 4 
A precision flocking job, on the other 
hand, involves first the coat of adherent, EL - @' 
ape 


then the dusting of the flock from the flock 
gun. An intermediate effect is obtained 


with two or three precision type coats. ONLY ONE YEAR OLD 


Sodium silicate is desirable as adherent 
because it is clear and because of its flame- : 

proofing tendency. A final coat with it Yet the Most Sensational and 
gives a wet snow effect; and repeated coats, Most Desired lighting unit ever 
ice. . 5 ‘ 
Small objects such as pine cones and to hit the Display Field! 
table sprays can be dipped in adherent and 
then dipped or hand dusted in flock. 

To add a glitter to a snow job, as on 
driftwood or on a tree, diamond dust 
(crushed glass) can be dusted on before 
the silicate has had a chance to set. Dots 
or tiny sequins, which are available in 
saturated colors, throw tiny rays of in- 
tense light. They can be made to adhere 
by the same method. So too can plastic 
snow and “Hollywood” snow (fireproof). 
The effect in each case is different and 
needs to be seen to be judged. 

Metallic lacquers, while anything but 
fireproof, are so effective on foliage that a 
displayman is reluctant to leave them alone. 
Incorporating an oil or lacquer soluble 
aniline dye and finely ground metal, the 
patent colors come in cans or dry powder. 
Purple, for example, is purple dye with 
aluminum; green is green dye with alumi- 
num; fire is red dye with copper; lemon is 


green with brass; gun metal is black with Noel 
aluminum. A similar effect is obtained by Exclusive Features by 
he wank on and of JUST RELEASED 
@ Each 


adding the common gold, copper and alumi- 
num powders to lacquer paint (or to gloss 

oil varnish with additional color-in-oil or sndependently- salted star effect --- © New Price List 
aniline dye). Cc eates gentle wt lights jn motion. 

A convenient method of avoiding the fire ® jeasin attern © prevents Write for your 
hazard in the use of bronzing fluids is to P eg oon copy NOW! 
blow the dry powders from the cans di- «dental bulb burner vant 
rectly onto the wet surface of the object acch ailable 10 
just sprayed with sodium silicate. Clean ing oT 
air from the gun is directed across the top 
of the can containing the dry powder, which 
siphons onto the work. Effects of extreme 
brilliance are obtained, which effects can 


later be increased with an additional icy 120 VOLT 


coat of silicate. The more depth of clear 


silicate which can be built up, the more BLINKER « LITE 


the brilliant colors will resemble the mir- 


ror finish on the inside of Christmas glass STREAMERS 


ornaments. 

A further development of the dry powder 
method can produce an effect of iridescence * No Transformer 
much like mother-of-pearl. The brilliant 
powders in purple, green, red, blue and * AC or DC 
gold are deposited on the object (for ex- 


ample, a driftwood log) and then toned ° ° 
down and blended with a light coat of % Each lite blinks on 


aluminum paint. A coat of clear gloss or and off independent- 
silicate restores the clarity. ly 


— Light *& If one bulb burns out 
s nnounce: . ° * 
rest remain lit ee 
Scientific Instrument, Inc., Brooklyn 29, Jobber Inquiries Invited 

has announced a new black light display ; Pty eer 
flasher model of 15 watts. Compact and Patents Pending U.S.A. and Canada. 
adjustable, the unit can be mounted in any A de 

position or location; lights can be focused MANUFACTURING Co., INC. 


to any desired angle by means of special 1675C THIRD AVENUE, NEW YORK 28, N. Y. 


brackets. 





er units av 
combinations, 




















SECRETS 
FOR 
DISPLAYMEN 


Our customer friends give us 
their SECRETS of better oe 
and more busi with | 
Valances. 





From a “Sears” display manager 
—'"'for new store we hand lettered a 
Lithophane Valance, quick and easy."’ 


Writes “Jays” 
"Put Lithophane Streamliner 
2nd floor street windows 
pliments from ail."* 


display man: 
around 
. com- 


A “Dealer tells: “It's an Open 
Sesame—we opened 38 NEW accounts 
with your Lithophane Valancing.” 


Borders to Back- 
inexpensive 
your 


Silhouettes to Signs, 
grounds. Order a few 
rolls of Lithophane today at 
own jobber or at: 


GARRISON-WAGNER CO.., 2018 Wash- 
ington Bivd., St. Louis 3, Mo. 


SHUR-NUFF, INC., 24 So. 6th St., 
Minneapolis, Minn. 


ART R. COHEN CO., 810 Penn Ave., 
Pittsburgh, Pa. 


ISINGLASS VALANCE va 


5206 Tilden Ave. * Bklyn 3. N 





Electric, Ornamental 


WATER FOUNTAINS 
Unusual, Eye-Catching Motion for Your Displays 
‘i For 
Windows 
Counters 
Table 
Displays 
and 
anywhere 
an 
Unusual 
Live Effect 
is Desired. 





Fil the bow! with water, arrange greens or flowers, 
connect with any AC electric outlet. Immediately 
water cascades like a real fountain creating a touch 
of the outdoors to your indoor displays. Uses same 
water over again. 


REQUIRES NO PLUMBING—PLUGS INTO ANY 
OUTLET 


Flow of water adjustable by turning spray head at 
top. Ebony Black, rest Green, Cardinal Red and 
Light Gray Ceramic centerpieces . . . solid copper 
pans polished to a flaming lustre and finished with 
@ baked on clear enamel. Wipes clean with a damp 
cloth . . . no polishing. 


12 inch Turntable with Rotating Electric 
# as shown operates fountain while 
revolving. 


Send for Literature on our Complete Line 
of Pumps for Display Purpeses. 


JOSBERS INQUIRIES INVITED 


Gelber Company 


162 N. Clinton St Chicago 6, Ill 
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NEW DANISH STORE 

RELIES ON DISPLAY 

[Continued from page 50) 
good depth, and which give cccasion for 
larger displays of furniture and beds. It is, 
of course, a pity that these windows have 
not direct contact with the entrance to the 
store. But since they are used for house 
furnishings and kitchen equipment it doesn't 
matter so much, as these goods can be sold 
only to a very small degree on a direct 
buying impulse from the window. Another 
great! purpose these windows have is to 
establish contact between the hardware 
store on Raadhuspladsen and the new store 
on Vesterbrogade. While Otto Piper's re- 
tail departments were transferred from the 
corner of Raadhuspladsen and Jernbanegade 
to Vesterbrogade, the hardware store re- 
mained on account of the lack of space in 
the newly established property. Not until 
years to come, when Otto Piper’s old prop- 
erty ‘has been pulled down and a new build- 
ing erected, will there be room to move this 
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business in with the other. But already 
now, through advertisements and displays, 
one tries to get people used to the idea of 
considering the two stores as one. There- 
fore Otto Piper’s windows have a special 
value, situated as they are between the 
two stores. 

It will be‘ interesting to follow the growth 
and progress of this store. Situated as it 
is in the middle of the busiest thoroughfare 
in Copenhagen, with 12 per cent of the city’s 
population passing the windows every single 
day and night, one dares already to predict 
a success. 


American Model Form 
Adds To Line 
Hal 


Latimer, of American Model Form 
Company, Inc., 38 Greene street, New York 
City 13, announces the addition of a new 
group of misses and junior mannequins to 
the firm’s line. Twenty-four figures are 
included in the misses group, and 15 in that 
of juniors. 





| “TRADE PERSONALITIES No. 10! by 











A NATIVE OF NEW VORK, GEORGE 


VICE-PRESIDENT JAMES A. COLE COMPANY, NEW YORK CITY 


ENTERED THE DISPLAY FIELD 24 
YEARS AGO 2 AN ERRAND Boy. 


Fon THE PAST I8 YEARS 

HE HAS BEEN WITH 
COLE ANO WAS MADE 
VICE PRESIDENT ABOUT 
THREE YEARS AGO. 


Business 1s HIS MAIN 
INTEREST AND HEIS A 
SPORTS. ENTHUSIAST. 

FOR RELAXATION HE 
ENJOYS LATIN AMERICAN 

“MUSIC AND DANCING. 
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NEW YORK DISPLAY SCENE 

[Continued from page 2¢] 
but rather saucy expression and had obvi- 
ously just returned from a gambol in the 
meadow, judging from the casual sprig of 
leaves and grass aslant over the left eye. 
The facial features of both lambs were sug- 
gested with black yarn. 


Children’s colorful wooden tops seemed 


not only a logical but an imaginative display 


medium at Bonwit’s when used by Gene | 


Moore for pointing up “Fabulous wool skirts 
to whirl over petticoats . . . with news on 
top.” 

The tops, in the full range of bright 
colors, were hung by white strings at vary- 
ing heights to frame the mannequin wearing 
complementary separates in black, with a 
bright blue silk scarf casually draped over 
her arm for pleasing color contrast. 

In direct contrast to the children’s tops 
was a large red and blue metal top sus- 
pended off center and kept twirling by a 
concealed motor. 

Real cattails, which in themselves arouse 
nostalgia in most of us, grew in abundance 
as planted by Moore in the full stretch of 
Fifth avenue windows at Bonwit's in an- 
other series. “Suits as simple and elegant 
as gray can be” was the headline for the 
presentation. With cattails framing the 
mannequin, she wore a suit in gray which 
was combined with velvet collar and cuffs 
in black and accessories also in black. The 
floor was covered with earth and gave 
further reality to the scene. 

At McCreery’s the transcript of the win- 
dow copy was faithfully carried out by 
Display Director Walter Hazeltine in two 
window settings. Starting with the mes- 
sage, “Great sweater swipe of 1951 solved; 
‘Glamour’ pleads guilty” the build up con- 
tinued by depicting the mannequins on a 
police line-up wearing the versatile styles 


of the currently endorsed sweater fashions | 
plus the boldly placed routine identification 
| 


number. 


In sequence, the numbers were those on | 
the file sheet held by the accusing “hands | 
of the law” spaced across the foreground. | 
The hands were in white papier mache and | 


the file sheets were supported by black 
poling. On each file sheet was typed a de- 


tailed description of the individual “swipe” | 


with an accompanying photograph of the 
original inspiration, such as “junior turtle 
neck jersey blouse alias sweater . . . booked 
with accomplice, floating taffeta date skirt”. 
followed by such as “boat neck Basque— 
‘swiped’ from old French sailor”. The char- 
acteristic line-up was done in black with 
markings in white. 
Ruby Boylan Resigns 
Diana Position 

Ruby Boylan has resigned as display 
director for the Diana Stores Corporation, 
New York City, after four years with the 
firm. She has not made known her future 
plans, nor has her successor been announced. 

Prior to joining Diana Stores, she was 
with the mid-West division of Lerner Shops 
as display director, and before that was in 
charge of interior display for Younker 
Brothers, Des Moines. She has written a 
number of articles on various phases of dis- 
play, and has lectured on the subject at 
display clinics. 
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PRODUCED EXCLUSIVELY BY 
B. B. BUTLER MFG. CO., INC 


3432 NORTH AVONDALE AVE. 
CHICAGO 18, iLL. 





FLASHING STAR-LITES STAR-LITES 


DECORATIVE WINDOW AND INTERIOR LIGHTING DISPLAY 


Send for our illustrated literature and list of our distributors. 
JOBBERS INQUIRIES INVITED 


ART MODE MFG. CO., INC. t2a0KtiAR Ky. 
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ALL DESIGNS IN ROLLS 48 IN. WIDE, 25 FT. LONG....PER ROLL $4.40 


BUY THEM FROM YOUR DISPLAY MATERIALS SUPPLIER. 


ARS —ocen 
Red 


overlay 





THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. e  ROVERSFORD, PA. “a TERI Ss 














line Beads, Diamond Dust (Snow 
(in all sizes) 
Ch AMPI iON 
Wt 1h: Bronze Powders 
a for Silk Sereen and Display Work in All Finenesses 
2526 W. VAN BUREN st. Dept. o CHICAGO 12, ILLINOIS 


FOR ALL YOUR NEEDS IN 
Genuine Nontarnishable Metallics 
REGISTERED Silk Screen Liquid 


TRADE-MARK Glass Tinsels — Silver and Colors, Crystal- 
Gold-Copper-Aluminum-colored 
a. J 
Champion Bronze Powder & Paint Co. 
MAKERS OF THE FAMOUS "CHROME PAINTS" (simulated plate effect) AND "SPRAYON PRODUCTS” 
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TRICKS WITH TURNTABLES 


[Continued from page 48] 


it. In the overlapping portion candy stripe 
poles are fitted; they pierce it for support. 
These poles should be held at the bottom 
by another paper, cardboard, or piece of 
wood and some glue. The center post is 
striped by colored tape wound around it 
and the skirt on the bottom disk is a gay 
color, perhaps the same as the cone top. 
Various arrangements of two and _ three 
tiers may be made according to the effects 
desired. 

Division of a disk into two, three or four 
segments tends to focus attention on a 
smaller area to separate displays on the 
same turning top. A viewer may watch 
this display for a longer time to see what 
is hidden from view or to wait for a detail 
he may have missed. Many displaymen feel 
that with divisions of this sort the turn- 
table should stop at each section for a mo- 
ment and then quickly move to the next sec- 
tion. In most displays this is an unneces- 
sary addition of expense to the project 
as the same effect may be achieved without 
having the turntable stop. 

Display equipment made to hold such 
articles as cards, shoes, socks, and shirts 
may be quite easily combined with turn- 
tables. Individual pieces can be desig- 
nated or prices shown with small ticket 
holders, while large card holders can be 
used to dominate the moving merchandise 
with a brand or group name. 

Racks and stands made to hold a single 
specialized article can be placed in groups 
of two or more around the turntable top. 
Thus a maximum number of items can be 
displayed without producing a crowded 
effect. Typical examples would be different 
color shirts with their suggested ties, life- 
like ladies’ leg forms standing up, toe in, 
toe out, or sidewise, depending on what is 
to be emphasized. These can be placed in 
a single or multiple tier circular arrange- 
ment. Hosiery “examiners” may be used 
in the same way where color or sheerness 
is to be featured. Some other merchandise 
that can be similarly displayed on indivi- 
dual racks set in groups are gloves, bras- 
sieres, bags, watch bands, blouses, sweaters, 
shoes, small dolls and allied items. 

Circular stands and holders, though they 
are made to sit on a counter and be turned 
by prospective customers, can become a 
very effective motion display when placed 
on the center of a turntable top. Occasion- 
ally a little effort may be necessary to give 
this combination a_ finished appearance. 
Merchandise for which there is a standard 
circular rack available include belts, hose, 
handkerchiefs, scarves, flowers, buttons, 
saws, hats, umbrellas, and fishing rods, to 
mention only a few. 

A four-sided “Tack On” panel board 
displayer is available, equipped with cards 
for mounting small merchandise such as 
hardware items, cosmetics, pipes, photos, 
jewelry, pens, pencils, lighters and most 
items small and light enough to fit. The 
flexibility of this stand allows frequent 
easy changes, as new items may be featured 
by hanging them in place of the older ones 
and removing cards where new copy or 
background is needed. 

Mirrors can be highly effective in con- 
junction with turntables to create the il- 
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lusion of more motion. One single mirror 
in back of a turntable will do this. A recent 
promotional display for a single item con- 
sisted of a three-tier turntable with several 
samples on each shelf and a mirror in back 
of the whole structure. This created a 
feeling of depth and a fascinating, additional 
two-dimensional motion. Two mirrors in 
a “V”" form or three in a “U” form can 
produce even more interesting effects. In 
the “U” shape, where the display is close 
to the viewer, parallel sides give the illusion 
of infinite depth in both directions along 
with motion in opposite directions in each 
section. The small square or rectangular 
mirrors which are glued to a flexible back- 
ing material may be used for any of the 
above combinations and also in many curved 
forms such as semi-circular in back of 
the turntable, or circular on it. Where 
lights are available, a mirror’s reflectivity 
can be used to put extra emphasis on the 
moving display. 


There seems to be no limit to the number 
of artistic effects in turntable superstruc- 
tures. Very effective examples recently seen 
include merchandise suspended from a simple 
structure, wired into a built-up frame, also 
set on a shelf like small decorative pieces 
in a modern bookcase. These may be in 
different forms such as squared blocks set 
in modernistic combinations, curved, circular 
or even Christmas tree forms where mer- 
chandise is hung on the tree along with 
ornaments. Great care should be taken 
to have a balanced structure and equal 
distribution of weight as well as firmness. 

Without making a frame, artificial Christ- 
mas trees can be purchased in several heights 
and colors complete with a bucket in which 
the tree sets. This combination can be 
placed on the turntable disk and decorated 
on all sides. Merchandise can also be 
placed on the disk to show presents under 
the tree. If the turntable is equipped with 
a rotating electrical outlet, electric lights 
can be used with flame-proof artificial trees 
to give lighted motion. 


Displays not featuring merchandise may 
be used to increase the reputation of an 
establishment by attracting passers to some- 
thing unusual. For instance, a winter scene 
can be made using artificial snow and snow- 
flakes and the little props that have become 
available in variety stores for use as scenery 
with model railroads and under Christmas 
trees. These include houses, trees, fences, 
automobiles, lamp posts, people, animals, 
road signs and many other small pieces 
that are added each year. Small electric 
lights may be put in the houses to illumi- 
nate them. To give the appearance of 
small people skating on the pond, a turn- 
table with a circular mirror is used. The 
small figures are placed on the rotating 
mirror and the scenery is brought level 
with the mirror and blended around it. 
The scenery may have to be several inches 
above the floor level so that the pond ap- 
pears to ke in a natural pit with the land 
rising away from it. The houses and trees 
can be placed in the background on a small 
hill. 

No written material can begin to cover the 
thousands of possibilities involving easily 
made turntable adaptations, and the reader 
certainly will think of many variations of 
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ome | 
In stock for immediate delivery . . . 


No. 1917 SANTA CLAUS—Whimsical Santa Claus silk 
screened in four colors on heavy board with styrafoam 
trim . . . dowel — and circular plywood base 

. size, 40" H. x 28° W. x 10" D Each $8.95 
No. 1899 WIRE AND STYRAFOAM BEVELED CUBES— 
Practical gold wire cubes with curlyque designed bor- 
ders and beveled styrafoam pep 
x 24": medium—20" x 20"; sm. 


6" 
nested .. . (Glass Not lochoded). set of 3 $34. 95 


1916 WIRE SANTA IN BOX—Whimsica! Santa Claus 
Sith oo ae beard and trim perched atop a gold 
wire ag Fn gg box with Christmas decor . 
size, 43" H. x 10" W. x 10" D Each $12. 5 
No. 1932 MINIATURE CASE SLEIGH—A small rendi- 
tion of our giant sleigh . - excellent for case use 
. . « finished in gold .. . size, 22" L. x 15" H. x 
10°" D Each $8.95 


DOERR FS am 


DISPLAY DESIGNERS AND MANUFACTURERS e 
NEW YORK OFFICE AND DESIGN STUDIO, 


PORTSMOUTH, OHIO 


328 E. 34th STREET, MURRAY HILL 4-1864 











NEW STYLE WIGS 


With Adjustable Rubber or Buckram Foundaticns 
Attractive Mannequin Rubber Hands 


ACTION FORM CORP. 


25 East 27th Street New York 16, N. Y. 
MUrray Hill 3-8775 





EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 
Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


yee Migs. — Exporters 
36 W. 36th S NEW YORK 18, N.Y. 








the material in this article to fit his own 
purposes. A turntable may be used suc- 
cessfully in every display. Indeed, there 
are windows and counters that are never 
without them, as the displayman finds a way 
to capitalize on motion regardless of what 
is being featured at the particular time. 
Their stopping and selling value can be 
greatly increased by a bit of imaginative 
display. 








FLASHERS] 


Force attention and in- 
crease advertising value to any display. 


EL€craic ¢ 
3055 RIVER ROAD RIVER GROVE, ILL. 














PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 








STOP 
SUN 
FADING 


Original Manufacturers of 
HOLLYWOOD TRANSPARENT SHADES 


* BEST QUALITY (finest materials 
+ BEST WORKMANSHIP (expert craftsmen 
* BEST VALUE (priced for you 
*BEST PROTECTION 4+ VISIBILITY 


Hollywood Transparent Shades are made 
of extra heavy, treated acetate, 
Custom tailored to fit your windows. 
Easy to install. Easy to operate., 
Easy to maintain. The ultimate in 
Sun fading protection and crafts- 
manship. Join the thousands who 
display the Hollywood way. 


SEND FOR FREE BROCHURE 
TODAY 


Hollywood Transparency Shade Co. 
5917 Hollywood Boulevard 
Hollywood 28, Calif. 
HOLLYWOOD TRANSPARENCY SHADE CO. 
5917 Hollywood Boulevard 
Dept. D-2, Hollywood 28, California 


OR i csestctivins STORE_ 


ADDRESS__ . ve 


IY isartinatinicioicnis So. ae 














A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


| pated lighting problems of the future. 
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Displaying Modern Lamps 


By YASHA HEIFETZ 
The Heifetz Company, New York City 


HE nation-wide lamp design competi- 
ta which our company had the privi- 
lege of co-sponsoring with the Museum 
of Modern Art resulted in new exciting 


forms in lamps with performance based on 
the logical application of sound lighting 


| principles. 


The ten award winning lamps _ provide 
many practical lighting functions made pos- 
sible by ingenious technical devices and 
new applications of existing materials. The 
lamps not only solve a very considerable 
number of known lighting problems but 
some already contain the solutions to antici- 
While 
the jury selecting the winning lamps was 
primarily concerned with practicability, the 
esthetic qualities were deemed just as im- 
portant and in the final determination, the 
awards were given only where there was 
a happy marriage of design and function. 
Also of prime importance was a quality of 
versatility which the jury felt had to be 
present in any lamp chosen in order to be 
flexibly adaptable to the constant and daily 
improved changes in our manner of living. 
Thus the award winning lamps represent a 
new approach to lighting and an entirely 
new approach to portable lamp forms. 

that in planning 


It is logical, therefore, 


| exhibits and displays of the lamps the dis- 
| playman must find comparatively new forms 


Already there are 
throughout the country which have 
grappled with this question. These are the 
ones which participated in sponsoring the 
competition so that on the same day the 
lamps went on exhibit at the Museum of 
Modern Art the stores also had them for 
display and sale. Since distribution has 


and new approaches. 
stores 


—Above, Carson Pirie Scott & Co., Chicago, 

featured the award winning lamps in simple 

but dramatic displays, using only plain mod- 

ern shelves as props in order to focus full 

attention on the lamps . . . Right, Burdine's, 

Miami, showed the first prize winner with a 
chair and fabric for props— 


now been expanded to additional retail 
sources, the experiences learned from the 
sponsoring stores are useful as idea guides. 

A good objective is to dispel any idea 
that the lamps belong with any specific or 
particular “period” of furnishings. These 
are not lamps in the conventional sense; 
first and foremost they are dispensers of 
correct and versatile light. They have no 
period any more than indispensable water 
in the home has any period. The accent 
should be on lighting and the most effective 
display is the one that brings this point 
home sharply to the consumer. 

Also it should be kept in mind that no 
design is design in itself. Design is the 
pattern or contour or dimension that an 
object makes with space. Overlapping of 
one object with another creates only con- 
fusion. lamps especially need space 
because their whole concept is based on a 
relationship with space. 


These 
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Therefore settings must not be elaborate. 
Ingenuity is more effective. Neutral light 
backgrounds, preferably oyster white or 
pale gray are suggested and these should be 
solid colors free of any patterns. Back- 
ground materials can be wall panels or 
fabric or wallpaper so long as they are 
solid and neutral in color. One store used 
multi-colored abstract drawings as a back- 
ground and the result was a conglomeration 
of confusing lines, curves and angles. 

As for other props, these should be kept 
at a minimum and guided by how well they 
permit the lamps to “perform”. For ex- 
ample, the first prize winner is a_ table 
lamp that gives both decorative illumina- 
tion as well as reading light. A table, a 
chair and a book are sufficient props. The 
salesman can demonstrate how quickly and 
easily the lamp is transformed from a source 
of decorative illumination to a _ reading 
lamp. The consumer can actually see how 
the light first enhances a general area and 
then is switched to fall in correct concen- 
tration over the book on a chair. 

Another good display idea to highlight 
the multiplicity of lighting offered by the 
prize winning designs is to show the same 
lamp in its various positions by using two, 
three or more of the same model. The sec- 
ond prize winner is a good illustration. 
This is a lamp that can be set on the edge 
of a shelf or table, pinned on a wall or 
cornice or stood on a table. The shade can 
be turned face downward for direct light 
or turned up for indirect light. And in all 
these positions, the height is adjustable. A 
dramatic presentation of this lamp would 
require perhaps no more than a small area 


with a light backdrop to serve as a wall, | 
on one small section of which a board of | 


wood or other handy material is attached 


to simulate a shelf. Below, a table just | 


big enough to hold three lamps with ade- 
quate air space around each is sufficient. In 
this way the lamp can be shown in its 
many different positions and lighting quali- 


ties so the consumer gets a comprehensive | 


visual picture of the lamp for almost any 
room and any purpose. 
A unanimous experience of all the stores 


which have already carried the lamps is the | 


effectiveness of including in the display the 
actual design presentations which were sub- 
mitted by contestants to the museum com- 
petition. These presentations are master- 
ful works of technical, descriptive and 
artistic skill. Blown up to large size and 
mounted as panels they make unusually in- 
formative and impressive merchandising 
aids because they contain not only blue 
print drawings but description, materials 
used and lighting performance. Consumers 
read the copy and examine the blueprints; 
thus they are already equipped with some 
knowledge of the basic story before view- 
ing the lamps. 

Also important is a sufficient amount of 
passage in front of the special display so 
that there is proper perspective to emphasize 
the visual value of each lamp. A space of 
6 or 7 feet is adequate, although 10 or 12 
is better. Without this proper passage room 
the consumer is too close to the lamp and 
it loses its three-dimensional perspective. 

The sales staff must not be overlooked as 
part of the display and merchandising pic- 
ture. We must remember that there is no 
precedent for this kind of portable lighting 





DISPLAY WORLD 73 


add sparkle to your displays 


Here’s a sparkling fresh idea for window, backdrop or 
counter display. Sparkl-Tex combines a feeling of snowy 
crispness with eye-arresting glitter .. . sets off your display 
to best advantage. 

Shiny aluminum flakes in silver or a combination of 
silver-red-green are sprinkled on fireproofed cotton wadding 
— then baked on by special process. Sparkl-Tex has body 
for easy handling, accurate cutting. Its depth allows it to 
fall in soft, snow-blown contours. 

For store display, Sparkl-Tex is available in rolls 36 
inches wide and 12 or 48 yards long. Smaller sheets are also 
available attractively packaged for resale. For full infor- 
mation, prices and samples, write Dept. (9. 














SIGNS FOR EVERY NEED 
CHANGEABLE LETTER, NAME 
STRIP OR CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Acme catalog on directories and 
bulletin boards for department stores 
and menu boards for cafeterias. There 
is no obligation and no salesman will 


call. 
37 EAST 12™ STREET 
NEW YORK 3, N. Y. 


* {BULLETIN COMPANY| 
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—it’s as new to the salesman as to the aver- 
age consumer. A _ specialized briefing in- 
cluding demonstration and testing is strong- 


ly urged to familiarize the sales staff with 
the workings and activities of the lamps. 
e A fully coordinated display and merchan- 


| dising scheme requires a window showing 
T as well. Here again ingenuity rather than 
E e elaborate display is the keynote. Unlike 
the floor display, where some minimum 
room or corner setting can be used, the 


|_| window showing is best if it is bare of 
e anything except the lamps. For the back- 
ground, light colored wall panels should be 


used with the lamps themselves resting on 
simple bench or shelf-like arrangements. A 


R I G i D S$ E L F 5 TAN D l N G placard announcing the theme and _ high- 
ia 30 lights of the competition can be promi- 


nently positioned. In this way the con- 


sumer’s full attention is automatically 

| focused on the lamps with nothing else to 

| distract the eye. This is important because 

| the window display naturally has no sales- 

In vivid colors. and soft. fabric like finishes! | man to consult with the consumer or fill in 
| gaps for her. And, finally, the light source 


| should come from the lamps rather than 
FLEXCRAFT FLUTED PILASTERS poe SHADOW | from any window fixture and if two models 
ire age | of one or more lamps can be shown, each 
BOXES Bi BEVELED FRAMES bee PYLONS em | positioned differently to show versatility of 
| lighting, the total effect will be instructive 

SHELF UNITS — FLEXCRAFT PAPER! |and dramatic. , 

Many of the stores which participated in 
| co-sponsoring the competition arranged with 
Write today for complete information on these new, easy-to-use | | their own local museums to exhibit the 
: P | lamps. Wherever this was effected the 
display products. | success of the store display and sales was 
| considerably increased. The same idea is 
(THEYRE EASY ON YOUR BUDGET. TOO) | suggested for all stores wherever possible. 

It underscores the character and purpose 
! of the competition, lends additional pres- 
e tige to the project and is a fine merchan- 

dising aid. 

In addition it is suggested that the lamp 
Salesmen wanted in every state of the Union -— Good departments seek ways to make tie-ups with 
’ | special promotional efforts in related home 

furnishings sections within the stores. Fab- 

| rics, for example, are excellent tie-ins with 
the lamps. Also, since the lamps are marked 
by airiness of design, minimum space re- 
quirements and lack of bulk, they comple- 
| ment perfectly the functional airiness of 


| contemporary furniture. 
The consumer today has been made very 


aware of the importance of function as well 
A. G. Anderson, Owner as decoration in home furnishings. She 
wants things that do double duty and her 
258 IRVING STREET FRAMINGHAM, MASS mind is open and receptive to new trends 
which provide these needs for her. Thus 
there is a ready audience for the museum 
award lamps with their multiple lighting 


a Wi \ uses. It remains only for the displayman 

to find the most appropriate methods to tell 

RUSTIC DISPLAYS — POLES Y “ffectively the story of lighting and lamps 

SLABS — BRANCHES — BARK Wweniey Ge ie easned ty ne: actin of Modern Art 
competition. 


CEDAR ETC. ‘BIRCH AT HOME 


Easy Home Study course showing Burns Heads Display 
how to do every phase of window 
RW HG “PARKCRAFT" display work. Merchants, display For Turner Company 
i das cones Gin ee a le William H. Turner Company, Kokomo, 
- School founded in 1905. Ind., has announced the appointment of 
F RING as Employers: Free to you— Harry V. Burns, Jr., as display manager. 
Names of our Graduates. 
Write { . ia ai 
COMPANY, INC. rite for literature. 


Son Is B 
Phones: 9-6479 or 9-6103, Williamstown, N. J. \ THE KOESTER SCHOOL eS ae 


hee SAS 3710-12 N. Cicero Ave.. Chicago 41,Ill. 








rie a ‘ 
TN NET ANNI ANI tne eT RL ET EE 


commissions, and protected territory after first establish- 


ing yourself with us. 
































Marvin Grant, of Grant & Sons, Los An- 
geles, and Mrs. Grant announce the birth of 
a son. He has been named Jeffrey Wayne. 
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NEW: 


DISPLAY WORLD 


AMICO 
STREAM-O-LITE SET 


With 20 "STAR-LITES" 


Like a ribbon of tiny stars 


20 Lights on a straight line easily-handled string. Connector on end 
of each string allows additional attachments. 


STREAM-O.-LITES are equipped with the famous “PERMA-LITE" 
(Trade-Mark) LAMPS. If a lamp goes out, the others stay lit! NO 
transformer required. Genuine “PERMA-LITE” lamps are guar- 
anteed for five years burning during Christmas. 


Developed last year, STREAM-O-LITES won immediate success. Per- 
fect for Christmas Trees, Star-like effects, and many other decora- 





No. 20 Stream-O-Lite 


Write, wire or phone for samples. 


m—< 
a 


tive purposes, not only for Christmas, -— but for year-round occa- 
sions. Also available this year in colors. 


No. 20 with clear lamps, No. 20/C with colored lamps. 


ASSOCIATED MANUFACTURERS (0., Inc. 60 FEDERAL STREET - SAN FRANCISCO 7, CALIFORNIA 


Subsidiary of Noma Electric Corporation, N. Y. 


Phone — Garfield 1-1986 











More Attention! 


-- that’s what Tek wood-made displays 
get for your product! 


(Tekwood’s versatile, durable... low cost, too) 


What do you look for in a display 
material? 


Something that can meet your 
appearance and color requirements? 
That’s light ... strong... durable... 
easy to work ... hard to hurt? Yet low 
cost, too! 

That’s asking a lot all right — but 
TEKWOOD can answer every require- 
ment! 

Tekwood is a wood-and-paper sand- 
wich that has an astonishingly high 
strength-to-weight ratio. Won’t shatter 
or splinter. 


You can form Tekwood easily, even 
around a short radius. 


You can score and partially cut it 
(which makes it self-hinging ). You can 
die-cut it or emboss it. 


You can paint, print or lithograph 
it... without preliminary finishing. 


As for your special color require- 
ments, we can match any color you 
specify on orders of 50,000 square feet 
or more. 


Yes, all this ...and the price is right, 
too. 


Write for full details and pricestoday. 





NE W. / Ask us about 
WELDWOOD HARD BOARD 

... latest addition to the list of 
Weldwood products. 





UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 


Manufacturers of Tekwood and Weldwood® Plywood 
Tekwood is a patented product—U. S. Pat. No. 1997344. Trade-mark registered. 
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Spell Out Greater 


PROFITS 


WITH COLORFUL BARRON 
MOLDED STYRENE LETTERS 


eee 
For Department Identification 








3-inch or 4-inch letters permanently bonded to 
plastic panel make exceptionally legible and 
distinctive departmental signs. Panels easily 
adapted to light-box installation. 

eee 
Semi-Permanent Special Window Lettering 





These three-dimensional red, green or black let- 
ters can be firmly adhered to outside of window 
but can be removed when desired and re-used. 

eee 

Special Display Effects 

Glue them to showcards or displays or in per- 
manent locations on fixtures. Easy to apply — 
only 3 seconds required per character! The 
green and red letters are ideal for the holiday 
season! Ask your display supplier or sign com- 
pany about them, or write us. 

eee 

BARRON MOLDED STYRENE LETTERS 
5 sizes: 1°, 1%", 2°, 3”, 4” 


AE MM 


RED, GREEN, OR BLACK 


(1" also in yellow and blue—figures in silver) 


J.E. BARRON & ASSOCIATES 


110 Power Bidg., Cincinnati 2, Ohio 
(Or your sign or display supplier) 
Desirable Jobber Territories Open. Write for details. 
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John Ryan Appointed 
For Kann's New Store 

Charles A. Merrill, display director for 
S. Kann Sons Company, Washington, and 
Kann's-Virginia, announces the appointment 
of John Ryan as display manager for the 
latter store. He had formerly been assistant 
to Merrill; his successor has not been made 
known at this time. 

Big Display Background 
Of Flexible Mirrors 

For the premiere showing of “David and 
3athsheba” in New York City the Rivoli 
theatre used an enormous outdoor display 
in which giant figures from the picture 
appeared against a background containing 
1,500 square feet of flexible mirrors furn- 
ished by Parallel Mfg. Corporation, 15 
Spruce street, of the same city. The 
combined weight of the 170,000 mirror 
squares required totaled about 1,000 pounds ; 
colors used were gold, green, peach and 
blue. 

Circular Describes 
"Miroflex” 

Miroflex Products Company, Inc., 878 
3roadway, New York City 3, has prepared 
literature describing the firm's “Miroflex”. 
a sheet of small multiples of cut mirror 
adhered to a cloth backing by a patented 
process. Sold in 16 by 18-inch sheets, the 
display material bends to fit the contour of 
either flat or curved surfaces. 


Coleman Succeeds Malet 
At Luckey, Platt 

Formerly first assistant at The Kennedy 
Company, Boston, Frederick T. Coleman has 
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Dramatize your displays with 


Peanut Spots 


Operates on 110 Volt AC consuming but 6-8 volts, 
since it operates on a transformer. Cost of 
operating all day less than four cents. The life 
expectancy of the General Electric lamp is 1,000 
hours. Ideal for spot lighting smal! areas. 
Silver metallic finish. $15.00 ea. 


New England 
Decorators’ Supply Co. 


122 Kingston Street, Boston, Mass. 











joined Luckey, Platt & Co., Poughkeepsie, 
N. Y., as display manager. He succeeds 
A. W. Malet. who died a short time ago. 





—Store traffic clocked at 9,000 per day during the peak of last year's Christmas season is the 
record established by Podesto & Baldocchi, San Francisco florist firm, despite the store's 18-foot 
frontage. The company attributes the bulk of the traffic to word-of-mouth advertising caused 
by their interior display. They decorated rows of evergreen trees on each side of the store 
with garlands of twinkling lights, 20 to a string, to produce an effect of glimmering stars all 
over the store. They received so many customer requests for similar light strings that they 


were added to the Christmas line, along with tree decorations . . 


. (Photograph by courtesy 


of Associated Manufacturers Company, Inc., San Francisco) — 
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. . an Za —v Ou Smart New Plastic 
woiftedas Di a 


Your opportunity to buy direct from the factory and 

save money! All fixtures are brand new and superbly 

made. Manufacturer closing out stock because of 

defense production. Order your requirements today. 

No. L021P 
Ne. 10319 sae wae No. 10277 No. LD32P_ ~WINDOW CARD HOLDER $2.95 ea. 
pace Fel + No. LDI4P BRACELET DISPLAYER 1.95 eo. 
No. LD3SP NECKLACE DISPLAYER 2.95 ea. 
No. LD3IP 18” TEE STAND 2.95 ea. 
No. LD21P PLATEAU TABLE WITH GLASS 19.95 ea. 
No. LD27P BAG, HOSE, AND SHOE DISPLAYER 5.95 ea. 
ae ubeaP No. LD17P NOVELTY DISPLAYER 2.95 ea. 
UNGERIE DISPLAYER No. LD46P FOUR HIGH SHOE STAND 3.95 ea. 
= No. LD26P HOSE AND BAG DISPLAYER 3.95 ea. 
No. LD33P LINGERIE DISPLAYER -.. 2,95 ea. 
No. LD20P 15” PEDESTAL WITHOUT GLASS 2.95 ea. 
No. LDI8P 9 PEDESTAL WITHOUT GLASS 1.95 ec. 
No. (017? No. L046P No. LD76P No. LD36P CURLY Q SHOE REST 3.00 doz. 
NOVELTY DISPLAYER SHOE STAND HOSE ond BAG DISPLAYER 
se OTHER ITEMS AVAILABLE, WRITE FOR LISTING 


B) Send Your Order Direct to: 
~ KORRECT-WAY DISPLAYS 


Ne. L\D36P 


=e DIVISION 
Ne. 120° AMERICAN FIXTURE & MFG. CO. + 2300 LOCUST ST. + ST. LOUIS 3, MO. 
ELEVATION PEDESTAL ALL ITEMS OFFERED, SUBJECT TO PRIOR SALE 


PHOTO MURAL 
FABRIC 


The Perfect Display Background ' | 
for any season! . 


Yes, these colorful, photo-scenic reproductions are 
being used with outstanding success everywhere. The 
fine rayon crepe makes a perfect display background 
for any season or promotion. They may be cleaned 
and stored and used again and again. 


ONLY 11 PER PANEL 


No. 7— ARC de TRIOMPHE (Paris) Each panel 100" high, 42" wide 
Deep Blue or Brown 


S panels . . . $55 complete In addition to the scene illustrated, the following are available 
14 Diff t M | ‘re omens delivery: Stairway ie cues a a 
‘aris ustic Woodland ene lege Campus lack to 
itteren urais School), Nautical Summer Scene, Woodland with Brook, Garden 
Send today for new, complete Scene, The Acropolis (Greece), repiess Beach Scene, New 
I York Skyline, Cherry Bi ton, Snow Scene with 

cata og Road, Snow Scene, Winter Wonderland with Brook. 


DECORATIVE DISPLAYS 57-57 6ara st. Maspeth, L 1, N. Y. 


A PBLELILA ILLES STALE STB NS tit Reet 





tang 
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DEPENDABLE QUALITY 
For EXCELLENT RESULTS 


SAMPLES ON REQUEST 


National Card, Mat & Board Company 


4318 Corroll Avenue 
Chicago 24, Illinois 


11422 South Broadway 
Los Angeles 61, Calif. 





JACK FROST your windows’ 
his fall... and CHRISTMAS 
Rael AA Awe wehbe owe ; 


with #400 Qe 


GET CUSTOMERS IN 
A BUYING MOOD 4 em 





Enhance fall and wine dis- 
lays with +400 CRYST-L- 
CRaze. the shat base 
coating that can be applied 
to glass, metal or any non- 
erous surface. Just brush 


PTS. $1.75—QTS. $3.10—GAL. $10.90 
Orders $10 or more postpaid ios angeles 
FRY PLASTICS CO., 7826 S. Vermont, Calif. 


FRY PLASTICS CO., Dept. 01 , 
7826 So. Vermont, Los Angeles 44, Calif. 


Please send 
NAME___ 
STREET 


STORE 
CITY & STATE 





Get Ready for 
Santa Claus 


WITH 


General Display Corp. 


Our salesmen are now on their way to 
show you our completely new Christmas 
line, more beautiful than ever. 


Let us help you with your Christmas dis- 
play problems, and be sure you are ready 
for Santa Claus when he comes to town! 


y Flowers-Foliage \ 


GEN€RAL 
DISPLAY 


CORPORATION 
WEST Fi 














DISPLAY YOUR PRODUCT IN BRILLIANT 


SPARKLING eran yok sg such full-color transpar- 
encies and prints in quantity’ Rich shadows, 


clean highlights, precion fidelity. Used 
C 0 | R leading advertise “ 
BUY DIRECT- our laaetion'eis iesiincaised Satis- 
faction, fast service GUARANTEED. Write for 
WITH samples and prices. Color correction for ulti- 


AD-COLOR AL ROSE 
TRANSPARENCIES AND COLOR PRINTS 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 Per Column Inch — CASH WITH ORDER 











| play Manual of the 


Goods 
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CHRISTMAS INTERIORS 
[Continued from page 37] 


established a revolving, carousel-type setup 
as a cage for doves in the center of a barn- 
like unit of stalls which held the other 
animals. Cut-out Christmas trees and 
bundles of gift-wrapped packages were dis- 
played around the dove cage at the entrance 
to the “Animals’ Christmas Fair”. Appro- 
priate music was piped outside to the toy 
department as an inducement for visitors 
who paid a small fee to see the animals. 

In Pasadena, Calif., Santa held forth in a 
gingerbread domain at The Broadway. Next 
to the gingerbread throne stood a charming 
gingerbread house, topped with icing of 
white spun glass. Candy canes, tree orna- 
ments and big gingerbread figures on the 


| walls all gave a delightful air to this simple 


Santa throne-room designed by Thomas A. 
Accardo. 

Next month, when the major attractions 
should be out of the way as far as prepara- 
tions are concerned, we'll look at some of 
the “little” ideas, though many of them 
weren't small at all. Trim-the-tree shops, 
departmental signs, gift shops, etc., will 
come under our microscope to see how we 
can dress up the store and make some 
money in other than the “big” Christmas 


| departments. 


NRDGA Display Manual 
Ready For Release 


After some two years of preparation by 
23 retail and display authorities, the Dis- 
National Retail Dry 
Association is now ready in the 
form of a loose-leaf, cloth-covered book 
containing 206 pages. Sized 8% by Ill 
inches, the book has 217 photographs, five 
colored floor layouts, charts, diagrams and 
drawings. 

Every important display subject is cov- 
ered, according to the NRDGA, and _ the 
book contains additional material in the 
form of a classified directory of display 
materials and display manufacturers, as 
well as a glossary of display terms and 
equipment. A list of display courses and 
display clubs is provided, also. 

Copies of the book are priced at $7.50 
and can be had from the NRDGA at 100 
West 3lst street, New York City 1. 


$660 Offered In Awards 
For Stationery Displays 


A window display contest offering $660 
in cash prizes will be a feature of the four- 
teenth annual National Letter Writing Week 
scheduled for October 14-20. The contest 
is governed by simple rules: Writing paper 
must be shown in one or more store win- 
dow for three or more days during the week ; 
at least one of the official posters must be 
included in the display. Entry is made by 
sending a photograph of the window to the 
Paper Stationery and Tablet Manufacturers 
Association, 527 Fifth avenue, New York 
City, before November 9. Provisions are 
made for entries from four classifications ; 
these include department stores, variety 
chain stores, drug stores and stationers, and 
other retailers. Posters may be obtained 
from the address given above. 
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Full-Color Santa Claus 
Offered By Kennedy 

The House of Kennedy, Inc., 102 St. 
Clair avenue, Cleveland 13, has announced 
the development of a lithographed Santa 
Claus in full brilliant colors, mounted on 


65-point board with a sturdy double-wing 
collapsible easel. 

According to the manufacturer this jovial 
Santa is designed for a multitude of Christ- 
mas display uses, and makes a striking but 
inexpensive unit. The figure stands 53% 
inches high and can be folded neatly for 
easy storage. 

Display Contest Promotes 
Showing Of Handkerchiefs 

Handkerchief Promotions, Inc., 2 West 
46th street, New York City 19, is sponsor- 
ing a national display contest with $1,300 
in prizes for display managers and hand- 
kerchief buyers in department and chain 
stores. Full details can be had from the 
sponsor, but in brief the contest continues 
from October 1 through December 1 and 


displays must feature handkerchiefs as the | 
dominant element. A tie-in with Handker- | 
chief Week November 24-December I1— | 


is desirable but not necessary. 


Display Help Asked 
For Bond Drive 


In connection with the Defense Bond | 


campaign, which got under way on Labor 
Day and continues through October 27, 
the government is offering display and 
advertising material to aid retail stores in 
making the drive a success. Special posters 
can be had from local or state committees, 
or direct from the Advertising Division, 
U. SS. Treasury, Washington building, 
Washington, D. C. Prepared advertising 
is available from the same source. 


Leaves Siegel's, Detroit, 
For Albany Store 

Norman Earle is now with David’s, 
Albany, as display director. He had been 
in a similar position for several years with 
B. Siegel Company, Detroit. 
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BE AN EXPERT 


_ON BLACKLIGHT DISPLAYS! 


Send for Lawter's new booklet . . . "Glow- 
ing Displays". Learn how easy it is to 





use glowing paints and low cost black 


lights to create eye-compelling effects. 


To get your booklet, 
color cards, com- 


pete cost informe: yaeeee LAWTER CHEMICALS, INC. ------ 


tion and story on 
3560 Touhy Avenue Chicago 45, IMinois 


Lawter's "Free 

Color Service" for YES! ... MAKE ME A BLACKLIGHT EXPERT! 
planning glowing 
displays .. . 


MAIL THIS COUPON! 


NAME 
COMPANY——_______—_ 

TYPE OF BUSINESS-___— 

ADDRESS ani 





CiTY— 





TURN TABLES 


THAT ARE TIME-TESTED 
DEPENDABLE PERFORMERS 


Ruggedly constructed, heat-treated 
steel gearing resists wear indefi- 
nitely under continuous operation. 
Use of spiral gear drive affords 
smooth, effortless transmission of 
power from motor to revolving turn 
table. Reduction gears sealed in 
oil for quietness and efficiency. 


With A.C. 18-watt current consumption 

motor of balanced load capacity of 200 

8s . . Ibs.; 12" diamet i e 

Friction drives allows display to be ond © Sout beaey daly Gh epauaeed- wane 

sto ped ) et head or accidently and plug. Shipping weight 15 pounds. 

without damage to gearing or Speed 3 R.P.M. Overall height 5%”. 

motor. Precision built throughout. Electrical contacts for illumination avail- 
Finest ball bearing. able at additional cost. 


75 and 500 
d ity. 





Available in 


Model No. 500 $965 Loe 


Complete .......... Prices on request. 





Member NADI 


rR. CONE 


810 PENN AVE., PITTSBURGH 22, PA. 
































Visit 


“The House of Naturals” 


in New York for 


FALL & XMAS 


Showing of “Nature's Best"! 
IMPORTED AND DOMESTIC 
ORNAMENTS, TINSELS, 
GARLANDS 
IN FOIL AND GLASS 


From England, Occupied Germany, Italy 
and Occupied Japan 


FLAMEPROOF 
PRINCESS PINE AND HOLLY 


@ WREATHS e@ ROPINGS 
e@ TREES oe SPRAYS 


Write for price list 


DISPLAYS, INC. 
Manufacturers @ Importers @ Creofors 
43 W. 5éth St., near 5th Ave. 

New York City 19, N. Y. 


*U. S. Reg. Trade Mark. 

















SUNFAST 


DISPLAY PAPER 


FOUNDED 1844 

24 FADE-PROOF COLORS 
TWO WIDTHS 
107" and 92" 


Distributed exclusively by 
Display Jobbers 


Sample Swatches and Price List 
on request. 
Complete stocks in New York, 
Chicago, San Francisco 
Butler Houses. 


Address all inquiries to 


BUTLER PAPER NEW YORK 
CORPORATION 
247 Park Ave. Tel Plaza 3-7860 
New York City 17 
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JUST HOW WRONG 
CAN YOU GET? 


[Continued from page 52) 


| terior display. True, the shopper does have 
| more confidence in nationally advertised 
| brands, but since these brands are in most 
| cases available to a number of stores in 
| each community, then the dramatic presen- 
| tation of such brands by window display be- 
| comes all the more vital.) 


8. “As the large retailers show a growing 


| similarity in inventory, even to brands 
| carried, they have less in the way of dis- 


tinctive merchandise to show in their win- 


| dows. That tends to cut the retailer's in- 
| terest in his windows.” 


(This certainly seems to be muddled 


| thinking. As mentioned immediately above, 
| if a number of stores are carrying the 
| same or closely related merchandise, then 
| it becomes all the more necessary to give 
| it effective window display. The interest 
| of the retailer is focused all the more in- 
| tensively on his windows, rather than the 
reverse.) 
| 
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9, “The fabulous growth of the adver- 
tised brand, which now rules the merchan- 
dise roost, also reduces the need for win- 
dow shopping. The less reliability the shop- 
per can place in merchandise, the more 
window shopping —the more reliability the 
shopper can place in merchandise, the less 
window shopping.” 

(We believe this reasoning is fallacious, 
for regardless of the confidence people feel 
in a national brand they will still window 
shop for colors, patterns, styles, and similar 
features of the merchandise. Just because 
several stores in a community handle Hick- 
ok’s line of men’s jewelry, for example 
doesn’t mean that each store is going to 
show the same Hickok merchandise in its 
windows. There is always the sales mes- 
sage to tell; people expect it and will con- 
tinue to get it via the window. Let's not 
forget, too, that many stores like to identify 
themselves by window display as a source 
for nationally advertised goods; such dis- 
plays say, “We have the merchandise you 
saw advertised in Life or the Saturday 
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An AMERICAN WITH AN INTERNATIONAL He STUDIED AT THE TRAPHAGEN 
BACKGROUND, TOM WAS BORN IN COSTA RICA 


AND HAS LIVED IN BRAZIL, PORTUGALS AUSTRALIA OF DESIGN. AFTER SERVING AS ART 
(] 
5 


J 
y JOINED BONWIT TELLER AS 
/ 


TOM LEE, iINC., NEW YORK CITY 


7¢ 


SCHOOL AND THE NATIONAL ACADEMY 


DIRECTOR FOR AN ADVERTISING 
AGENCY, HE WENT WITH MACYS, 
NEW YORK CITY, AS AN ARTIST 
AND DISPLAY DESIGNER, AND LATER 


DISPLAY DIRECTOR. 

DURING THE WAR HE 
WAS A MAJOR WITH THE AIR 
CORPS AND THE OFFICE OF 
STRATEGIC SERVICES. AFTER 
DEMOBILIZATION HE JOINED 
THE NEW VORK OFFICE OF W.L. 
STENSGAARD & ASSOCIATES, INC. 

f AS VICE-PRESIDENT , RESIGNING 
LATER TO FORM HIS OWN FIRM 
& SPECIALIZING IN ALL FORMS OF 
MERCHANDISE PRESENTATION. 
HIS COMPANY SERVES AS 
DISPLAY CONSULTANT FOR A 
NUMBER OF WELL KNOWN 
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Evening Post or Good Housekeeping—come 
in!” Merchants are not foregoing the wise 
practice of displaying national brands in 
their windows, and the more confidence the 
customer feels in such brands the more 
smart merchants will stress the fact that 
they have them for sale.) 

10. “In some types of retail stores, win- 
dow displays were built around _loss- 
leaders, cut prices. When the chains dis- 
covered that this simply encouraged wom- 
en to window shop for bargains, they 
tended to drop loss-leader selling, prodded 
by Fair Trade. That, in turn, led to static 
window displays which hardly encourage 
window shopping.” 

(What chains have “static” window dis- 
play? Not those such as Penney’s, or 
Montgomery Ward, or Sears, to name but 
three of many. Or does the writer mean 
super-markets again? His phrase “the 
chains” covers a lot of ground and once 
more we protest against a generality being 
drawn from a non-specific statement.) 

11. “Men are doing more and more of 
the family buying. A good deal of the 
family buying done by men is under strict 
orders from the head of the family! That 
setup does not require, and in fact doesn’t 
even permit, window shopping. Some 
super-markets today report up to 28 per 
cent of their volume is bought by men. 
Drug chains also report a growing volume 
with men.” 

(Still again the Grey writer turns to 
the super-market and chain drug store and 
uses them as foundation for a statement 
which purports to apply to all retailing.) 

12. “The ‘Mass Technique’ of window 
display, used by some large retailers, in 
which actually scores of items are dis- 
played behind the glass window, while the 
window itself is plastered with streamers 
so the merchandise can scarcely be seen, 
practically discourages passersby from 
window shopping.” 

(Here the reference must be to some of 
the chain drug stores, tire shops and the 
like —but this is a trend? Like the poor, 
they are with us always. If their display 
practices haven't discouraged window 
shoppers after all these years, then they 
never will. As for “some large retailers” 
using this type of display, we would like 
to invite Grey to name one famous store 
which is guilty.) 

13. “A vast amount of shopping its done 
these days under a very strict time sched- 
ule. The shopper has just so many hours 
for shopping, sometimes less than an hour. 
There just isn’t as much time for window 
shopping as in yesteryear.” 

(Just why should there be less time for 
window shopping now than “yesteryear” 
— which word actually means last year, 
although the Grey writer apparently in- 
tends it to cover the indefinite past. <A 
man’s time for shopping during the busi- 
ness day is probably no more and no less 
than it ever was — during his lunch hour 
or before going home from work. But his 
time for night window shopping is still 
there for him as in the past. As for 
women, the American housewife — who 
does the bulk of the purchasing — today 
has more opportunities for leisurely win- 
dow shopping than at any time in the 
past. Her electric range, her deep freeze, 
her vacuum cleaner, her washer and ironer 
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SIGN and DISPLAYMAN 


INSTALL your displays—tack up signs— fasten mer- 
chandise — in less time — with less effort. Use HANSEN! 
Note these “plus” features: 

1. Self-contained. Hansen is a pletely self 
unit. Loaded, ready for instant, continual use. Reloaded in 
seconds. 

2. Easier Operation. Balanced design. Fits naturally in 
hand. Easier to grip and operate. 

3. Quicker Servicing. Take-up Jaw (exclusive Hansen fea- 
ture) opens and closes instantly for cleaning channel — in 
less than a minute! 

Weighs only 134 lbs. Fits pocket (when hold-down 
spring is used). Holds 140 staples (model T-3). Built 
for years of active service. nae 
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Demand the Oldest Name || 0" Faster, Easier 
in Electric Turntables! Cutout Work 


Use the 


*Poto-Sho | CUTAWL 





ELECTRIC TURNTABLES 


Your assurance of top performance, ROTO- 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
to 200 ibs. 18” table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available . 
Build-up fixtures too. 


e Cuts designs of any size 
@ No holes to bore 
@ Simple to operate 
Two-way electric outle permits novel, self-con- e Portable 
coukes chet tlle tain, Ws ronianiaen eer Write for FREE Catalog! 
te INTERNATIONAL REGISTER CO. 


window trim! 
ROTO - SHO 2622 W. Washington Blvd. 
Standard for the Dept. 91-W, Chicago 12, Ill. 


world! The action 
display-way to 


boost your sales. 
See your local jobber, or write us for complete y 
catalog of ROTO-PRODUCTSI! 
GENERAL DIE & STAMPING COMPANY 


hen deerme tnaranaea eon FOR ALL CUTOUT WORK 


MODEL 
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— these and other modern helpers ail add 
to her spare time. And a lot of these 


¢ 
€ At e) 7 women use that time for “comparison 


shopping” trips in which they meticulously 


\ al 
sore N inspect the window displays of the prin- 
< Wy/ ig: || cipal stores of the community.) 
) | 14. “Merchandise within the store was 


e efe really hidden some years ago. Or, if not 
Silt rt e Di n ified actually hidden, it most certainly was not 
g | on open visual display. Therefore, the 
merchandise that could not be either easily 
or attractively seen within the store almost 
had to be window-shopped. But today, 
self-service and_ self-selection make it 
absolutely necessary for the modern re- 
tailer to show the merchandise inside the 
store with all of the selling impact for- 
merly reserved for the window. The whole 
store, today, has become a window dis- 
Serw weiatialihe te . ese eas play. Interior shopping is beginning to 
dials ‘atdasinam Letters emediate de- take the place of window shopping. In the 

on yp Be oe ee ee a on food field this has already happened. 
displays. (We heartily agree with the statement 
@ FOUR SIZES @ THREE FINISHES | A that today it is necessary for the modern 
retailer to show his merchandise inside 


manufactured by 
the store with all of the selling impact 


COMBINATION PRODUCTS co. . possible. Many are doing exactly that by 


the added attention they are giving in- 


64-74 West 23rd Street » New York 10, N.Y. Fociggr aa 
terior display. But this is a complemen- 


tary link in the chain of selling, as are 
PAPIER Lowest Prices 


window display and other advertising, and 
IN OUR HISTORY 


is so recognized by store management. 
MAC HE ; Ours is on exciting and imagina- 


Interior display is not taking the place of 
tive new line of papier mache 


window display; it is simply coming into 
FO R M S forms that comes in FOUR differ- 
ent finishes . . . and all this at 


its own. So far as we know, not one de- 
the lowest prices in our history! 


A IRN erie re etapa Fonds wor sot 


in oes 
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partment store stepping up its interior dis- 
play program has done so by cutting down 
on its windows.) 

15. “In the planned shopping areas, 
leases commonly contain clauses delimit- 
ing window display. This tends to put 
window displays under wraps, to make 
them formal, stiff and quite uninteresting. 
That hardly encourages window shopping.” 

(This is going to come as a surprise to 
the patrons of a number of shopping cen- 
ters; they have been under the impression 
that the displays they have seen are any- 
thing but “stiff, formal, and quite uninter- 
esting”. Take, just as instances, the 
Chestnut Hill store of Wm. Filene’s Sons 
Company, whose main store is in Boston; 
or the Southtown store of Famous-Barr, 
St. Louis, and the new Clayton store of 
Kline’s, also of St. Louis.) 

16. “The whole trend of public inclina- 
tion in modern shopping is to encourage 
the retailer to help the shopper to get into 
the store fast, buy fast, get out fast. To 
encourage customers to get out fast, one 
super-market recently installed a conveyor 
belt to carry purchases to the auto! Years 
ago, retailers tried to slow down traffic 


REDIKUT LETTERS USE THE - it was assumed the slower customers 


Die Cut Cardboard Letters Opportunity Exchange walked around in the store, the more they 
Popular sizes, styles and colors. Write for For any WANT AD purpose: would buy. That may have been true at 
i It definitely isn’t true today. 


your samples and prices. Ask your Dealer. POSITION WANTED POSITION VACANT one time. de 
(And now it is the turn of the retailer 


THE REDIKUT LETTER CO. USED DISPLAY EQUIPMENT FOR SALE it is 
6519 West Blvd. Inglewood, Calif. REPRESENTATIVES WANTED to be surprised. After spending healthy 
on all forms of advertising, includ- 


$300 Per Column Inch — CASH WITH ORDER sums ; “youh 
ing window display, to get traffic into the 


DISPLAY MEN! — SAVE 60c ON EVERY BOX | : 

OF TACKER STAPLES!! store, now he is told that he is eager to 
We can supply you TACKER GUN STAPLES, any size, get the shopper out again as quickly as 
quamnty;: det Cie SAReen oan tne. See WINDOW DISPLAY possible. What about all the impulse 


any ) 
€, DUO-FAST, COMET, ARROW, HOTCHKISS, < 
CoM which these interior displays 


COMPO and other TACKER GUNS for only $1.50 per | M buying for ; 
bak et Si POSTE AID ereees te 0. 5.25) ae | ATERIAL were arranged? What merchant doesn't 
your order TODAY!! Satisfaction guaranteed or return! | ike ¢ sa le ia ae caivad 
RUDD STAPLING EQUIPMENT CO. BECKER SIGN SUPPLY CO. cope erat stare og “a phan 

462 Ohio Street St. Paul 7, Minn. | | 319-321 N. Paca St. Baltimore 1, Md. with the buying spirit becoming con 
' gious? But aside from this, the oniy part 
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ATTENTION JOBBERS: 
Write for prices and catalog photos of our com- 
plete line. 

CHOICE TERRITORIES 


still available if you inquire now about our profit- 
making jobber's set-up. 





Manufacturers 
GLAMOUR FORMS CO. new vor 2 ny. 
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of the Grey staement above that pertains 


to window display is “to help the shopper 

get into the store fast’. We believe that 

any merchant would rather see shoppers 

take their own sweet time to window shop 

the store and be pre-sold on the displayed s s 

merchandise before entering the store to For STREET or STORE Holiday Decorations 

make their purchases. The important goal 

is that the shopper actually enter the 

store; how long takes her to do so is LAU R E L R fe) P I N G 

unimportant.) Per yard 5 
17. “The gigantic increase in the per- 250 yards, per yard 14 

centage of women who work — with the 500 yards or over, per yard 12 


figure promising to reach 50 per cent 
shortly and in some areas and age groups | WwW H 1 T E Pp I N E R @] p { N G 
with as many as 65 per cent of young Per yard $ .16 


married women working — means _ less 250 
; : ards or over, per yar 
window shopping because it means less Y Bt oie lt tes d 14 


shopping time.” HEMLOCK ROPING 

(More women working means more fam- Per yard 1 
ily income, and many of these women 250 y d rs $ .16 
will be employed in shopping areas and yor 
thus be exposed more frequently to win- 
dow displays; some of them will actually Ss .°] U T H E R N w ! L D s M ! L A Xx 
have more time for window shopping than (F. O. B. Packing Plant in Ala.) 
if they were housewives and could devote Per 60 Ib. case (Covers 600 sq. ft.) $8.50 
only a part of one day a week to a shop- 5 cases or over, per case 7.50 
ping expedition.) Per half case 5.00 


Space limitations do not permit further These are Natural Fresh Cut Evergreens (Not Preserved), and should be 


discussion of the Grey brochure. In brief, erected soen- of wsieal 
the other three arguments were (a) that oF arrival. 


Saturday used to be a time for window EXPRESS SHIPMENTS ONLY. Order from this ad. 
shopping but is now part of a recreational Prompt shipments. Guaranteed Stock. 
week-end; (b) that shopping areas were 
formerly eee areas but now re- MOUNT AIRY 
quire time and effort to reach from resi- CAROLINA FOLIAGE C0 

dential sections, and (c) that drive-in * NORTH CAROLINA 
shopping is on the way. 


s or over, per yard 14 














In concluding, the Grey writer says: 
“We have not said that window displays 


are completely obsolete. We believe they : ; wR / 
4 he Seasational 


are going, going, but not gone.” 


And, very significantly, the brochure . VY 7] 
sums up by saying that the situation gives : \ | FO LD = X 
advertising still more responsibility. “The 3 ; Y 
selling that was formerly done by window GARMENT 
display must be done by advertising and i : : 
by more and better interior display.” f RACK 

We suggest that the writer of this bro- : ] 
chure come down from his ivory tower : | No. R365F 
and see just how far from dead window j 
display really is. Let him talk with store Folds compactly for storage, 
executives who have publicly acclaimed » ; folds flat for shipping. Eas- 
the power of window display, let him talk ; : ily assembled. Made of 
to buyers who have seen window display ‘ : et \ 1” tubing throughout. All 
move their goods when every other form ‘ : A 2 

-> chrome plated with black 


of advertising failed, let him learn at first é 
hand how leading stores are harnessing enamel center disks. Extend- 


window and interior display into one of i of ed hanging rails 5 ft. long. 
the strongest and most inexpensive selling ff : 23” between hanging rails 


teams ever known. Unless he is completely 50 
bigoted, surely then he will be convinced PAT. APPLIED FOR $42 


that window display is not on the road to : 
oblivion, but is growing every day in No. R365R—Same rack with 
power, prestige, and proven performance. rigid non-folding construction 

$32.50 


F.0.8. FACTORY ST. LOUIS, MO. 

















Lillian Greneker Names 
Sales Representatives 


The appointment of E. B. (Jack) Castle 

as sales representative has been made known ART R C0 - F N C 0 
by Eleanor Ward, vice-president of Lillian ® . ’ 
Greneker, Inc., New York City. He will } vy, ' ‘<eeniio 
cover Arkansas, Texas, Oklahoma and Lou- Sai On VENUE : PITTSBURGH, PENNA 
isiana, while L. L. Wilkins, his associate, MR. ART R. COHEN, ex 
will handle the line in Mississippi, Tennessee, 
Georgia, Florida and Alabama. 
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Arthur Brown & Bro’s. Encyclopedia 
of Art and Drawing supplies! 


* Silk Screen Materials 

* Artists Supplies 

* Drafting & Drawing Materials 
* Papers, Boards, Pads 

* Airbrushes & Compressors 

* Craft Materials & Plastics 

* Picture Frames 

and hundreds of other art essentials 





FREE . Write on your letterhead— 
® you’ll receive this valuable 


catalog at no charge. 





ARTHUR BROWN & BRO. In 
2 West 46th St. New York 19. N Y 











Elastic Petal Top Wigs 


(Trade Mark) 
Designed with rubber or buckram foundation 
and adjustable steel band to insure permanent 
fit. Guaranteed workmanship, backed by years 


of experience. Efficient service. Sold only 
through jobbers. 
Jobbers: Several good territories 


stilt open. Write for details. 


NU-SHOW DISPLAYS, INC. 
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New Button Cabinet 
Aids Display, Sales 


Bailey, Green & Elger, in cooperation 
with W. L. Stensgaard & Associates, Inc., 
Chicago, is sponsoring a button cabinet 
which promises to revolutionize button de- 
partments. Occupying less than 20 square 
feet, it allows for over 500 buttons to be 
openly displayed and for storage of over 
10,000 buttons in forward stock. In addi- 
tion to this, the cabinet has six important 
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features: (1) open assortment display with- 
out loss or theft; (2) the best readership 
angle for consumer attention; (3) easy 
identification of style, size, price; (4) “Slim- 
line” illumination; (5) wood finishes to 
match existing store furniture, and (6) top 
quality construction and detail. 

The buttons are openly displayed for cus- 
tomer convenience and self-selection. The 
buttons are easy to see, easy to find and 
easy to match with customer color or fabric 


sample. The top illumination is very dra- 








97 Sixth Ave., BArclay 7-8974, New York City 13 








PRICE CARD HOLDERS 


Cash Alarm Tills, Cone Twine 
Holders, Snap-In Tag Need- 
les, Window Trimmer’s Tool 

Write for Illustrated Price List 


Rudolf Orthwine Corp. 
418 W. 33rd St., New York 1 








LIBERAL ALLOWANCE 
For Your Old Mannequins 


Write us for complete details. 
REINERMANN FIXTURE CO. 
343-345 W. 4th St. Cincinnati 2, Ohio 











—Mold-Craft Company, Milwaukee, has introduced a new 22-inch size in a complete reindeer 
team, including eight antlered deer and "Rudolph, the Red-Nosed Reindeer". The outfit shown 
here has a total length of 16 feet. Other products of the company, pictured and described in 
literature available on request, include outdoor Christmas decorations such as deer, Santas, 


plaques, and the like, as well as figures for regular display use. 


All are of natural latex 


compound, finished in natural colors— 
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and the “Slimline” lighting provides 
color registration without distortion. 
buttons are firmly and easily fixed 
wire attachments to make theft or 
virtually impossible. The wires are 
drawn through the buttonhole or shank and 
then into a smart, modern perforated “Ma- 
sonite” board. This board on the face of 
the fixture is locked into place but is easily 
unlocked and drawn forward to for 
changing stock display with a minimum of 
time and effort. Style, number and _ price 
channels on the face of the fixture enable 
each button to be identified by style, size 
and price and instantly the sales- 
person the drawer location of rear stock 
to speed selling and service. 

The rear of the cabinet 
drawers mounted on metal guides for both 
bulk and carded buttons. There is a stock 
number identification card on the front of 
each drawer. Double-faced “Masonite” 
drawer dividers are adjustable and make 
instant style, number and _ size location 
easy. Top rear fluorescent lighting avoids 
“dark drawer” errors. 

The cabinet is 72 inches long, 40 inches 
wide and 24 inches deep. The chrome- 
supported, plastic-molded, “Slimline” tube 
front lighting and under-edge rear fluores- 
cent lighting fixtures are Underwriter ap- 
proved. Front display panels lock but are 
piano-hinged at the bottom and chain- 
stopped to permit easy display changes. 
The cabinet is available in five standard 
wood finishes, or special finish at a small 
extra cost. It is now on display at the 
Bailey, Green & Elger showrooms in New 
York City. 
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Scenic Wallpaper Mural 
Has Western Theme 

A striking hand-printed scenic 
mural of a cattle roundup is announced by 
the Geo. E. Watson Company, 417 South 
Wabash avenue, Chicago 5. Called “The 
Roundup”, it consists of seven 30-inch 
panels covering a wall space of 16 feet. 
The strips are 9 feet long with the highest 
portion of the design 40 inches. The first 
and last panels can be used on either end 
to lengthen the scene. 

Two distinct pictures may be composed 
for small areas if desired, or by simple 
matching the entire scene may be repeated. 


COMING UP! 


National Business Women’s 
Week 

National Sweater Week 

National Fire Prevention Week 

Columbus Day 

National Wine Week 

National Hat Week 

National Letter Writing Week 

National Posture Week 

Sweetest Day 

United Nations Day 

National Apple Week Oct. 

National Radio and Television 
Week Oct. 

National Pharmacy Week Oct. 

Girl Scout Week Oct. 

Hallowe’en 

American Art Week 

National Flower Week 

American Education Week 

Armistice Day 


Sept. 23-29 
Sept. 24-29 
Oct. 7-13 

Oct. 12 
Oct. 13-20 
Oct. 14-20 
Oct. 14-20 
Oct. 15-20 

Oct. 20 

Oct. 24 
25-Nov. 3 


28-Nov. 3 
28-Nov. 3 
28-Nov. 3 
Oct. 31 
Nov. 1-7 
Nov. 4-11 
Nov. 11-17 
Nev. 11 
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PROFITS 


AS DISTRIBUTOR FOR 


SPACEMASTER 
DISPLAY UNITS 


A typical 
customer personalized 
SPACEMAST ER display 


SPACEMASTER is the perfect answer to hundreds of display and exhibit prob- 
lems. In a jiffy, SPACEMASTER units are assembled into an attractive, durable 
and functional display. All SPACEMASTER units are interchangeable, allowing 
many combinations of different size and shape displays. SPACEMASTER is an 


ideai double-profit item for display and sign shops. . 


. big or small. Attractive 


distributor’s commission plus profit on personalizing your customer’s name and 


product. Get full details . . . 
SPACEMASTER lets 


MR. EXHIBITOR! + 
you display your product to best pos- §$ 
sible 7 

rock bottom cost. De- °¢ 

mand SPACEMAS- $ 

TERS to do your job! ° 
— 

* 

. 

i 

. 


advantage at 


eat 


197 WASHINGION AVENUE NORTH 
MINNEAPOLIS 1, uenasora 


MAIL COUPON NOW! 


no obligation. Rush coupon right away! 


To: Displaymasters, inc., 

127 Washington Ave. N., Minneapolis, Minn. 
Check whether: [] Distributor [] Exhibitor. RUSH 
full information on SPACEMASTER—the double profit 
maker! 


COMPANY... 
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CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. 


CHICAG(C 
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FOR THE FIRST TIME 
PENETRON 


CONTACT SPEAKER 


that attaches to the inside of show win- 
dows and transmits sound into the street 
—or placed on a table, counter, refrig- 
erator or other appliance will make it 
reproduce sound... . 


iS NOW OFFERED 


FOR SALE 


(until now it has only been rented) 


IT 1S BEING USED VERY SUCCESSFULLY 
IN NEW YORK CITY AT THIS TIME. 


ORDERS PLACED NOW WILL RECEIVE 
SPECIAL CONSIDERATION. 


DETAILS ON REQUEST. 


SPOT SALES, INC. 


51 E. 51st St., New York City 
Telephone Plaza 5-6772 New Youk City 




















FOIL AND PLAID PAPERS 


26” width — 50 and 100 ft. rolls. Also in Reams 
for immediate delivery. 


R. A. OHLHORST 


454 Broome Street 
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New Orleans Displays 

| Tie-In With Perfume 

| The Fashion Group of New Orleans will 

| present an extravaganza on November 19, 
called “Fete des Parfums”. Thirty-three 

leading perfume manufacturers will partici- 

pate, and fashions inspired by perfume and 

| designed by top French and American 

| couturiers will be shown. The mayor of 
New Orleans will proclaim “Fragrance 
Day” in honor of the extravaganza to be 

| held in the evening. 

During the day the leading stores of the 
| city will unveil windows and interior dis- 
| plays devoted to the “Fete des Parfums”. 

Lamp posts on Canal street will be dec- 
oratal with reproductions of perfume pack- 
| ages of the manufacturers who are par- 

ticipating. 

In the evening an extravaganza will be 
| presented to an audience of approximately 

1,000; it will be staged and produced by 

Tom Lee, Ltd., New York City. 


Mercury Vapor Floodlight 
For Outdoor Use 
Designed for exterior use where high in- 
| tensity, well concentrated light is required, 
the “Nepo” mercury vapor floodlight has 
several-new design features that recommend 
| it for many installations where this type of 
| illumination has never been used _ before. 
| Successful applications since the unit was 


first marketed in May include display light- | 
ing of store fronts, billboards and outdoor |} 
The unit is available with a wide | 
variety of brackets and pole and clamp | 
assemblies, so that it may he adapted to 


displays. 


any installation at any site. 
The unit has an 18-gauge polished “Alzak” 
aluminum reflector spun over the = glass 
| bowl by a patented process and permanently 
sealed to it to provide increased safety and 
permanent cleanliness of the reflector sur- 
face. The bowl is of outdoor crystal glass, 
with a stippled design that produces maxi- 
mum diffusion. The slipfitter and hood are 
of cast aluminum. The unit is permanently 
rustproof and weatherproof, and weighs 
| only 10 pounds. It is made by the Nepo 
Manufacturing Company, 527 South Wells 
| street, Chicago 7. 


| 


ELS ESOS LI) 
| European Trip 
For Kauffman 

Howard Kauffman, display manager for 
Yeager’s, Akron, is vacationing in Europe 
From this country he flew to Ireland and 
will go from there to England, France, and 
Holland, returning via KLM from Am- 
| sterdam. 
Meyercord Company 
Names McLaughlan 

The Meyercord Company, Chicago, has 
| appointed Jim McLaughlan to be in charge 
| of new products and displays, as of Oc- 
| tober 1. He had been advertising manager 
for the firm. 





| Southtown Store Display 
| Headed By Geiger 


Formerly in charge of display for the 
; Clayton, Mo., store of Famous-Barr Com- 
| pany, St. Louis, Clarence Geiger has been 
| made display manager for the beautiful 
| new Southtown branch of the same company 
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CHRISTMAS 
SPLENDOR 


BY 


HAMBERGER 


Our beautiful new line 
of Christmas decorations 
will spell Christmas 
Splendor in your win- 
dows. 


Make it a must to visit 
the Hamberger New 
York City showroom to 
see the finest in decora- 
tions before you buy. 


* 
DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 31st St., New York City | 
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Romanesque Mannequins 
Are Added To Line 


Busmen have nothing on John R. Foley, 
window display director of R. H. Macy & 
Co., New York City, when it comes to taking 
a holiday. He recently returned from a 
tour of Italy where he did a little old- 
fashioned scouting for ideas in the visual 
presentation of merchandise. From the 


wonders of ancient Italy he drew inspira- 
tion for a new mannequin. Once back in 
this country he conveyed his ideas to Mary 
Brosnan, who added a few ideas, of her 
own, and the result is a group of Roman- 
esque mannequins which will wear Macy's 
designed-in-Italy gowns, suits and frocks 
this fall. 

The new group combines ancient Rome 
with the modern spirit, and features a 
shell-like modelling of the classic Roman 
head, a unique mannequin treatment. The 
finish is antique bronze. The figures are 
available on an exclusive basis in cities 
throughout the country. 


United Nations Day 
Material Offered 


To aid in the observance of United Na- | 
tions Day on October 24 the American As- | 


sociation for the United Nations is ar- 
ranging to supply display and advertising 
material on request. The organization can 
be reached at 45 East 65th street, New York 
City. 


Art Letterers 
Is New Firm 

Operated by I. Medow and H. J. Allcock, 
Art Letterers has been opened at 267 West 
17th street, New York City 11, and will 
specialize in fine lettering, calligraphy, pres- 
entations, exhibitions and the like. Both 
principals were on the teaching staff of the 
Republic School of Lettering for the past 
five years. 
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EVERGREEN CHRISTMAS DECORATIONS 


For STREET or STORE Holiday Decorations 


EVERGREEN ROPING: Direct from the North Woods to your door — made 
of double Balsam in 100 foot rolls. 

10-12" over-all $6.50 per 100 ft. 

14-16" over-all 7.50 per 100 ft. 

Extra Heavy 8.50 per 100 ft. 


PLAIN WREATHS: Made of double Balsam, single face. 
18" over-all ... $0.95 36" over-all $2.95 
24" over-all 1.15 48" over-all 4.95 
30" over-all 2.35 60" over-all 5.50 


STARS &|DECORATED BALSAM WREATHS MADE TO ORDER 


Ask for our Complete Listing of Decorative Christmas Greens 
Shipments made from November | through December 15, 1951, freight or express 


TERMS: Cash or 50% deposit on C.O.D. shipments. Advise method of 
shipment desired. PRICES QUOTED ARE F. O.B., Minong, Wisconsin. 


WATSON DECORATING PRODUCTS, INC. 


(Manufacturer of Specialty Holiday Decor) 
P. O. BOX 116 — MINONG, WISC. 


PLACE ORDERS EARLY AVOID DELAY 





28 COLORS-RAYON HORSEHAIR YARN 


FOR MANNEQUIN & WIG TRADE 


COMPANY 


Suppliers of Rayon Yorn and Rayon Horsehair 








DEKADHESE 


The technical, plastic cement. Colorless, transparent, possessed with “wet 
bond" strength and dries into a tough, moistureproof film. Packaged in 
2-0z. bottles provided with brush applicator. 


1 doz. 2-0z. DEKADHESE with brush applicators and 
3 bottles of thinner $9.00, postpaid 


THE DECKER CORPORATION 


1220 Montrose Street Philadelphia, Pa. 
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THE NEW... G 


DISPLAY WORLD 


LIDE-O-MATIC 


GARMENT STEAMER 


Newest, Simplest, Quickest, Best Way 


To Press Your Garments 
Freshen Your Stock 


Portable — No installation cost —No dis- 
tilled water — Leaves no marks -- CLOTH 
TO CLOTH—No metal touches garment— 


Apply steam to garment 
_ON THE HANGER 


No. 51 GLIDE-O-MATIC 


$59.50 


Write today for free 29 page catalog just released 


THE FIXTURE MART, INC. 


Mannequins — Display Showcases — 


314 
Over 


: Fixtures 
W. Jackson Blvd., Chicago 6, Illinois 


1200 items in stock for your convenience. 

















RCS Photographic Blowups hold the atten- 
tion in six of Carson’, Pirie, Scott's (Chicago) 
outstanding windows. 

Write, wire or call for complete informa- 
tion and descriptive literature No. D9. 


RCS STUDIOS 


THE PHOTOMURAL 
123 NORTH WACKER DRIVE 


CENTER 


PHOTOGRAPHIC 


| BLOW- UPS 


are now ready to meet the 
increasing demand of Dis- 
playmen “round the world.” 


SENSATIONAL 
EYE-APPEAL AND 
SALES-APPEAL 


RCS PHOTOMURALS 


are tailored to fit YOUR specific needs . 
backgrounds, backdrops. counter display, 
floor displays, ete. 


(Div. of Rapid Copy Service, Inc.) 
OF AMERICA 
STATE 2-5977 CHICAGO 6 





| our Western states. 











CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Package of 50 . $ 7.65 
Lots of 100 13.80 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 
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‘OR a fall promotion of hats Del Le Sage, 

The Crescent, Spokane, ingeniously 

combined chapeaux for both men and 
women in a striking group of displays. 
Each window was masked top, sides and 
bottom by wallboard cut to form a shield- 
like opening almost the full size of the 
window. Sprays of fern were suspended 
across the top and down the sides. A man 
and woman stood in the center part below 
a banner reading “His” on one side and 
“Hers” on the other; copy in the center 
read, “A hat for Him, a hat for You! 
This fall your man must look nice, too!” 
On the woman's side of the display was a 
tall rattan displayer whose arms held men’s 
hats at different levels on wicker heads; on 
the man’s side this was repeated but with 
feminine millinery. 

.. . Down at Clark's, Texas City, Texas, 
Martin Harras displayed “Dan River” fab- 
rics for back to school. Different patterns 
of cloth extended from all sides of the 
window front, converging on a_ picture 
frame in the background; this frame held a 
“Little Red Schoolhouse” made of fabric. 

. To show vividly the fashion fea- 
tures in fur coats for the coming season, 
Tom Comerford, Lit Brothers, Philadelphia, 
suspended by gold roping a large piece of 
plate glass in a window containing five fur 
coats on forms and sketched in white out- 
line on the glass the figure of a woman 
wearing such a coat. Copy was lettered on 
the figure and coat at appropriate spots 
to call attention to the important features. 
The clarity of the glass prevented it from 
obstructing portions of the merchandise, and 
the result was a really informative window. 

A whole series of scarecrows took 
over the windows at Ellis Stone & Co., 
Durham, N. C., when Tom Watkins used 
them as the principal props in displays of 
merchandise ranging from women’s shoes, 
fabrics, men’s sports wear, to cloth coats. 
Floors were covered with loose straw, the 
same material that was wired into shape to 
make the scarecrows. 

... Up in Canada, the Calgary “Stam- 
pede” occupies the same place as “Frontier 
“Roundup” and the like in some of 
For the recent “Stam- 
Say Company, 


Days”, 


pede”, J. Reid, of Hudson's 
converted the store columns into semi-totem 
poles by painting features, hats, etc., on the 
posts and adding three-dimensional noses, 
ears, and the like. One post was an Indian, 
another a cowboy, one was a Mountie, 
and so on. Rough poles were grouped tee- 
pee fashion on various counters and served 
as displayers for souvenir items. 

.; . A clever little display prop to sym- 
bolize cold, air conditioning and the like 
was used by John D. Boben, Berks Prod- 
ucts Corporation, Reading, Pa., in a group 
of windows showing circulator fans; these 
penguins of expanded mesh _ paper, 
similar to the familiar paper Christmas 
bells and Valentine hearts. Flat when 
folded, the penguins open out to full three 
dimensions and are self-standing. 

A nice tribute was paid by Guy 


were 


————— eT 
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Malloy to the Texas State Florists Asso- 
ciation when members met in Dallas. «On 
the main floor of Neiman-Marcus he erected 

a dais on which stood a mannequin and USE THE INTEREST 
welcoming card; the dais was covered in 

green cloth and held flowers and _ foliage, AND EYE APPEAL 
while directly behind the mannequin was a | OF 
“tree” some 12 feet in height by i4 feet 
high, made of natural branches laden with 
ferns and bearing dozens of chrysanthe- 
mums. 

...A simple background treatment was 
employed by LaVern Estes at E. S. Levy 
& Co. Galveston, for different types of ‘i, 
autumn merchandise. A rather small rec- | 
tangle of cane — something like the seat REED d RATTAN 
of an old-fashioned chair — was suspended | an 
several feet from the floor by strings 
stretched from floor to ceiling, and each | p 
rectangle was background for a spray of | 
fall leaves and fruit. } 

... To dramatize electric razors, Arthur | 
3urke, Remington Rand, Inc., Bridgeport, | 
Cohn., took for his theme “Times change, | 
beards don’t . . . Modern living means | FOR 
modern shaving” and played up the idea 
with scenes of a 19th century barber shop, ARRESTING DISPLAY IN 
a Chinese barber shaving a customer in the 
street, an ancient Roman _ studying his WINDOWS AND INTERIORS 
beard in a mirror, and a man being shaved 
in Colonial times. 


... Used for an August fur sale by Jack 
Boghosse, Goldblatt Brothers, Chicago, | 
were giant snowflakes of rattan, done in | 
outline only. @ 


... The appeal of miniatures was one of 
the attractions of an exhibit display by 3 West 18th Street e New York 11, N. Y. e CHelsea 2-6264 
Edward Lamprich, Laclede Gas Company, 
St. Louis, not long ago when he made use 
of a model house with roof and _ interior 
walls of plastic to show how a modern gas 
furnace installation looks. Other miniature 
gas appliances were used in the house at 


ei et 








appropriate spots. 


New Service Is Offered 
Free-Lance Displaymen 

Allied Trimmers Association, 422 South 
Dearborn street, Chicago, has installed mod- 
ern offices at that address and is offering 
free-lance displaymen of the Chicago area 
personal secretarial phone service, mail 
service, and the use of its offices as a meet- > / ; 
ing place with customers. A small monthly \ ‘ Nationally known values in quality 
fee is charged. ; Santa Suits. Choose from: 

Red Book directory advertising coupled . ; : 

ith di ae s ra “eh “erage thie na > Suits, complete with red plush Santa cap with 
with direct mail advertising 1s expected to ; white plush trim and tipped with white pom 


provide more work for each member, on | pom; red plush coat with white plush trim 
and white plush belt with buckle; also shiny 


a rotation basis. Also available is a com- black leather-like leggings, 
plete over-night sign and price ticket service trimmed with white plush. $ 50 
at discount prices. Membership and business — ay Bove —— 59. 
cards are furnished, as well as a hospitali- Complete 2a sin 
zation insurance plan at no extra charge. - ' 

a ‘ ; age Corduroy Santa Flannel Santa 

D. J. Silverman, founder of Allied g Suits, Plush Trim Suits, Plush Trim 

mers Association, and executive of Davic ; 
Display Studios, says: “I believe that the Y $32.75 $10.50 
free-lance of yesterday, who worked on an 
erratic appointment schedule and who had 
to contract for his own work, is on the ; : ‘ White Wool Hair-Wig and Beard Set 
way out. Now under this collective system he See Yak Beard and Wig Set. 
of booking windows and all the advantages : 100% Nylon Beard and Wig Set 
of a central office, many lost working hours i 
will be eliminated, therefore raising the Member NADI 


free-lance’s income.” Moil Orders —— — ‘ , 
Plans are in work to extend membership Filled : j (5 

‘ izati ey Promptly [. : ° >. 

in the organization through local offices in 

major midwestern cities. R1N PENN AVE.. PITTSBURGH 22. PA. 


All Suits priced complete except for hair-wig 
and beard set. 
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STYROFOAM 


GIANT PANELS 
All Sizes Up to 
100"" Long — 24" Wide 
ALSO: A complete line of 
large and Small SNOW- 
MEN, REINDEER, CANES, 
etc. Write today for folder. 


PRODUCTS 
6415 N. CALIFORNIA AVE., CHICAGO 45, ILL. 








Toke Sun Shades for Example. Sun Shades 
have many imitations but none have all the out- 
standing qualities of the original. 
ber, it's these hidden features that protect 
your window displays against costly sun damage. 


FREE: Send for Samples Today! 
Store Name 

Per 

Address. 

City 








THE SUN SHADE CO. 


PALE Pe bee rice t7) Irvington 11. New Jersey 
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HE gold medal awarded each month in 

DISPLAY WORLD’s International 

Display Contest, which continues 
throughout 1951, has been presented to 
Chamberlins, Ltd., of Norwich, England, for 
the month of August. The winning display 
is one of 170 submitted in the contest during 
that period, and was received through the 
courtesy of The Wool Bureau, New York 
City. 

As can be seen in the photograph above, 
the window takes its theme from the show- 
“For the 1951’ Festival of Nor- 
Exhibition of 1851, 


card copy: 
wich, as for the Great 
there is no substitute for wool.” In the 
background was a line drawing of the 
famed Crystal Palace of a hundred years 
| ago. Superimposed on this are three figures 
| of- the period, made three dimensional by a 
slight amount of padding covered with 
woolens in different patterns to form their 
| apparel and the soldier's uniform. Lengths 
| of woolens are suspended neatly at each 
| side of the display, and are draped from the 
fixture at the right to cover the floor in the 
foreground. 
At the conclusion of August, 2,081 entries 
| had been received in the contest, coming 
| from all parts of the world and covering 
practically all types of merchandise or 
| services. As explained in previous issues, 
| the contest is open to any displayman or 
firm. It is not necessary to be a subscriber 





—This display by Chamberlins, Ltd., Norwich, 
England, has been awarded the gold medal 
for August. The building in the background 
represents the Crystal Palace, built for the 
1851 British Exposition. Against this are 
three cut-out figures of the period, made 
three-dimensional by actual woolen material— 
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English Display Wins Medal 


to DISPLAY WORLD in order to partici- 
pate. Entry is by means of one or more 
black and white photographs, preferably 8 
by 10 inches in size and unmounted. Any 
number of display photographs may be en- 
tered by an individual, in any or all of 
the 98 different classifications. 

The best entry received during a given 
month will receive the gold medal men- 
tioned above. At the conclusion of the con- 
test on December 15, 1951, a committee of 
impartial judges will select the three top 
displays in each merchandise or service 
classification; a gold medal and three points 
will go to the one picked as best, a silver 
medal and two points will be awarded for 
second prize, and third place will receive 
a bronze medal and one point. The indi- 
vidual who receives the greatest number of 
points for his entries will be awarded a 
handsome gold plaque suitably inscribed, 
while the runner-up will receive a plaque 
of silver and one of bronze will go to the 
person in third place. 

Top winner in the contest last year was 
Harold McLaren, The Bon Marche, Seattle, 
with Tom Comerford, Lit Brothers, Phila- 
delphia, carrying off second honors and 
Frederick Asmussen, The Myer Emporium, 
Melbourne, Australia, winning third place. 

Those receiving gold medal awards thus 
far during 1951 are as _ follows: these 
monthly awards do not count in the final 
judging of the contest: 

January, Clement Bradley, Carson Pirie 
Scott & Co., Chicago; February, E. L. 
Vollmer, Joseph Horne & Co., Pittsburgh; 
March, Russell C. Kehrt, Jenny's, Cincin- 
nati; April, Harold McLaren; May, George 
M. Allen, The Castner-Knott Company, 
Nashville; June, Dudley Pope, Davison’s, 
Atlanta, and July, Tom Comerford. 
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Simtex Mills Introduces 
New Display Units 

Simtex Mills, the world’s largest producer 
of tablecloths and division of the Simmons 
Company, stands to increase retail linen 
department sales by 17.2 percent wherever 
the company’s new retail display fixtures 
are installed, according to John Becker, ad- 
vertising manager. He states that more 
than two years of research by the company, 
its advertising agency, and the manufac- 
turers of the equipment have produced a 
three-unit fixture designed to meet the needs 
and limitations of tablecloth departments of 
any size and assure an increase in impulse 
buying. 

“In most stores tablecloths are displayed 
in a pile on a counter,” Becker further 
points out. “The customer makes a tedious 
selection by going through the cloths one 
by one, unfolding each and leaving a wake 
of rumpled stock for the salesperson to 
straighten out. To speed up this process 
and keep the cloths neat, the Simtex selling 
fixtures incorporate a string of from 20 to 
36 swinging arms, each of which displays 
a full half of a folded cloth in a freshly 
pressed condition. A selection is possible 
by merely flipping through the arms. Plastic 
shields are provided to slip over the cloths 
on the arms to hold them in place and pro 
tect against dust and handling.” 

The Merchandising Group, which tested 
the fixtures in actual use before they were 
adopted, termed this swinging arm display 
principle “a valuable contribution to better 
store display of tablecloths” and reported 
further that the Simtex fixture “attracts 
attention and stops store traffic, increases 
sales and creates impulse sales.” The in- 
crease in dollar sales per square foot is 
significant as each of the units is designed 
to occupy a minimum of floor space. 

The smallest, the post unit, is only 18 
inches long. (Each unit is approximately 
36 inches in height and width.) It has 
nine display arms and is suggested for use 
singly or in groups of four around a pillar 
for a maximum display of 36 tablecloths. 

The free-standing unit is 30 inches long 
and consists of 20 display arms extending 
from under a shelf sized to hold an actual 
place setting. This unit is suggested for 
effective use at either end of the stock table, 
or in pairs, placed back to back. 

The largest of the group is the drawer 
and bin unit, designed to be a complete 
“selling island” for the tablecloth depart- 
ment or elsewhere in the store. Six feet 
long, the unit includes 20 tablecloth display 
arms, a table setting shelf, four stock 
drawers and a total of 15 display bins. 

Of the stores pre-tested, including Stern 
Brothers, New York City, and Jordan Marsh 
Company, Boston, the most complete data 
on the effectiveness of the new selling aids 
came from R. H. White Company, Boston, 
and Woodward & Lothrop, Washington, 
where customer interviews were permitted. 
A summary of results in these stores 
showed that of 267 customers 214, or 85 
per cent, preferred to shop from the fixture. 
Of that number 84, or 31.5 per cent, came 
to buy, and 183 or 68.5 per cent were un- 
decided or definitely did not intend to buy. 
Significantly, of this negative group, 31, or 
17.2 per cent bought tablecloths from the 
Simtex selling fixture. “It's easier to see 
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THE “SHGNPRRESS” S251. 
POSTER MACHINE 
FEATURING: SPEED . . . SIMPLICITY . .. LOW OPERATING COST 
... LONG LIFE 


Used for over seventeen years by leading national chains. Many have from 50 to 500 or more in use. 
MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 








DISPLAY EQUIPMENT CO.: 


BOX U-144 


4 





ADRIAN, MICH. 








3520 WEST FULLERTON AVE. 





Parade Float Decorations! 


Immediate shipments made. 


Over 119 Beautiful Float Designs 


America's Most Complete Line of Float Decorations and Supplies. 


Catalog No. 51 of 119 Float Designs 
Sent Free Upon Request 


We manufacture our own beautiful float decorations! 


CHICAGO ARTIFICIAL FLOWER CO. 


ALbany 2-656! — Dickens 2-4155 


CHICAGO 47, ILL. 











PICTURES 


FOR ALL DECORATIVE PURPOSES 


Suitable for framing, labels, plaques, 
tip ons for display and advertising. 
izes Up to 22" x 28 
JOSEPH HOOVER & SONS CO. 


1270 Broadway New York City ! 





REPAIRS! 


made te 


MANNEQUIN WIGS! 


Horse-hair and novelty 
order west prices ° q8 made 


ESTELLE BOBIC K 


964 21ST STREET SAN PEORC 
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patterns and colors ... keeps cloths neater 
and cleaner . . . shows wider selection of 
cloths in one spot... 1 can shop without 

4 4 1 help of a salesperson . . . saves shopping 
(4 t Your Holiday Disp ays time” were among the reasons that cus- 

) tomers gave interviewers for their prefer- 
with ence of the new arm display over the regular 


aisle tables. 


Simtex selling fixtures will be marketed 
by Edinger-Wyckoff, 1410 Spruce street, 
Stroudsburg, Pa.; the firm will answer in- 


quiries, make and install the units. Fixtures 
are available in mahogany, oak, in special 
finishes to match store interiors, or blue- 
prints can be furnished for individual con- 
struction. 


Metallic balls, lucite, mirrors — almost 
every hard surface you use for 

window or interior displays —are a 
perfect surface for Dek-All! A wonderful 
way to send friendly, eye-catching 
personal “Merry Christmas" greetings neaaees 
to shoppers during the holiday season. Ground Is Broken 


Dek-All colors are free flowing, fast- | For New Factory 
drying, extremely durable, and can be 


Groundbreaking ceremonies for the new 
used for both o; ue and transparent | ..- ‘ . . t 
effects. _— a $750,000 factory and executive offices of the 


| ; : ' Bemiss-Jason Corporation, maker of na- 
Complete kits pal pd a dealers, tionally distributed corrugated paper spe- 
OF: S8RS CR OEt Dept. DW-4 cialties, were held this month at Redwood 
City, Calif. 

Leaders from both government and _ in- 
the American Crayon company dustry witnessed the symbolic turning of 
Sandusky, Oh New York mam the first shovelfuls of earth by President 
R. P. Bemiss and Vice-president W. E. 
Jason, who founded the firm at San Fran- 
cisco in 1934. Since then it has grown to 
MODU LE-MASTERS include sales offices and warehouses at Los 
Angeles and Chicago, and representatives 

OF throughout the country, all handling its 
e e corrugated bakery trays and bag liners, 
Space eee Ti me eee Design protective wrapping rolls, and colored dis- 


play papers. 
D E C A p Oo L E More than two acres of floor area will be 
= provided by the new plant. It zwill be used 
not only for the company’s own production 
A M Oo D U A ] RS but also for its increasing contract manu- 
- facturing on behalf of Eastern firms. Sales 


offices and a warehouse will be maintained 


IBITS at the company’s present location, 111 
S E L sinc Townsend street, San Francisco, after the 
new structure is finished late this year. 
Plans and designs for merchandise promotions, sales meetings, Transfer of Bemiss-Jason’s manufacturing 

: facilities and main offices will bring some 
exhibits, point-of-sale pieces, processed, lithographed, custom- 200 employes, their families and a million- 
hail it dollar annual payroll to Redwood City, 
ult units. which is about 26 miles south of San Fran- 


Created and distributed by ceano. Bi ahaa 


ADVERTISERS DISPLAYS & EXHIBITS || :or°s3sr“°e 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. A new backnee tor “Zymnecl”, 0 lame 
tive, is based on an unusual idea that is 
expected to win extra space in all kinds of 
drug store displays. The package is printed 
in three colors, with half a “Zymenol” bot- 
tle pictured on the front and back panels. 

: Christmas Greens When any 9" poses of the —. po 
7 are arranged side by side, a picture of the 
7. Attractive, Inexpensive complete bottle emerges. 


Comes in 100 foot rolls. Though designed primarily for display in 
— Se aa foe pond exterior . = — yok seygfior 3 pairs, the new packages can be used in 
and private buildings. : : one-unit displays. The design gives even 
10” to 12” yoann yg: ye wate and well sera a single package a novelty appeal. Besides 
14” to 16” diameter, per 100 fect ° serving as part of an_ unusual display 


Heavier one THs 30" quality, per 109 fai: Te eabokere EP arrangement, the new package promotes 
BALSAM =A — Hoy eta aw ae Beni product identification. According to R. 


$5.00 
All Prices F.0.B. La Crosse or North Woods Erickson, executive vice-president and gen- 


—. a bee a ae eral manager of the manufacturer, Otis E. 
Glidden & Co., Waukesha, Wis., national 


SEMSCH DISPLAY SERVICE advertising tells consumers to “look for the 


628 SO. 3rd STREET ILAB B. NELSON, Prop. package illustrating half a bottle”. 
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SEPTEMBER, 1926 


Members of the Pacific Coast Association 
of Display Men met in Seattle for a four- 


day convention. Fred A. Gross, Owl Drug 


Company, San Francisco, was elected presi- 
dent; other officers appointed were William 
Scharninghausen, Seattle, first vice-presi- 
dent; Ralph Pfister, Seattle, second vice- 
president; Ray Hering, Spokane, third vice- 
president, and E. Q. Wilson, San Francisco, 
secretary. 

Top awards in the large city classification 
of a display contest sponsored by Hickok 
were awarded to Clem Kieffer, Jr., Klein- 
hans Company, Buffalo, and Carl W. Ahl- 
roth, The May Company, Los Angeles. 

Ed Fraser, formerly display manager for 
Ernst Kern Company, Detroit, took a simi- 
lar position with The Union, Columbus 
Ohio. 

Among advertisers to the display field at 
this time were the following: J. R. Palm- 


enberg’s Sons, Inc., mannequins; Alex. | 
Hall Studios, Inc., decoratives; S. M. Hex- | 
ter & Co., Cleveland, fabrics; J. B. Timber- | 


lake & Sons, fixtures; Penn Novelty Com- | 


pany, motion display; Klee Display Fixture 
Company, fixtures; Newman Mfg. Company, 
bronze signs; International Clearing House, 
mannequins; Fine Arts Papier Mache Cor- 
poration, mache; Reflector & Illuminating 
Company, lighting systems; Frank Net- 
schert, Inc., decoratives ; 


Products Corporation, metal appliques. 


SEPTEMBER, 1941 


Sam Blum was named display director | 
for The Fair Store, Chicago, succeeding | 


Paul Wertz. Blum had been in a similar 
position with Gimbels and Bloomingdale's, 
New York City. Luke Maletich took over 
the Gimbels department following Blum's 
resignation. 

Life memberships were presented by the 
St. Louis Display Guild to Joseph Chad- 
wick, Famous-Barr Company; Glee R. 
Stocker, of the firm of the same name; 
Erwin Hiffman, Hiffman Display Adver- 
tising Company, and Syl Reiser, Garrison- 
Wagner Company. 

Ed Osterland, of Taylor's, was reelected 
president of the Cleveland Display Club. 

W. S. Klein was made display manager 
of Richards Department Store, Miami; he 
had been in charge of display for More- 
house-Martens Company, Columbus, Ohio. 

The Des Moines Advertising Club was 
addressed by R. C. Kash, DISPLAY 
WORLD, at a luncheon meeting. In the 
evening he spoke before 45 Des Moines 
displaymen at a meeting presided over by 
Max Berck, Frankel’s. 

I. Miller Shoe Company, New York City, 
appointed W. L. Wardrip to the position of 
display manager. He had been with Wil- 
liam Hahn & Co., Washington, for several 
years. 

Henry V. Gyllenswan, The Paris Com- 
pany, Salt Lake City, died of a heart attack. 
He had been display manager for the store 
for the past ten years. 
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The Sensational 








“FOLD -X" 
GARMENT 
RACK 


No. R365F 


Folds compactly for storage, 
folds flat for shipping. Eas- 
ily assembled. Made of 
1” tubing throughout. All 
chrome plated with black 
enamel center disks. Extend- 
ed hanging rails 5 ft. long. 
23” between hanging rails 


PAT. APPLIED FOR $4250 


No. R365R—Same rack with 
rigid non-folding construction 

$32.30 
F.0.8. FACTORY ST. LOUIS, MO. 


KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET 


SAN FRANCISCO, CALIFORNIA 


MR. WM. E. KEHOE, exclusive Korrect-Way distributor 








Seauticraft Im- | 
port Corporation, miniatures, and Paintex | 


of “eaquisile beauty 


always use 


Teyjel Reblen 











CHROME METAL 
MOLDINGS and FRAMES 


for every disp.ay and 
decorative need 
199 popular designs — durable, 
non-tarnishing. 
Write for style Rider. 
Jobber inquiries invited. 


IRVING BERLIN & CO. 
719 Eighth Avenue @ New York 19, N. Y. 














PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


ATTENTION — 
Suppliers to Display Builders 


Important d includi 


lop . g new, 
e “big-demand" products, necessitate ap- 
pointment of distributors for 


* MASK PRODUCTS 


in key territories 
Especially the new heavy-duty pressure-sensitive 
M/X CEMENT is bringing in direct orders by 
the score which we turn over to suppliers. 
Write NOW to 


3143 W. 33rd St. 
Mask Products Inc. Cleveland 9, O. 
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BOOST SALES with 


Reg. U.S. Pat. Off. 


TRANSPARENT SHADES 


Nation's leading stores use and recom- 
mend Infra Chem shades. None finer — 
lowest priced. Send for free samples 
and booklet. 


TRANSPARENT SHADE CO. 


501 N. FIGUEROA ST. 
LOS ANGELES, CALIF. 





Diamond Dust — Mica — Fiber Glass 

— Snow Branches — Wood Fiakes — 

Chips — Kubes Shells — Sand — 

Display Squares — Latest Christmas 
Colors 


and creators. 
Ask your job- 
KUT line or 


We are manufacturers 
Always something new. 
ber for our KEW BEE 
write direct if necessary. 
National Sawdust Co., Inc. 
65 N. 6th St., Brooklyn 11, N. Y. 


Please send me new 195! FREE catalog. 








Name 
Address 


City & State 
D.w 











Mubaiie 


151 WEST 18th STREET, NEW YORK II, N. Y. 


bet co. 


'nCORPORATES 
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Industrial Design 
In Display 


By BERNARD GLUKES 


(Bernard Glukes is one of the country’s 
foremost industrial designers. His work in 
the field of functional houseware design 
has caused much favorable comment and 
has marked a definite trend in the industry. 
In the early part of 1950 he was commis- 
sioned to apply his knowledge of industrial 
design to the display field. He has written 
the following article on the step-by-step 
process of applying industrial design in pro- 
ducing a basic construction unit for dis- 
play.—Ed.) 


HEN I was commissioned to design 
Ws: “all-purpose functional display 

fixture,” I immediately set myself to 
the task _of acquainting myself with the 
problems and requirements of the display 
field. 

Several months were spent interviewing 
display directors and jobbers and accumu- 
lating much interesting information. I 
quickly found that the never-ending demand 
upon the displayman to construct interior 
and window displays in rapid succession, 
year in and year out, and yet provide a 
fresh variety in tone with fashion, season 
merchandise imposes very rigid re- 
quirements upon the design of a basic dis- 
play unit. One jobber I interviewed ex- 
plained: “The rapidity with which the dis- 
playman must use his materials for new 
displays quickly exhausts the usefulness of 
most decorative display fixtures. His need 


today is for a versatile display unit that 


can give him all-season, all-year service.” 


The display manager of one of the larger 
department stores supplied this additional 
information: “The display tools used to- 
day fall into two classifications, the decora- 


—The H-like structure 
thinner walls so that the total 
weight for each 6-inch block is 
less than 3 ounces. Thus large 
display pieces can be built from 
the blocks and transported easily 
from display workshop to the 
window or interior where they 
will be used. Friction bond inter- 
locking insures permanency of the 
built-up piece for as long as de- 
sired, after which it can be torn 
down and the component parts 


permits 


used again— 


tive and the functional. While there are 
many new decorative ideas presented to us 
every month, we seldom see a really new 
functional innovation.” Another cautioned 
that “too many display fixtures are designed 
for too narrow a use and consequently 
spend most of their lives resting in the 
stock room instead of working on the sales 
floor or in a window.” 

My one man “Gallup poll” showed me 
that despite a wide variety of retail outlets 
calling for displays of different types and 
uses, a common denominator can be found 
in basic display needs. <As_ individuals 
differ among themselves, so does business 
differ; as individuals have needs in 
common, so does the display artist. To 
answer this basic display need the unit 
must be a tool with which to build, rather 
than a finished product. Its beauty must be 
complementary rather than dominant, and 
above all it must be functionally designed. 
To meet these requirements I decided to 
design a building block especially for dis- 
play use. 

My first consideration was the type of 
material to employed. Clear plastic 
seemed to be the ideal, all-around display 
medium. Having no dominating qualities 
of its own, this material would tend to 
take on the color and characteristics of the 
over-all display, making it adaptable to the 
majority of display situations. The one 
possible drawback to the use of plastic was 
the heat factor in store windows. There- 
fore a heat-resistant plastic product tested 
to withstand temperatures up to 212 degrees 
Fahrenheit was specified. 

Next to be considered was the shape and 


basic 


be 





so 
wn 
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In the rush and bustle of Christ- 
mas, you can't afford to overlook 
a single display idea . . . Before 
it's too late, reinforce your dis- 
lplay effort with this collection of 
outstanding 


CHRISTMAS DISPLAY PHOTOGRAPHS 


150 eye-stopping window and interior Christmas displays set by leading depart- 
ment stores in 1950 . . . Not reproductions—actual photos with complete color, 
setup and material descriptions . . . Get ‘em now and put them to work right 
away ... Use the convenient order blank at right.. 


RETAIL REPORTING BUREAU, 101 Fifth Ave., New York 3, N. Y. 


peatenpseteheciinas anata ai hoviatiinaliialimebenerscdoresinies 
We will bill you later.) 











(Do not send money now. 








C) Both packages at $25.00 plus postage 


C) 75 windows at $10.00 plus postage 
C) 75 interiors at $15.00 plus postage 


SSS SSS SSS SSS SSeS eeeeaeaeaaaaacan 
Please enter my order for: 


RETAIL REPORTING BUREAU 
C) Please send me more information. 


@®eeeoeee2®@ 
101 Fifth Avenue, New York 3, N. Y. 


Address—— 
City—— 








size of the block. I decided upon a 6-inch | 

square. Since 6 inches is the perfect multi- ° ate Peter. 
ple of the linear foot, these dimensions | if 

would facilitate the job of the display di- | 
rector who plans his displays in scale and = Ins 





would also mean that the block was per- our weuveries 


fectly modular in design. | f FALSE 
After deciding on the material and size of 
the block, the next problem was to devise . REPRESENTATION 
an interlocking system which would give 
the maximum in versatility and gripping 
strength. In order to achieve these goals I ‘ 
let nature take its course and _ followed and deliveries are being 
natural geometric law, which resulted in a | made of seamless display 
form ese a display v4 as old “9 nature | paper 
as the snowflake and the honeycomb. 
ggg ec ps ether peng inion you AY RAPED AS FYO R DE LER 
pee S, ; mG 2 I UR DEA 
will note the H-like structure, the inherent ‘ BULKTON SEAMLESS CAN'T SUPPLY 
strength of which makes it possible to re- ; P YOU 
duce the wall thickness and therefore the “ For your protection ORDER DIRECT 


weight of “DekoraBlok”, as the finished each carton of Bulkton Seamless 


27 is sealed with Bulkton tape. 


It has come to our atten- 
tion that some offerings 








ALL COLORS © 
IN STOCK 


product was named. The weight of but 
ounces per block makes possible the con- 
struction of large display pieces in the 
workshop and permits easy portability to 
the point of use. Light weight makes pos- 
sible the easy suspension of complete dis- 
play pieces from ceilings, walls, or pillars, 
using only thin wire. But most important, 
the combination of great structural strength 
and light weight with the friction-fit inter- 
locking system makes “DekoraBlok” a 
completely self-sufficient construction unit. 
Specifying its manufacture within a toler- 
ance of only one-hundredth of an inch in- 
sured a rigid friction bond interlocking to 
insure permanency of display. 

In order to provide another dimension to 
the block it was decided to use the center Large . : aes Small 
portion for a 1%-inch square opening. This : ° % , ; a : 
opening will receive a protruding portion Poinsettia NT al me : Poinsettia 
of any block and lock it in place, permit- ‘ 
ting use of the blocks as self-bases or as 
shelves. In addition, the opening can be | 
used to support a square rod and, by insert- 
ing a plug provided for the purpose, it can 


be converted to receive a %4-inch round | Plastic Reproductions 








dowel, making easy the assembly of racks 
of any desired length. Manufacturers and Original Designers 
In addition to the plug described above, 15 EAST SECOND STREET GArfield 5342 CINCINNATI 2, OHIO 


three links were designed to provide for the 
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Let PEG-BOARD Help You Sell 
More Merchandise This Christmas 


No matter what merchandise you sell, you can increase your sales this Christmas with Peg- 


Board displays. 


Peg-Board will help you sell more merchandise for several reasons. 
and Peg-Board fixtures, you show more merchandise to more people. 
selection of merchandise in a limited amount of display space. 


First, using Peg-Board 
You offer a wider 
Secondly, by using Peg-Board 


fixtures you present the merchandise in an orderly manner so that the customer can see 
everything you have to offer in a matter of minutes, and, each item can be easily and con- 
spicuously priced. Thirdly, Peg-Board is in itself a pleasing and decorative displayer and an 
attractive background. Moreover, Peg-Board can be repainted and used over and over again, 


thereby paying for itself many times over. 
window and interior displays. 
utility and genuine economy. 
Peg-Board displays. 


Ve" PEG-BOARD SHEETS — UNFRAMED AND UNFINISHED 


$2.85 

3.80 

9.6% 
x Ax 
14” Peg-Board is 
SPECIAL SIZ 


standard size sheet. 


smooth on both sides and has 3/16” 
Prices on special size sheets will be based on the price of the next larger | 


Plan now to use Peg-Board in your Christmas 
It is the ideal combination of pleasing decoration, practical 
Prove to yourself that you can sell more merchandise with 


$ 5.65 
6.70 


x 48” 
x 48” 
<a 10.10 
x 96” 13.45 


holes on 1” straight centers. 
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| The papers produce a 
| modern combed plywood effect through 
application of a special plastic compound 
to the paper surface, where it forms a per- 
manent coating. 

Three different stripes are offered : 
tone Groove”, in eight colors; 
Applique”, also in eight colors, and “Tex- 
turette”, in ten Detailed informa- 
tion will be sent on direct to the 
firm, 


| Week in Chicago. 


*“Mono- 


“Grooved 


colors. 
request 


Henderson Resigns 
Position At Best's 

The resignation of Fred Henderson as 
display manager of Best & Co., New York 
City, has been made known. He had held 
the position since 1938, except for three 
years spent in military service. Gilbert 
Squarey, first assistant, and acting display 
manager during Henderson's absence with 
the army, been promoted to fill the 


vacancy. 


has 


Chicago Cardboard Company 
Moves To New Plant 

The Chicago Cardboard Company, for 
many years located at 666 Washington 
boulevard, Chicago, is moving into a superb 
new plant at 1240 North Homan avenue. 
For some 50 years the firm has served 
artists, card writers, lithographers and 
others with “Crescent” boards and dis- 
plays. The facilities of the new plant will 
enable the to provide still better 
service. 


company 











PAINTED SHEETS: Quotations will be submitted on special colors and quantity purchases. | 


PACKING: 


order less than 5 sheets. 


Sheets are packed 5 per carton. 


A packing charge of $1.50 will be added to 


PRICES: All prices F.O.B. Chicago, St. Louis or Los Angeles plant. 
For Full Details, Write for Picture-Packed Broadside No. 13-D. 


GARRISON-WAGNER CO. 


2018 Washington Ave. 


St. Louis 3, Mo. 








fullest use of the blocks. One link joins 
two or more blocks side-by-side in abutting 
position; another link joins two or more 
blocks end-to-end in an open pattern, and 
still another link joins two or more blocks 
at 60 degree angles, making possible the 
construction of hexagonal pillars, screens 
or lattice-work to any desired height. 

Function and beauty go hand-in-hand in 
modern industrial design and “DekoraBlok” 
was designed with the maximum of function 
in mind. However, judging from the field 
tests conducted by the manufacturer, Mold- 
kraft Products, of Van Nuys, Calif. dis- 
playmen will easily find innumerable ways 
of using it for decorative purposes. 

It is my considered opinion that the near 
future will bring a trend in the display in- 
dustry similar to that in other fields: 


Through the increasing use of industrial 
design, a new beauty will find its way into 
the nation’s store and window displays .. . 
stemming from creative artistry 
through functionalism. Tomorrow the manu- 
facturer of display material will concern 
himself more with the design and production 
of functional tools with which the display- 
man can produce displays that are both in- 
dividual and refreshing. 


a beauty 


Good Response Reported 
To "Grooved Grains” 


Gustave Rubner, Inc., Broadway, 
New York City, reports a good reception 
from the display field for the decorative 
papers called “Grooved Grains” which were 
formally introduced at Display Market 


5925 


| Your Fall and Xmas Displays will 
Look Smarter —Livelier with 
PLASTIC TOPS 


(Patent Pending) 


PLASTIC TOPS give a distinctive “*dressed-up™ 
appearance to men's clothing and furnishings. 


. they fit all regular 


Just slip them on . 
In maroon—gold— 


shirt and clothing forms. 
white—bronze—black. 
Write us NOW for your free sample! 


McGOWEN PLASTICS 
P. O. Box 2021 Lansing 11, Michigan 
JOBBER'S INQUIRIES INVITED 
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YULE CARD HISTORY 
LContinued from page 54) 


ings on Christmas cards did not occur until 


the 1930’s but its hold on the tastes and 
imaginations of Americans has become more 
secure in each succeeding year. 


John Horsley’s art was a far cry from | 


today’s fine Christmas card paintings, but 
he started a cycle which a hundred years 
later was to bring fine art into high favor 
on Christmas cards. An American shopping 
ior cards may select, for instance, a painting 


called “Snow Under the Arch” by another | 
Royal Academy member, Winston Churchill, 
Britain's war-time prime minister and famed | 
amateur artist. Or he might choose Peter | 


Hurd’s “One Night in Winter” or “Grand- 
ma” Moses’ “The White Church” or “The 
Nativity” by Alexander Ross. 

These, and others by more than a score of 
contemporary American, English, French 
and Canadian artists may be found among 
the fine art reproduced by the Hallmark 
greeting card company, a Kansas City firm 
whose efforts have resulted in a vast new 
reservoir of Christmas paintings. Today 
there is not only a resurgence of fine art on 
Christmas cards, there is also among artists 
an almost universal revival of interest in 
Christmas and all the traditions and sym- 
bolisms associated with the festival. 

In 1949 when the Hallmark firm spon- 
sored an international art competition for 
paintings of Christmas — the Hallmark Art 
award — nearly 10,000 French and Amer- 
ican artists submitted canvases. Seventy 
of the winning paintings went on a tour of 
American art museums and many are re- 
produced on Christmas cards. 

In past years, Hallmark has reproduced 
such widely varying Christmas art as El 


Greco’s “The Annunciation”, Salvator Dali’s | 


“Three Wise Men”, Van Gogh’s “Vegetable 


Garden”, and works of Renoir, Cezanne, | 
Picasso, Monet, Max Weber, Georgia | 


O'Keefe and many others, classic and mod- 
ern. Last year, in addition to Winston 


Churchill, “Grandma” Moses, Peter Hurd | 


and Alexander Ross, other well known artists 
represented with Christmas work were Mar- 
cel Vertes, Richard Koppe, Henry McFee, 
Jacques Maroger, Harold Stevens, Lily 
Cushing and many others. 

Whether Christmas card art in the future 
will swing toward reproduction of religious 
art of the Renaissance, the masters of nine- 
teenth-century impressionism, or the mod- 
ern interpretations of contemporary artists, 
it is almost sure to continue. That is not 
to say that Santa Claus, holly wreaths, 
candles, bells and Yule logs will be aban- 
doned as Christmas card illustrations. They 
are age-old symbols as warm and appealing 
today as a hundred years ago. But fine art 
for Christmas has found a response so loud 
and clear all over the country that it prom- 
ises to grow and grow. Henry Cole defi- 
nitely started something. 


Frank Pallotta 
ls Promoted 

Publicity director is the new title of Frank 
L. Pallotta, of Rich's, Atlanta. For the 
past year he had served the store as assist- 
ant publicity director, and for three years 
prior to that time had been visual merchan- 
dising director. 


so 
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NEED HANGERS? 


GET IN TOUCH WITH STEMPLER 
FOR ALL TYPES AND STYLES 
PROMPT DELIVERY 


WRITE FOR PRICES AND PARTICULARS 


ainty Slemplet E Gons Ine. 


28 NORFOLK “ST., NEW YORK 2, 





+ + + + tt Ot Oe OF 








Sates 
‘ Merchandise Display 


Pehaae Steps—MD-3 
“ For a special display treat- 
* ment, use 3-step display units. 
beset ts 4 All steps rise 6" apart. Curved 
Reali) steps measure I!" x 10" to 6" at 
. narrowest point. Straight steps 

e measure 10" x 9”. 
3-PIECE SET INCLUDES: 

lg So /: f g W): MDR-3, Right Curve... $22.50 
‘Oo 13ts n ire MDL.-3, Left Curve 22.50 
P 4 MDS-3, Straight 16.50 


See Your Jobber or Write: Complete $59.50 
Also sold in separate units 


Te Harry € st c 5219 Centre Avenue, Pittsburgh 32, Pa. 




















WOOD LETTERS 


FOR ALL PURPOSES 


MAKE YOUR OWN 
DIRECTORY AND 
POSTER PANELS —-—— — 
With our Large Variety of Sizes Sturdy Low Cost Oscillator 

Aad Lanter Siyme for Cardboard Animation 


963 Lake Drive, $.€. @ Inexpensive back-and-forth motion. 
DisPLAY CRAFT GRAND RAPIDS 6, MICH. @ Simple to use! Just drop into cardboard 
“ pocket or flap. 
@ Factory set for many different arcs of travel. 
@ 10 standard speeds. 4 and 10 RPM in stock. 
@ Small. Compact. Light Weight. Sturdy. 
@ Dependable synchronous motor. 


@ Can be synchronized with one or two or 
r i a more chaser light actions. 
Pp q i | _ me Sample unit just $6.75 
. S o Check with order please. 











One of many low-priced products for animation 
FLEXIBLE CLASS MIRRORS made by 


Perfect for Permanent Displays GALE DOROTHEA 


: Elmhurst, Long Island, N. Y. 
Inexpensive for Temporary Displays 





PARALLEL MFG. CORP 
15 SPRUCE ST. N.Y. 38 N.Y 








®@ PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS @ 
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Opportunity Exchange 








DISPLAY MANAGER 
AVAILABLE 


Recently completed 4 years 
successful employment in com- 
plete charge of display dept. 
for large New York firm. Ex- 
perienced in design, construc- 
tion and installation of both 
interior and exterior displays. 
Free lance or permanent posi- 
tion desired. Excellent ref- 
erences. 
Address Box 908 


Care of DISPLAY WORLD 








CLOSE-OUT 
Metallic Foil Bows 
(In Gold Only) 


$2.00 doz 
long, 16” wide $3.00 doz. 
All orders F.O. B. Brooklyn 


ROSEWAY DISPLAY 


715 Broadway 
Brooklyn 6, N. Y. 


26” long, 14” wide 
32” 


SALESMEN WANTED 


YOU can now Increase Your Income with PLUS DOL- 
LARS during the next four months by selling retail stores 
FREDERICK INTERNATIONAL Nativity sets; Rein- 
deer, including “RUDOLPH”; and Other Spectacular 
Christmas Displays. 


Past records prove such men as H. F. Goldberger of 
Miami made $1,837.00 last year without interfering with 
his regular line. 


Write TODAY, submitting background and your territory. 
If territory |is open, details will be promptly sent you. 


YOU can't afford to miss this opportunity ! 


WRITE TODAY! 


FREDERICK INTERNATIONAL, INC. 


316 E. Silver Spring Drive 
Milwaukee 11, Wisconsin 


WANTED 


Line-O-Scribe machine for 14” 
x 22” card. Good condition, in 
or near New York area for 
inspection. Write: 


Norco Products Mfg. 
Co. 


Dept. X 392 Bleecker St. 
New York 14, N. Y. 














WANTED!!! Thoroughly ex- 
perienced window trimmer and 
show card man to work in 
junior dept. store, town of 
10,000 population, mid-west. 
Good quality store, with com- 
plete display department and 
equipment, including Cutawls, 
process equipment, and manne- 
quins. Wonderful working 
conditions, and modern town 
in which to live. Top salary 
to good man. Interview will 
be arranged. Address Box 903, 
Care of DISPLAY WORLD 








LUCRATIVE TERRITORIES 

OPEN FOR TOP SALESMEN 

INTERESTED IN EARNING 

BIG MONEY 

Sunny season means easy sales of 
INFRA-CHEM Transparent Shades 
to storekeepers, factories and 
homes. Leading company in the 
field supports your effort with na- 
tional advertising in trade publica 
tions 


TRANSPARENT SHADE CO. 
501 N. Figueroa Street 
Los Angeles 12, Calif. 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 


SALES REPRESENTATIVE 


Outstanding and long established NOVELTY CONCERN 
has an opening for an experienced and well liked Sales 


Representative to cover the 


MIDWESTERN STATES 


Our line is important to all leading department and 


specialty stores. 


Reply in your own handwriting, with full details and 


references, to: 


ADDRESS BOX 904 


Care of DISPLAY WORLD 





° e 

Window Trimmer 
A new department store with- 
in the New York metropolitan 
area, wants man capable of 
taking charge complete store 
windows and departmental 
displays. This store now in 
the stages of completion to be 
ready for Christmas business. 
Men's, women’s and children’s 
ready to wear and smallwares. 
Enclose photo. Replies confi- 
dential. 


ddress Box 905 


Care of DISPLAY WORLD 














SALESMEN 


Well known mannequin wig 
and accessory manufacturer 
wants salesmen for South, 
West Coast and Midwest. 


20 per cent commission. Ex- 
cellent money maker. No ob- 
jection to non-conflicting lines. 


Address Box 6BA 
Care of DISPLAY WORLD 











For Sale — Half Original Cost 
CHRISTMAS DAY ABOUT 1920 
As observed by Typical American Family 


Diorama 9 feet long, 4% feet high and 3% feet high and 3% feet 
deep—all principal figures animated—adults about 30 inches tall 


—costumes actual styles of period—Grandma and Grandpa arrive 


to join family group, as children test new toys, lovers enjoy 
mistletoe, etc. Lights, motors, decorations included. Suitable 
either for window or lobby. Details and terms: 


T. P. SMITH, BREVOORT SAVINGS BANK 


447 86th STREET, BROOKLYN 9, N. Y. 








SALESMEN!! 


Well established window and 
interior display concern needs 
additional men for East, 
South, West and Mid-West 
territories. House accounts 
assigned to those competent. 
Non-conflicting lines unobjec- 
tionable. Write of yourself 


comprehensively. 


Address Box 906 


Care of DISPLAY WORLD 
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WANTED 
ONE AGGRESSIVE 
SALESMAN 


for each of the following terri- 
tories : Chicago-Wisconsin area; 
and the New Orleans-Delta 
area. Contact us by wire. No 
objection to non-conflicting 
lines. 


Doerr and Associates 
Portsmouth, Ohio 








SALESMEN 
Make Big Money! 


Some territories still open for 
aggressive men with contacts 
among department, chain and 
specialty shops to sell our 
PLASTIC DISPLAY HAND 
for Gloves, Jewelry, etc. 
High commissions. Write at 
once for complete details. 


HANDIFORM 
PLASTIC CORP. 


11 W. 42 St., New York, N.Y. 


WANTED — DISPLAY PERSONNEL 
MEN — WOMEN 


Leading Washington Department Store with 
Virginia Branch 
HAS OPENINGS 


for capable Display People experienced in all 
phases of Display. 
Five day week 


Write — 


CHARLES A. MERRILL 
Display Director 


S. KANN SONS CO. WASHINGTON, D. C. 








JOBBERS! FOR PROFITABLE, AMAZING, NEW 

FLUORESCENT GLOWING SIGN KIT 
Sensational new plastic kit makes signs that adhere to any smooth surface 
now being introduced nationally. And Catching On Fast! 
Write TODAY (on your letterhead) for FREE SAMPLE, complete informa- 
tion about generous discounts and available territories for ALPHA-BETTY 
Sign Kits! 

) i 


GORDON PLASTIC PRODUCTS CORP., Ossining, 








JOBBERS WANTED 
To sell quality line of 
Artificial Flowers 
ALBERT KLEINSORGEN 
418 W. Mulberry Street 
Baltimore, Md. 








DISPLAY MAN 


Southern department store has 
opening for energetic, settled 
man. Window trims, interior 
disp ays, anil show - cards. 
Newspaper ad experience de- 
sirable but not required. Sal- 
ary $75 week. State quali- 
fications and experience, and 
list names and addresses of 
references in first letter. 


Address Box 901 


Care of DISPLAY WORLD 


SALESMEN WANTED 


While we are 
display materials, 
enjoy the reputation of being first in the display field. For 
well known trade through 


not nationally known as manufacturers of 


our products are nationally known and 
under 
leading jobbers and distributors, 
retail 
therefore reducing the list price to the consumer. 

We are interested in hearing from display 
salesmen who want proven products with good commission, 


years marketed names 
we now contemplate sell- 
ing direct to stores through our own salesmen, 


experienced 


and who will be given protected territories after they have 
established themselves with us. 


Write today to: 


ADDRESS BOX 902 


Care of DISPLAY WORLD 














USE THE 


EXCHANGE 
OPPORTUNITY 


For any WANT AD 
purpose: 
e POSITION WANTED 
e POSITION VACANT 
e USED DISPLAY 
EQUIPMENT 
FOR SALE 
e REPRESENTATIVES 
WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 





SALESMAN 


Last open territory in the 
United States for the most 
outstanding line of modern 
seasonal and non-seasonal dis- 
play items on the market to- 
day. For better stores and 
department stores only. 

Ariz., Colo., Utah, Nev., New 
Mex.. gino’ cities on 
bordering states. 


Address Box 909 


DISPLAY WORLD 


Christmas Interior 


including 10 giant illuminated 
medallion post units with 
brackets and 4 giant illumi- 
nated ledge displays. These 
are diamond dusted with ma- 
che, full round and complete 
with flocked foliage. Also in- 
cluded 2 sets each Santa, 
sleigh and six reindeer. 
% original price 

(Less foliage, $3.00) 


Address Box 910 


Care_of DISPLAY WORLD 


Care of 


FOR SALE | 














SALESMEN 
Amazing new SIGN LETTERS 
stick to glass by themselves 
Changeable! Store-Owners buy on 
sight. Send name for Free Sample, 
and money-making detatis 

GARY ENTERPRISES 
Room 516 6912 Reareese Blvd. 

Hollywood 28, Cal 


DISPLAY DIRECTOR DESIRES 
CHANGE 


Young displayman, single, now em- 

ployed as a i-man display dept. 

with an exclusive women’s special- 

ty shop, desires change. Ex. in high 

fashion displays. Grand-prize win 

ner in several display contests. 
Address BOX 


907 
Care of DISPLAY WORLD 














DISPLAY 
woRLpD 


play’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 
this b ite a separate letter. 
If we do not have the information 
you want on file, we’ll find out for 

you. Avail yourself of our service 
facilities without cost or obliga- 
tion. This service includes an an- 
alysis of ab —— problem. 

0D Air B: 

oO yo nang Equipment 
C Animated Signs 

C Artificial Flowers 


OC Ba 

OB P 

Cj Bulletin—Directory Boards 

i Card & Mat 
Cardwriters’ Materials 

Color Lighting 

Cj Composition Pieces 

(C Crepe Papers 

oO Cutout Letters 

OC Cutting Machives 

O Decalcomania 

CJ Decorative Papers 

C Display Forms 

a) Display Furniture 

) Display Letters 

oO Diniey Racks 

0 Dye, Rug and Carpet 

C) Enlarging Projectors 

© Fabrics and Trimmings 

OC Fixtures 

() Flags and Banners 

O Foils 

C Glass Specialties 

C) Grass Mats 

© Hosiery & Shoe Forms 

C Lithographed Displays 

( Mannequins 

[} Metal Sheets 

C) Millinery Heads 

C Motion Displays 

© Motion Mechanisms 

CO Motors 

C Mouldings 

© Natural Foliage 

C Pageants & Exhibits 

QO) Paner Sculpture Displays 

—— Mache Specialties 
otographic Blowups 
is Plaques (Window) 
lastics 


Plywood 
si Price Cards—Tickets 
© Price Ticket Holders 
D Ribbons 
( Sale Banners 
(2 Show Card Colors 


0) — Equipment 
Signs—Brass— Bronze 

B Signs—Card Holders 

C Signs—Electric 

© Sign Printing Machines 

Sleeve Forms 

Store Fronts 





C) Wigs 
© Window Lighting 
0 Do you — « copy of their 


O De ey plan to remodel your 
store soon 
(0 Do you plan to build a store 
soon? 
MAIL TO 
DISPLAY WORLD 


CINCINNATI 1, OHIO 





Display Manager 
Firm 

Street 

City 











NaS Reet Sts iplanaba gga 





DISPLAY WORLD SEPTEMBER, 1951 


GIANT 
REVOLVING 
PLEXIGLAS 
CHRISTMAS 
ORNAMENTS 


New! Different! 
Suspended from 
ceiling, post or 
wall by fine wire 5 
from tiny motors set at 4 RPM and 
spotlighted back or under, you get 
@ gleaming, twinkling, wonderfully 
beautiful and decidedly smart ef- 
fect. Personalize them with your 
own decorations top and bottom. 
MOTION e@ SPARKLE 
A—8 sided, 12" x 38" 





‘ j Each $15.50 oze 
? : A GALE DOROTHEA MECHANISMS 
% a | Sturdy Upside-Down Turntables, 


cuntitesnenardtittenete at eee aoa 


Each $9.75. BONUS: Put birds inside, flowers outside 
for Spring, and keep them turning. Ornaments sold 


| knocked down only with easy to assemble instructions. 
for MANIKIN REFINISHING Raapiiiee hoor nase 
NEW YORK — 164 WEST 25TH STREET it) 
CHICAGO — I! S. DESPLAINES STREET 608 13th ST. ALEXANDRIA, LOUISIANA 
DALLAS — 1209 S. INDUSTRIAL BOULEVARD 


PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS @ 


ADVERTISING INDEX 


Desco Products 86 - Q 
Display Craft 














Acme Bulletin Co 
Action Form Corp 


.adon Co Quensell Displays 
Display Equipment Co 
averne Originals 
. ’ Displaymasters, Inc : 
Ad-Color Corp 7 awter Chemicale, Inc - 
" Doerr and Associates 7 . R 
Advertiser's Display & Exhibit 92 D ' Mect : austra-Cite Industries, Inc 
orothea Mechani . Gal 97 . . 
Ahrens, Inc., Milton S 7 : tz, A x Raffealli Artificial Flowers, 
American Crayon Co., The ‘ uis 
Arrow Display Associates 2 R CS Studios 
Artistic Displays M Redikut Letter Co., The 
Art Mode Mfg. Co , Fixture Mart, The Red Wing Products 
bots tb Minories Frederick International, Inc 5 
Associated Mfrs. Co., In 75 Frostee Sno Co ‘ Madisonia Manikins, Inc Retail Reporting Bureau 
7 > ; “ 2. aN 
Fry Plastics Cc : Maharam Fabric Corp Reyburn Mfg. Ci., The 
Malina Co 87 Reynolds Electric Co. 
B G Manhattan Wood Letter Co c Reynold’s Printasign 
Mask Products Co 3 Rubner, Inc., Gustave 
13. 20. 47 Masonite Corp 5 Rudd Stapling Equipment Co. 
MiroFlector Co., Inc Rustic Furniture Co., Inc 


McGowen Plastics Reinermann Fixture Co. 


Ballou Co., Edward (¢ 1 Garrison-Wagner Co., 
Barron & Assoc., J. E 7 rhe 12, 
Becker Sign Supt 2 «Gasthoff Co., Earl W 


. Morgan Co., The 
Reclin. & Ke. ireinn Gelber Co., Samuel S Muldner C Th 
dne 0 e 


Bliss Displays S General Die & Stamping : ’ ; s 
Bobick, Estelle General Display Corp Mutual Display Mfg. Co 
General Plastics Corp Scheuer Creations 


vel Pro s Cort A ‘ 
Brevel Products Cor Inside Front Cover 


Brown & Bros., Arthur Glamour Forms ( 

Bulkley, Dunton & (C ’ 95 Glo-Brite Products, Inc ov N 

Butler Mfg. Co., B. B Gold-E Mfg. Co as ; 

Butler Paper Ce Greggory, Inc Nat'l Ass'n. of Display Industries 


Peas tiie , 53 National Card, Mat & Boi Co. 78 Showcard Machine Co é 
Gregory Motors, In ations arc slit oard Inside Back Cove 


Spot Sales, Inc. 





Semsch Display Service 
Sherman Paper Products Corp. 
Shoe Form Co., Inc. 


National Display Institute 


H National Sawdust Co A ler &-S I B 
. : Stempler sons, inc., arney 
New England Decorators emp - 3 


arolina Foliage C« Hamberger. David Supply Co. Stensgaard & Assoc., Inc., W. L. 


Hansen Mfg. Co., A. L New York Mfrs. Group . 63 Sun Shade Co., The 
Herzberg-Robbins, Inc . Noel Mfg. Co 
Co Nu-Show Displays : 
= 
Taffel Bros., Inc 
I The Transparent Shade Co. 


hampion Bronze Powder 
Paint Co 

hicago Artif. Flower ¢ 
Hollywood Transparent Shade 


hicago Cardboard Cx 
ing! sake , Hoover & Sons Co., Joseph 


ohen Co., Art R 

ohen Display Equip., Harry 
olonial Decorative Disp 
Co., Inc 

‘omt thc International Register Cx Ohlhorst, R. A. i 
om — roducts lelantass Velaice Opportunity Exchange 7 U 
oro, Inc Orthwine Corp., Rudolph ; : , ; . 
Studios 9 Union Wadding Co. 


U. S. Plywood Corp 


rait 


P w 
Darling Mfg. Co., In » Parallel Mfg. Corp Walters, Inc., Ben 

L. A Patterson, R. J. Watson Decorating Co., Inc. 
Decker Corp., The 7 Kehoe Display Fixture Co 93 Personality Plastics, Inc 5 Webcraft 
Decorative Displays 77 Koester School 7 Plasticril Co. Williams, Inc., D. G 
Decorative Plant Cx 5 Korrect Way Products y 7 Plastic Reproductions 5 Wold Air Brush Co. 














Every merchandiser knows the “eyes have it” when IT means convincing 
the prospective customers to buy. That’s where the Showcard Machine 
comes in; to help you supply the visual tell that sells—at lowest cost. 

First of all you don’t need an initial investment of thousands of dollars. 
And chances are the price of your Showcard Machine will be repaid 
quickly—actually in many cases in a matter of months. 

It’s a speed champion too! Even for one-of-a-kind work the Showcard 
Machine can turn out more jobs per day. When it comes to two or more 
of a kind, as is usually the case, the Showcard is far out in front. And 
remember in each case it permits complete freedom of layout, type, and 
color combinations. 

Yes, for putting the “TELL” into signs, showcards and window 
streamers — quickly and economically — you should investigate the 
Showcard Machine today. Write fom latest bulletin; we'll send you 
testimonial letters too. 


Before you invest... 


INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 


1196 


EL 





THESE USERS TELL IT 
WITH SHOWCARD 
MACHINES 


Jordan Marsh Company, Boston, Mass. 


Wm. Filene’s Sons Co., Boston, Mass. 
and Branches 


Strawbridge & Clothier, Philadelphia, Penn. 
N. Snellenburg & Co., Philadelphia, Penn. 
Hochschild, Kohn & Co., Baltimore, Md. 
Seors, Roebuck and Co.—over 500 stores 
J. C. Penney Company, Inc.— 

over 500 stores 
Wolf & Dessaver Co., Fort Wayne, Ind. 
The J. L. Hudson Company, Detroit, Mich. 
Crowley, Milner & Company, Detroit, Mich. 
Hughes & Hatcher, Detroit and Pittsburgh 
Scruggs Vandervoort Barney, St. Louis, Mo. 
Boyd, Richardson Co., St. Lovis, Mo. 
B. Lowenstein & Bros., Inc., Memphis, Tenn. 
Kline's, Inc., St. Louis, Detroit and 

Cincinnati 
The May Company, Denver, Baltimore 

and Los Angeles 
Sam Shainberg Dry Goods Co., 

Memphis, Tenn. 





M. Lichtenstein & Sons, 
Corpus Christi, Texas 
Sattler’s, Buffalo, New York 
Bond Stores, Inc., San Francisco, 
Los Angeles and Detroit 
Broadway Department Stores, Inc., 
Los Angeles, Colif. 
Bullock’s, Los Angeles, Calif. 
Pauson & Company, Son Francisco, Calif. 
Montgomery Ward—26 stores 
... and hundreds of others 


This is but a partial list of Department 
ond Specialty Stores, Food Stores, 
Jewelry Stores, Chain Stores and 
Super-Markets, Schools and Manutac- 
turers who are satisfied owners of 
Showcard Machines. 














Showcard Machine Model A, one of several models 
which answer all requirements. Each one is backed 
by an unqualified guarantee. 


MERCHANDISE MART 


CHICAGO 54, ILLINOIS 





2 PEA IIERBE 


GIRLS... attractively posed, natural 
looking display kids with removable 
wigs in ages 2 to 16 years ranging 
from $83.40 to $130.65 ea. 


SUBTEENS ... perfectly styled to 
express that “in-between” age... with 
removable wigs, $126.30 ea. 


INFANTS... cute “all-rubber” ba- 
bies in the 6 to 18 months age 


group, $37.50 ea. 
M806GW M806LGW M804AGW M802GW 


DARLING’S STORE TESTED “ALL-PLASTIC” Soritely Kid. 


...+ have the proved ability to sell merchandise, and their tough, lightweight construction assures years 


of satisfactory service. Offered in a wide selection of perk (easy-to-dress) action poses ranging from 


tots to teens... reasonably priced. 


BOYS... . handsome fellows, styled 
to look like real boys with molded 
natural-looking hair in ages 2 to 14 
years, ranging from $59.55 to 
$88.50 ea. 


FREE BROCHURES, covering Dar- 
ling’s complete selection of manne- 
quins including Misses, Juniors, 
Children, Men and Preps are now 
available. Write for your copies or 
get in touch with your Darling Dis- 
plays Distributor. 


Alig Dighy 


L.A. DARLING CO., BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 





